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Evyaplotisg

Apywcd Ba MBelo va evyoplomMom Tovg emPAEmovteg KaONyNTEG HOL K.
Tapouravn Kovotaviivo kor tov k. Taumovpn EvBdopio ywo v vmopovy, v
Katavonon Kot Ty koodnynor tov kad' 6An T StdpKeLd EKTOVIONG TNG OUTAMUOTIKNG
pov gpyaciog. Ot yvOGELS, Ol TANPOPOPIEG KoL Ol EUTMEPIEC TOL ATOKOUICH OO TNV
ToPOVoa, LEAETN €lval TOAD ONUOVTIKEG Kot Giyovpa Bo LLov @ovohv YP1CILES KOl GTO

UEALOV.

®a Mbeho emiong va EKEPAC® TIG ELYOPICTIEC HOV GE OAOLG OCOVS L€
omolovonmote Tpoémo cuvéPaiav, dote va vAomombel avTy N SIMAMUATIKY €PYOCia.
[owitepa Ba MBeha vo guYOPIOTNC® TNV OWKOYEVELD LOV YloL TNV TANPN LIOGTNPEN,
GLUTOPACTACT KOU LTOHOVH TOVG kaf’ OAN Tn OuIpKEW TOV UETOTTUYLOK®OV OV

GTOLODV.



Mepianym

H mnopodoca owmiopatikn epyoacia €xet o¢ Oépota 1o Kowvovikd Méoa
Awtdwong (social media) kou ) yprion tovg amd TIc gToupeies. Booikodg okomodg g
épevvag etvar va Ppebet edv vtapyel cvoyétion petadd g Béon pag etopeiog otnv
TaykOGo Kotdtaln HE TNV avayvopisiudTTd TG 6€ oUTO TO KOWOVIKA HEGO.
EmmAéov o10y0G ¢ epyaciog eival vo dMGEL GTOV OVOYVAOGCTY U0 GOPN EKOVO TOV
00V amoppéovy amd TNV £pevva TOV aplOUNTIKOV dedouévev Tov @aivovial oto

KOW®VIKG LEGO SIKTVMOOTG.

Xto mloiow TG peAéTng yivetor pioe cOVTOUN TEPLYPOPN TNG YEVIKOTEPNG
KATAOTOONG TOV EMKPATEL. ZVYKEKPUEVA, AVAPEPETAL OTL OAOEVA KL TEPIGCOTEPO Ol
etopeieg  YPNOWOMOOVY To KOWMOVIKG HECH OIKTOMONG KOl TS  OLOOIKTLOKES
TAOTQOPUEG MG HECO emKOovoviag kot dtopruong. [TAnBog peiemntav acyoindnkav
LLE TOL KOWOVIKE HEGO OIKTOMONC, TAL OPEAT KOL TIC ETIMTMOGELS TOV UTOPEL VO £(OVV OTIC
LEYAAES OAAGL KO TIC LUKPES ETOUPELES, KAODS Kot TNV ETPPON TOV £YOVV GTOVG YPNOTES
tov Awdwktoov. EmmAéov, meptypdeoviar tor dS1dpopa TANPOPOPLOKE GLGTALATO TOV
&xovv avamtuyfel yioo v mopakolovOnon kot TNV UETPNON TOV OoTOlKElV ot

KOW®VIKA LEGH OIKTOMGNG, TOVG 16TOTOTOVG Kot To, forums.

Ta onuavtikdtepa gvpnuaTo TG Topovoas UEAETNG eivar OTL dev vIApyet
axp1png ovoyétion (dev givor dnAadn avaroyo mocd) g 0éong mov €xetl pia etanpeio
omv Alota pe i 500 kopveaieg eTaupeieg moyKoouing pe v ONUOTIKOTNTA TNG GTO
KOwovikd péco diktdmong Facebook kol Twitter. TTapoia avtd mapatnpeitor 6t ot
TEPLGGOTEPES MO TIG KOPLQAIEG ETAPEIEG £XOVV 101A{TEPT ATYNOT GTOVG YPNOTEG TOL
Awdiktoov. Meydlo evolopépov Tapovotdlel to yeyovog 6Tt to Facebook eivar mpmto
oe onuotkotnta oto Facebook kor oto Twitter, givar mpdTO O©TIC INUOPIANG
avalntnoeig Tov Google Trends kot 6mwg avaeEpeTarl 6€ TOAEC TNYEG eival 0 dEVTEPOG

0€ EMOKEYIUOTNTO 10TOTOTOG TOyKOGHimG petd tnv Google.
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1. Elcaywyn

1.1. Ieprypapi) Tov mpoPAUaTOC

" To. KovwViKa. péoa SIKTOWONS Ki emkovaviag, onwg to. Facebook, Twitter, Digg,
YouTube xth. épepav eraviortoon oto tpdmo diopnuions, Tpoforns kol mpomdnong.

Metétpeyay 10 A1001KTVO A0 TAOTPOPUO. TANPOPOPLAY TE TAOTPOPUO. ETLPPONG."

(Hanna, R., Rohm, A., Crittenden, V., 2011)

H mopomdve mopadoyn oamotedel Kotd KATOWO TPOTO KOl TO EVOLGUA TNG
napovooc perétc. H teyvoroyio £xel aALAEEL TO TAPASOGIOKO LOVIELD EMIKOVOVIOG
tov pdpketvyk. Ta véa dwdpaoctikd ynelokd péca Bondnoav oto mépacua ond T0
Web 1.0 6mov o katavol®tg HTav TodnNTIKOg anodéktng TV TANpoopidv 6to Web
2.0 6mov o1 KOTAVOAMTEG €ival TOVTOYPOVO. Ol EUTVELCTEG KOL Ol OTTOOEKTES TMV
TNPoeopldvV. O GUVOILOGHOG TOV TOPASOGIOKDOV HEGMV EMKOVOVING LE TO VEQ HECO
EMTPEMEL OTIS £TAPEIEG VO avamTOEOVY OAOKANPOUEVES GTPATNYIKEG EMKOWVAOVIOG LE
amoTELECUO VO, OlELPUVOVY TO TESI0 EMPPONG TOLG HECH OEKAOWMV  YNOLUK®OV

TAOTQOPUDV.

OLoéva kot TePLocOTEPO, Ol £TALPElES KAl Ol d1APOpPol opyavicpol avalntodv
TPOTOVES AGTE VO, SNULOVPYNGOLY SLOSIKTLOKEG 0PN UIOTIKEG KOUTAVIEG. AVTO PLGIKA
opeiletal o©TO YEYOVOG OTL €vol peYdAo péPOG TOL TANOLGHOD APIEPDOVEL TOV

TEPLocOTEPO £AeVBEPO KO U1 YPOHVO TOL 6TO AladiKTLO.

Ta KovoviKa péoa OIKTOVMONG YVOPLoaY To. TEAEVTOLN ¥pdVia Wtoitepa PEYOAN
avAmTLEN OAAG Kot ovayvapilor. Amotelohv TAEOV o TAATOOPUO ETKOVOVING TOGO
Yo TG eTapeieg 0G0 Kat Yo Toug Katovolmtés. Ewdwkd otic etanpeieg mpocs@épouvv véeg
duvatdtnTeg Yo avamTvén ko TpomOnon wog dvvarrg ewkovag (Dolan, R., Goodman,
S., Habel, C., 2012).

AMoote o1 KOTOVOA®TEG €lval Mo mBavd vo eMMPENCTOLV OO KATOL0
KOW®VIKO TOLG OikTvo Topd amd évav dldonuo oe pia dapnuion. Mia mpdseat
épevva £0e1&e 011 10 70% TV Katavalotdv TAéov emokénteTon éva Kowovikd Méco

Awtdmong (KMA) yio va avaktinoel TANpoeopieg yo pio eTonpeio Kot KAmolo Tpoiov.



To 49% avtadv maipvovv TNy amdEOcN Vo oyopdcovv 1 OYl GOUEMOVO HE OUTE TOL
Bpnkav ota KMA. Onwg mpokdmtel amd Tig 01dpopeg MUEAETEG, Ol meAdTEC €lvan
neplocdtepol Betikol 6to vor givor UEPOC UG KOWOTNTOC TPl O OTOYOG MG
SleNUoTIKNG kouraviag. Emiong, eivar mo mbavd vo ayopdcovy 6tav KATL TOLG TO
&xetl mpoteivel KAmolog (aKkoOUN TEPLGGOTEPO EAV TOV TO £)EL MPOTEIVEL OO TOV KOKAO

TOV TOV TOV EUMIGTEVETAL) TOPE EAV TOV TO JLOPNGOVV.

O 6pog Kowavikd Méca Awktomong pmopel va dobel wg "éva ohvoro amd
OLOOIKTLOKEG EQPUPLOYEG O OTTOTEG EIVaL KOTAOKEVAGUEVEG COLP®VA LE TIG 1OEOMOYIKEG
Ko TEXVoAoYIKEC Pdoelg Tov Web 2.0 ko ot omoleg emttpémovy v dnpovpyio Kot Ty
avtolhayn mepieyopévov mov €xel mapaybel amd tovg ypnoteg” (Brand S., Klein M.,

2012).

Etvon 1dwitepa onuavtko, ki ev téhel o@EMpo, po etapeion vo Exel yvootd
ofuo katotedév, va givar dnAadn avayvopiown papka. H papka (brand) opileton mg
éva ovopa, évag 6pog, £va onua, &va oOUPoAo, éva ox£010 1| €vag GLVOVAGIOS QVTMOV
oL GKOTOG NG €ivan va KaBopicel Ta TPOIOVTA KOl TIG VINPEGIES EVOC TOANTN 1 LLOG
OUAd0g TOANTAOV KOl VO TO, SLPOPOTOMGEL Od AVTA TOV AVIOY®VIGTOV Tovc. Mia
pépka €xel tpelg onuaviikovg poéorove. Ilpdrtov, ckomedel va TPOGEAKVGEL VEOLG
neAdteg oty etaupeio. Agvtepov, pmopel vo amoteAécel Tpdmog vevOHONG Yo Eval
mpoidv M o vanpecia ¢ etopeiog. TéAog, pio pdpko UPETOTPEMETON GE

ovvoloOnpatikdg decpog pe T papka yo Eva meddtn (Rust et al, 2005).

H avayvopioipdmto pog papKog Kot o Tpdmog Tov ovIamoKpivovtal ot TEAATEG
€ OLTN AVIOVOKAQL GAA®ote kol v o&lo g papkoc. Ev téler ot mehdteg g

etopeiog elvar avtol mov e TIG AmoPAcElg Tovg KaBopilovv moon a&ia Exet Lo papKa.

1.2. AVTIKE(UEVO KAL GTO)XOL TG UEAETNC

A&iler va avaeepbel 6TL 0 Pacikdg 6TOYO0G TG TOPovSAG EpELVOG Eivarl va yivel
pioe TPOoTAdEl. GLGYETIONG TNG MAYKOOUNG KOTATAENG TV UEYAA®V ETAUPEIDV OF
oYE0N HE TNV TOPOVCio TOVG OTIG dladkTVaKEG TAaTeOpueg Facebook war Twitter.

Eniong, n epapuoyn Google Trends fonba otny napandved cvoyétion.



Empépovg otoyotl ¢ epyaciog eivatl EKTOC amd 11 GLGYETICT TOV TEPLYPAPETOL
Topamave va BpeBodv ot etarpeieg Tov £Y0VV TN UEYOAVTEPT ATNYNON OTO KOIVOVIKA
péoa oktvwonc. Ola to mopamdve okomdg g epyaciog eivor va avaivBodv Kot
eEdyouv ta cuUTEPAGLOTO EKEIVO TTOL B0 KATAGTNGOLV CAPES GTOV AVAYVMGTH TO TESTO

NG €PELVOG TOV PEAETATOL.

1.3. Iepieyoueva tne HEAETNS

2T1G EMOUEVEG EVOTNTEG YIVETOL MO KOTAYPOQEY] TNG GUYYPOVNG KATAGTAOMG,
ekfétoviol Ol amOWYEIS KOU TO GUUTEPACUOTO TOANIOTEPMOV HUEAETNTAOV KOl
KATOYPAPOVTOL TO, TAEOVEKTNUATO KOl TO UEWOVEKTNUATO TNG TPOPOANS HECH TMV

KOW®OVIK®OV HECOV SIKTOMONC.

ZVYKEKPYEVQA, OTNV EMOUEVT EvOTNTA YiveTan avackomnon s PipAoypapioc.
Ymp&ov moAlol peAetntéc TOG0 0omd TOV EMOTNUOVIKO KAGOO OGO Kol amd TOLG
KAAdOLG TG epmopiog Kot TG SaPN oG 01 0Toiol AcYOANONKAV e TO KOWVOVIKE HEGO
OIKTVMOONG MG POVOLEVO OAAL KOl OC TPOTO TPOMONONG OGS ETAPEIRG. XTHV TOPOVCH
gpyoacio avagépovtol KAmoleg amd Tig peAéteg mov Ponbovv otnv KaTavonon Tov
0épnoTog mov pEAETAE Kol aPOPOVY KLPIMG To KOWVOVIKA HECH SIKTOMONG OVOPOPTKE

LE TIC LEYAAES ETOPELES.

2 ouvvéyew, YIveTol o TEPLYPAPT TMOV IGTOTOTMOV TOV YPNCLOTOOnKov
OTNV €KTOVNOTN NG TOPOLGOS SMAMUATIKNG epyacios. Ot 10tdToTol avTol givar Tov
Facebook, tov Twitter ka1 tov Google Trends. To gpevvnTikd Kopudtt g epyaciog
agopd tig 500 kopvaisg etapeieg Tov KOGHOL cvuPmve pue to brandirectory.com.
[Mopaxdtw avaidetal  pebodoroyio wov ypnoyonoteiton yio va e€ayBel n Alota pe tig

500 eraupeiec.

2mv evotnra mov meptypdpetor 1 pebodoroyia avapépetal 6Tl Yo TO GKOTO TNG
epyaciog apyud avaktOnkav ta 500 top brands and t oceAida Tov brandirectory.com
v 1o £€10¢ 2012. XN ocvvéyela, yewpoxivnrta, Ppédnkav ot dievbBivoelg Tov ev AdY®
etalpel®v oto Facebook kot oto Twitter kabmg emiong kot ta didpopa cToryeio Tov

delyvouv v dnuotikotnta TV ceAidov avtdv (likes, tweets ktd.). X ocvvéyela,

3



AVOQEPOVTOL TO. GYETIKA UE TO BEpa NG epyociog EVPNUOTA KOl GUUTEPAGLOTA TOV
e&nydnoav pe ™ Pondeto Tov epyareiov Excel. Ta amotedéopoto divovtar pe T Lopen

TWVOK®V KOl TOCOOTOV.

Téhog, Otvovtar To KVPLOTEPU GULUTEPAGUOTO TOV TPOKVTTOLV OAAG Kot
UEALOVTIKEG TPOTAGCELG Y10 EPOTILLOTA TTOV YEVVAOVTOL KOTA TNV EKTOVION TNG EPYACIOG.
210 TéAOG NG €pyoaciog @aivovtal OVOALTIKG Ol TIVOKEG HE TO oTOwEln TOov
SLALEYON KOV yepokivnTa Yoo Tovg Aoyaprocpos Tov 500 Kopveoimv ETopEL®Y TOV

KOoUOV oTa KOWmVIKA diktvo Facebook ko Twitter.



2. Avaokommon ¢ BLAloypagiag

2.1 Etcaywyn

To Awdiktvo kot 0Tt avTd TEPIAaUPAVEL amOTEAOVY €0 Ko dekaeTiec TAEOV
Oépno Tpog Epevva Kot peAétn Oyt povo ota miaicta towv Iavemotnuiokov Wpopdtov
OALG KOL TOV ETOPEIDMV KOl CTOTIGTIKOV VINPESIOV apov Bo pmopovoe va eimmbel 0Tt
TAéoV To AladiKTLO pE TNV €VPVTEPT EVVOLD OTOTEAEL HECO OIKOVOUIK®MY GUVOAALYDV

aAAG Ko TOPAYoVTO TOL EMNPEALEL TV OIKOVOULOL YEVIKOTEPQL.

['a toug mapomdve Adyovg Aoudv oAAG KOl Y10 TOAAOVS OKOUT Ol EPEVVEC TTOV
agopobv to Bépa g mapovoag epyaciog HeAeTHONKE AmO OPKETOVS EMGTNLOVES.
Kdamoteg amd T1¢ €pguveg Ko T0. GUUTEPAGLOTO OVTAOV TOPATIOEVTOL GTN CLVEXEWDL LE
OKOTO VO YVOPICEL 0 OVOYVOOTNG TNV KOTAGTOON Tov emkpatel OGOV agopd To

KOW®VIKA LEGA SIKTOMONG KoL TIG LEYAAES ETALPELES KO TOVG OPYUVIGLOVG,.

2.2. ApOBpa

>to0 GpBpo "We’re all connected: The power of the social media ecosystem "
tov Hanna R., Rohm A., Crittenden (2011) divetor évoc GLOTNUATIKOG TPOTOG
KaTovonong Kot 0edpnong TV SodIKTLOK®V KOWVOVIK®OV HECOV HOCIKNG EVIUEPOONC.
[Teprypagpovtor ¢ £€vo OKOGVGTNUO GYETIKOV OTOLYEIOV TOL a@opovv TOGO TO
ynowkd 060 Kot To Topadocstokd péoa evnuépoons. O cuvyypageig tov dpbpov
emonuaivovy pit APLoTN TPOKTIKY] GE U0 PEAETN TEPIMTMOONG €VOC OPYOVIGHOD O
omolog KOTAPEPE VO EXEL EMTUYNUEVEG TPOCTAOEIEC OTNV TMPOGEAKLON VEAPDV
KOTOVOAWTAOV.  TEAOC, KATOAYOUV ©f€ CULUTEPAGUATO 7OV OYeTIlovIon HE TN
GTPUTNYIKN EVOGOUATMOONS TOV KOWOVIKOV UECOV OTIS GTPATNYIKEG HLAPKETIVYK LLOG
emyelpnone.  Kdmowa evdapépovia otoryeic mov mapovoidlovior 6to Gpbpo ovtd

aVaQEPOVTOL TOPUKATM.

Ot katavodotég dev glvor mAEov moONTIKOL OmOdEKTEG OTNV dlodIKAGio TOV
eumopiov oAAG AapPdvouv cuve®S TEPICCOTEPO EVEPYO pOA0. AnAadn Ba pmopovcape
va mobvpe 0Tt etvan "ouvonpovpyol" 1060 G6TO GYESIAGUO TOV TPOIOVTOG OGO KOl GTO.

SLEN UG TIKG UnvOpaTa.



Ot dpapoTikég aArloy€G oTo SLOOPACTIKA YNOLOKE HECH TPOKAAESOHV OAAOYES
OTO LAPKETIVYK 0POD TAEOV TOL KOWVOVIKG LEGH SIKTVM®ONG ATOTEAOVV 0td T KuPLdTEPQL
péoa emppong twv Katavolotdv. O kabévag £xel T dvvatodTnTa Voo ONUIovpYel, va
popdletat Kot va TPOTEIVEL TANPOPOPIEG TOV APOPOLY Eva TPOTOV 1 pia vanpecia. Ta
KOWOVIKA péoa Siktvmong kot to. blogs sival epodiacuéva pe to katdAinio epyoleio
®oTE Vo TPoMBOLV AVTEG TIC TANPOPOPIES, ONLOVPYDVTOS VEOUS TPOTOVG ENNPEACILOD

KOl TOPVOVTOG KT KATo10 Tpomo tnv £0vaio amd ToVg SN UICTES.

Me ™ oepd TOVC AOUTOV Ol JSPNUIOTEG KoAoOVTal v Bpovv TPOTOVG
GLVOLACUOD TOV TOPAGOCIOKOV HEGHOV EMKOWVOVIOS (THAEOPAOT, PASOP®OVO, EVIVTO
VAIKO, a@ioec, KTA.) pe ta véa péoa O6mmg to Facebook, Twitter, Blogs kti. Ta
KOW®VIKA HECH SIKTVMONG PEPVOVV TOV €V dVVANEL TEAUTN 6TO TPOoKNVIo. O meEAITNG
mAéov dev AopPdver omAn evnuépwon oAAG ovppetéyxet, eEetdlel kol TEAMKA
APOCLOVETAL KOt VIEPACTILETAL TO TPOIOV N TNV LANPECIA TOL TPOCPEPEL M ETOUPELQL.
KaBopiotikd péAo otnv emdoyr] mpo®Onong pog etoupeiag HECO MG SLOOIKTLOKNG
TAoTeOpuoG mailel kot To eAdyloto €mG UNdeVikKd KOGTOG mPoPoAng.  Avrtibeta, to
TAPOdOCIOKA HEGH OLOPNUIONG OmOITOVGAV HeYdAa mocd oe kébe koumdvia g
etopeioc. A&iler va toviotel €0 0Tl og kapio TEPITTOON QLOIKA dgv givar aKOUN
duvatd va avtikataotafohv TANPOS TO TOPAdOCLOKE HEGH @Oy &ivol EVKOAMC
npocPaciua 6e  SAPOPEG MAKIOKES OpdAdES, Ywplg va omouteitolr GVUVOEST GTO

Awadikrvo.

H dumhopotikn epyacio tov Nikolova S., (2012) e titho "The effectiveness of
social media in the formation of positive brand attitude for the different users"”
OLOTPOAYLLOTEVETAL £VOL TAPOUOL0 BENA e VT NG TAPOVCAG EPYUCING. AVOPEPEL TMG
YL TOLG OPNUICTEG TO QOVOUEVO 1TNG poydaiog avamTuEng Kot ypnong Twv
SSIKTLAK®OV KOWmVIK®V péocwv givar peilovog evdlopépovioc. Ta kowvwvikd péca
OIKTOMONG LETOTPETOVTIOL GE OAOEVO KOl TEPIGGOTEPO OTLLOVTIKN TNy TANPOQOPNONG
KOl VTOGTNPIENG TOV TEAATOV HOG ETAPEING. ZVVETMDS TO KOWVOVIKA HECH OIKTOMOONG
EMTPEMOVY OTIS EMYEPNCELS VO EMKOWVOVIIOCOLV GUECH HE TOVS TEAATEG TOLG
OTOTEAECUATIKG KOt avEE0DD.  XOPAKTNPIOTIKA OVOPEPETAL OTL 1] AMOTEAECUATIKOTITA
aVTOV TOV PHEcoV givol T000 peydAn mov Eemepvd ta Tapadocstokd péca (tniedpaon,

padOQ®VO, KTA.).



Yrdpyovv apketég evoeifelg Kot mopadeiyloto yioo Tov TpOTo e TOV Omoio
YPNOUOTOLOVV Ol ETOPEIEC TOL KOWOVIKA UECH SIKTOMONG Y10 KOADTEPT EMKOWVOVIN
Kot KaAvtepo amoteAéopoto. [a mapdderyua, to 2010 to Facebook avépepe 011 giye
400 exoToppvpla xpnotes K TV omoimv to 1,5 exatoppvplo eivan emyepnoeic. Ot
Swenuotég apa Ba MTav kaAd vo yvopiloov TAEOV TNV ONUOGIO OLTOV TOV

TAUTQOPUDV KOl TNV TOGOHTNTA TNG TANPOPOPias oL dtapolpdletol HEca amd aVTES.

Etaipeiec 0nmg n Sony kai 1 Dell katdgepav dueon avodo tov ToANGEOV HEGH
TOV KOWOVIKOV HEowv otktomons. Tov dePpovdpro tov 2011, 1 Sony avakoivooe 0Tt
uéow tov Twitter képdioe 1,6 ekatoupdpla og twinoels. Tov Iobvio tov idtov £tovg, 1
Dell avakoivwoe 61t M mapovsio g oto Twitter anépepe 3 eKaTOppvPLo. SOAGPLOL
avénon oe moAoels. Xe avutd 10 onpeio afiler va avapepOel 6TL dev elvan povo ot
HeYaAes etarpeleg MOV PUTOPOLV VO EKUETAAAELTOVV TO VEQ OLTE HEGO EMKOWVOVIOG
®OoTE Vo aENGOVY TIG TOANGELS TOVC.  XvuyKekpuévo otn perétn tov Nikolova S.,
(2012) avagépetar 6tt o 2009 o pio pikpn €ToPEint KOTAGKELTG TOTOVTCUDY GTOV
Kovadd pe 1o 6vopa "John Fluevog Boots & Shoes" mapatnprinke avénon 40% otig

TOMGELS APOTOL EEKIVIGE VAL XPNGYLOTOLEL TAL SLUOIKTVAKA KOWVOVIKG HLEGO OC TPOTO

SN onG.

Axoun éva Wwitepa evolapépov otoryeio etvar 1L cOUPOVE LE €pevva TOL
2010 10 51% tv ypnot®v emtpémetan va ypnoiporoovy to Facebook kot to Twitter
KOTA TN OIPKEWD TNG EPYOUCIOG TOVG, OTOV YMPO MOV €PYALOVTOL, Y10 ETOYYEALATIKOVG
okonovg. [1o6ootd moAD avénuévo and to 19% mov ioyve to 2009. Me avtd TOV TPOTO
ot eTopeieg Kot Ot SIPNUIGTEG GUVEYMG EAEYYOVV TIC OAAAYEG GTNV OVTILETMOMIOT HLOG
péprog omd toug TEAdTEG. AVTO givon amdALTO OTKOMOAOYNUEVO €AV OKEPTEL KAVELG TO
OG0 YpNyopa e€eAlcoovTon To S1OIKTVOKE KOWMOVIKA PECA, 1) TEXVOAOYiO aAAE Kot TO

TPOIOVTA KOl OL VIINPEGIEC.

Xy épevva tov Smith, Fischer kot Yongjian (2012), oto dpbpo tovg "How
Does Brand-related User-generated Content Differ across YouTube, Facebook, and
Twitter?”, avaAbovtal ot S10popPEG TOL TEPIEYOUEVOD TOV OCMV YPAPOLV Ol XPNOTES Y1
TG dthpopeg udpkec (brands) oto Twitter, to Facebook kot to YouTube. To PBacikd

AOOV EPAOTNUA TNG HEAETNG EIVOL TO TG SLOPEPEL TO TEPLEYOUEVO TOV TOPAYETOL OO



TOVG YPNOTEG Kol aPOoPd TIC SAPOPEG ETAPEIES/ LAPKES GTA SLAPOPO KOWVMVIKA HECH

OIKTHMOTG.

O mapomdve €reyyog yivetor péocm TG HEBOSOL avAALGONG TEPLEXOUEVOL, N
omoia epappoletan e 600 Posts mov ypdetnroy amd d1dPopovg ¥PNOTES Y10 0V0 UAPKES
OV QPOPOLV AMAVIKO eumopto eW0®v povytopov (Lululemon kor American Apparel). H
ovykplon éywve oe €€ dwotdoelg (Promotional self-presentation, Brand centrality,
Marketer-directed communication, Response to online marketer action, Factually
informative about the brand xou Brand sentiment). H épgvva telkd mpoteivel éva
YEVIKO TAOUGLO0 GUYKPIONG OYOAMV GYETIKMV HE HAPKEG TOV YivOvTol OO YPNOTEG

KOW®VIK®V HECOV SIKTOMONC.

Xmyv O épevva  avoeépovtal To €ENG  EVOLAPEPOVTO. TTOV  OLPOPOVV  Ta
Kowovikd Méoa Awtowong (KMA) oe oyxéon pe tig etoupeieg. Ot etaupeieg
expetorrevovror o KMA Oyt povo yuo va dtapnpicovv Kot vo. TpowBncovy ynelokd
TOL TPOTOVTO. KOl TIG VANPEGIES TOVS OAAG KOl Yoo va dlaXeEPloTovv teyvikd Bépata,
TpoPAqUaTO, VO EKHLOLEDCOVV TPOTOTUTEG 1O0EEG KO YEVIKA Vo, dNUOVPYNGOLV TO
"TPOCOTIKES" OYEGEIC e TOVG TEAATEG TNG. Y TTAPYOVV OPKETEG SLOPOPES TTOV TTPETEL VO
OOV cofapd vroyn petacd tov deopov KMA kot popovp (Smith, A., Fischer,
E., Yongjian, C., 2012).

o mapddetypo, ommv &v AOY® HEAETN avaADOVIOL TO TEPEXOUEVO TTOV
napovotdlovior oto Facebook, to omoio givar évo Kowwvikd Aiktvo, to Twitter, to
omoio &ivor pa epappoyn microblogging o6mov ot ypnoteg ypdgovv oydio 2-3
ypouudv, kow to YouTube, to omoio Oa pmopovce vo oplotel ®¢ po KowoTnta
mpoPoing mepieyopévov.  ‘Etol, kdBe 10TOTOMOC €x€l TN OIKN TOL HOVAOIKN
OPYITEKTOVIKY], KOVATOUPO KOl TIG O1KES ToL vopues. Ot yproteg emokéntovtan KaOe
évav omd aVToVG TOLG IGTOTOTOVG £XOVTOS KATMG O1POPETIKOVS GKOTTOVS Kl EMOUDEELS,

OpOVTOG e SLOUPOPETIKOVS TPOTOVG KOl OTLLLOVPYADVTAS SLOUPOPETIKO TEPLEXOUEVO.

UVomTIKA 1 €pEVVA GUUTEPAIVEL TG 1 KOADTEPN TEPIMTMOT OVTOTPOPOANG

oG papkag eivarl Tpmta to YouTube, devtepn to Facebook kat tpito to Twitter.

Yy epyaocio tov Jansen B. et al.(2009) pe titho "Twitter Power: Tweets as

Electronic Word of Mouth™ gpgvuvatat eév To microblogging 6o propovce vo OewpnOei
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évag TpOTog TPomON oG 0md GTOHN-GE-GTOUN OOV 01 TEAATEG LOPALOVTOL TIC ATOYELS
TOVG OGOV APOPA pio eTOpeio/ papka. Xtnv v AdYm £pgvva avaAibonKay Tave omd
150.000 avaptnuéva oyodAlo T omoia mepieiyoy cuvalcHNUOTA Kol amOWYELS Yo KAToo
pdpka. Epgovinkav 1660 1 doun avtdv TV 6Yorimv 660 Kot o1 TOTOL TG EKOPOUCTS

KaBd¢ kot 1 BeTikn N N apvnTikn aicOnon mov divovv.

Zmyv 0o épevva avaeépovtal To eENG EVOLAPEPOVTA TOL aPopPoVV TO BEUA TOV
HeAETATOL TNV TOPOLGO SIMAMUATIKY gpyacia. H cuvvepyacio kot 1 kowvotnto eivan
ONUOVTIKG yapaktnplotikd g avarntuéne tov Web 2.0. Zvykekpyéva amoteAovv
AEEEIC KAEWO1A YO TIG VANPECIEG EMKOVOVING OTMG TOL KOWMVIKA O1KTLO, TNV EIKOVIKN
TPOYUOTIKOTNTO KO TIG SLOOIKTVOKEG KOWVOTNTEG. X€ GLVOVACUO PE TNV EVKOAN TAEOV
npocPacn oto Awdiktvo (1660 ot0 omitt 660 Kol oTNV €pyacic. OAAG Kol TOLG
ONUOGLOVG YDPOLG), Ol TOPATAVE VINPECIEG EMKOVOVIOG TAPEXOVY GLVEYN GVVOEDT
petalh avlpdOT®V OTOL TPONYOLUEVMG OEV NTOV OLVATO VO EMKOWVMOVAGOLY. Y TApyEL
po TANOOPO AvOYTOV EPOTNUATOV TOL OPOPOLY TNV GLVOAIKT] EMIOPACT] ALTOV TMOV

KOWVOVIK®OV TAATOOPU®V ETKOWVOVIOGC.

H epyacio agod gpeuvd o amoTEAEGLOTO TOV TAPATAVE® VINPECIAOV GTO TOUEN
TOV TOACEOV KOl KUPIOG OtV €MIOPACT TOL AVTEG £XO0VV GTNV GYXECTN UETOED TOV
TEAATN Kot TNG €TOpeing, CLUTEPOIVEL OTL TEAMKA UTOPOVV Vo, EMNPEACOVY TNV EWKOVA
g  etoupeiag/ papkoag Omwg kot oty wpomddnon amd otdupo-ce-otopo. To
microblogging emdpd dueca oty om0 GTOUO-GE-CTOUN EMIKOWVOVIO, POV ETLTPEMTEL
6TOVG ovOpdTovg va popdlovtol TG CKEYES TOLG Yot pid pdpko oyeddv oamd
OTOLONTTOTE, OTOLALONTOTE MPA KOl LLE OAOVLS OG0VG gival cuvdedepévor dtadiktvakd. To
pikpo péyebog twv oyoMov eivar avtd mov to Eexwpiler oe oyéon pe GAlo péoa
EMKOWVOVIOG amd OTOUO-GE-CTOUO. OTMC TO 1GTOADY10, Ol KPITIKEG KOl Ol GTOTOTOL.
‘Eva oyoAio éxer mepinov 1o péyebog evog tithov Kot vmotithov epnuepidag To omoio
elvar gvkoro kot va drofactel aAld Kot va ypapel. Emiong, petaeépetar acvyypova kot
KOmolog emAEYeEL Ta Atopa amd To omoion BéAel va Aapupdavel oxolo. Emmiéov doa
yphpovtatl vdpyovy 6to AladikTvo Kt €Tl umopovv va avalntndovv kot vo gvpebodv

HEC® TOV UNYavOV avalnTnong ard orolodnNToTe £XEL GLVOEST 6TO AL0diKTLO.

Me m Ponfeta tov AldIKTOOV Ol KOTOVOAWTEG TAEOV EDKOAM UTOPOVV Vol

popdlovtol Tig eumelpieg tovg amd TV €ELINPETNON TOL dEYONKAV KATA TV oyopd
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evog TPoidvTog N oG vanpeciog amd o etoupeio.  Idaitepa pe ta Kovovikd péoa
OKTOH®MONG OAAG Kol TO VTOAOUTO. TEXYVOAOYIKA HECH EMKOWVMOVING, KoOnuepvd

OVTOALAGGOVTOL EKATOUUDPLO LNVOLOTO GE OAO TOV KOGLO.

H épevva "Exploring the Link Between Customer Care and Brand Reputation in
the Age of Social Media" tg Barnes N. (2009) e&etaler ) obvdeon peta&d tov
KOW®OVIKOV HEGMV SIKTVMONG, TNV IKOVOTOINGeN TOV TEANTAOV, TNV PUN TG HApKoC/
etopeiog kabhg kot v miom Tov mtelatdv. Katd ) dudpkela g €pguvag, otnv
EPMOTNON Y10 TO TOGO GLYVA YPTNCLOTOLEL KATO10C TOL KOWMVIKA HECOH OIKTVMONG MOTE
vao. TAnpogopnBel yioo ™MV epovTidn Kot TNV TPOGOYN Tov 000NKe o MEAATEG GE Lo
ayopd mepiocotepol and t0 70% tov gpotbiviov andvince OtL To XpnoLomToLEt
TOVAAYIOTOV GE KAMOEG TEPIMTMGELS TPV KAvel pa ayopd. To 19% amdvince Ot
ondvia akoAovBel avt TV TakTK) Kot 10 9% dev v akoAovBel moté. A&oonpeioto
glval 10 yeyovog OTL Ol TEPIGGOTEPOL GE YEVIKOTEPT €PMTNGN omdvincav OTL Yo va
péboovv yioo v TotdTNTA TNG EELINPETNONG OO Lol ETOLPEID YPNOLUOTOIOVY KVPIG TIg

punyoaveG avalntnong, To OPOvLL KOt TIG ETIOTUES IOTOGEAMOEC.

Yxomdg g dumhouatikng epyooiag "The firm's use and customer's perception of
Facebook in the context of customer-based brand equity” eivot va kataotost cagéc to
g ypnowonoleitar to Facebook amd Tic emayyeluatikég abAntikég opddeg yuo vo
evduvapmaoetl TV a&io tng etapeiog opnadag oto LATIO TOV TEAATMV Kol TS OL TEAATESG

OEYOVTOL OVTEG TIC TPOSTADELEC.

Tnv tehevtaio dexaetian €yovv yivel tepdoTieg GAAOYEG OTOV TOUEN TOV
UAPKETIVYK Kot TG emkovoviag. E&ottiog g cuvexde avamntueeouevng texvoroyiog
™G TANPOPOPING O TPOTOG AAANAETIOPAON S HETAED TEAATAOV Kol OPYOVIGUAOV GANAEE.
Jvuykekpluévo, amd "éupeon emkowovia" péow TV pECOV HalIKNg evnuépmong
petoTpannke o€ "QUEST EMKOWVOVIN" EMITPEMOVTOC OTIS ETOLPEIEG VO EMKOIVOVIIGOLY
pe tovg meldteg amevbeiog pEow Tov ASIKTOOL YEVIKA Kol €WOIKOTEPO HECH TMV

KOW®OVIK®OV HECOV SIKTOMONC.

Youpovo pe Toug aptpovg to Facebook sivar evpéwc amodektd oty onuepvi
kowavia. O peydrog aplOuodc ypnotdv tov Facebook aAld kot n avénuévn mapovoio

TOV ETOPEIDV OTO €V AOY® KOWMOVIKO OIKTLO €YEl KOTACTNGEL 1010HTEPO EAKVOTIKO
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GTOVG epeLVNTEG TO BN Tov pe molég nebdOoVg Kot ot epyareio B NTav KOAO o

etoupeia va ekpetolrevtel v "dtodkTLOKN ayopd.

[TapéAo mOL OPKETOL CLYYPUPEIG CLOTHVOLV TNV YPNON TOV KOWMOVIKOV
OTHmV N aAndelo eival TG deV VILAPYEL GOPNG EIKOVO Yo TO TG O Empene vo Tal
YPNOLOTOOVV Ol ETALPEIEG MOTE VO, ODOCOVY GTO UATIO TOV TEAAT®OV TOovg a&io otV
pdpka tovg.  I'evikd, ot mporyovueveg HeAETEG Oelyvouv OTL TO. KOWOVIKG UEGH

SKTVOONG £X0VV BETIKA OMOTEAEGLOTO GTNV TPOMONGN UG ETOPEIG.

Kopid GAAn eployn tov papketivyk dev aAlalel 1060 paydoio. 0G0 TO KOUUATL
¢ emkowvoviag. O Adyog yuo avThv TNV Katdotaomn givol kKupiog to Atadiktvo Kot ot
véeg teyvoloyieg, ta omoia 6tV ovcio aAAAEAVE TOV TPOTO TOV OAOKANPOSC O KOGLOG
aAANAemdpd k1 emkovovel.  [dlwg To KOwmvikd péca dSKTH®OONG AVTITPOCOTELOVY

po véo ETavacTaTiKn Téomn 1 onoia GAAaEE Plikd TO LAPKETIVYK KoL TV EMKOVAOVIAL.

Ymv gpyocio tov Jin S. (2012) pe titho " The potential of social media for
luxury brand management " o cvyypagéag ovagépel 0Tt KaODG To KOWOVIKA pEGO
SIKTVMGONG GLVEXDG OLPOLOIDOVOVTOL OO TIG LEYAAEG eTONpEieS / LAPKES O aVTAYOVIGUOG
HETOTPATTNKE GE Qy®VO, OOV Ol ETOPELEG KATEXOVY, KOTEVODIVOLV TIC GTPATNYIKEG TOVG
kot KaBopilouv Tic GLUPOAIKES EVVOleg TG LAPKOS TOLG OO KOWOU LE TOLG TEAATES

TOVG.

Ao Ta ONUOVTIKOTEPO TTOV GLUTEPAIVOVTAL GTO €V AOY® GpBpo givar OTL Ta
KOW®VIKO HEGO OIKTOMONG 0ev elval mavakeln v kaOe etorpeion aAld avtiBétmg Oa
pnopovcoav va BemwpnBodv g 10 kovti ¢ IMavompoc apod avtéc ot TAUTPOPLES
UTopovV Vo AEITOLPYNCOLY MG KOWOTNTES VTOGTNPIENG OG HAPKOS, Bavpactdv g
onAadn, oAAG omd TV GAAN TAELPA UTOPEL VO AELTOVPYNCOLYV KOl MG KOWOTNTES
avtipbyov e To yeyovdg avtd o@eidetol QUOIKA TN VUGN VIOV TOV UECOV
emkowvoviag 6mov o avbBopuntiocpos, n erevbepion Tov AOYOL Ko M EAAPPOTNTO TMOV
00wV Aéyovion €lvol YOPOKINPIOTIKA oTOolElo TOvG.  AnAadn, amd TV Lo TAELPA
pumopel ot KaTOvOA®TEG vo oyoAldlovv Ostikd pio papko avefalovrog (upload)
ocoumadnTkég eotoypapiec kot PBivieo yuw pio etoupeion Ko amd v GAAN mAgvpd
umopel va vdpyovy KaTavaA®TEG Omov eKPPAlovLV TO TOPATOVE TOLG Yol WK Un

IKOLVOTIOINTIKT] GLVOALOYY| LE TNV ETOLPELQL.
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Onwg vrodewviel kot o tithog tov apBpov "Understanding Influence on
Corporate Reputation: An Examination of Public Relations Efforts, Media Coverage,
Public Opinion, and Financial Performance From an Agenda-Building and Agenda-
Setting Perspective” ot Kiousis S et al. (2007) peietovv v €mppor] mov £Yovv ot
dnuocieg oxéoels Kot N mpominon pécm Tov pécmv pallkng eVvnUEP®ONG GTNV ONUN
pog etoupeiag.  Emiong, pehetodv 11 dNUOCIEG GYECEIS G €vav emmALOoV OeikTn
ATOO0TIKOTNTOS GTO OIKOVOULKA £vOC opyaviopnov. 'Eva amd to onuaviikotepa otoryeio
ov dlvovtar 6to GpBpo kol a@opd TV mTapovSo UeAETN deiyvel OTL M ENUN LOG

eToupeiag €xel QUECT GYEOT LE TO OIKOVOLLKA L0G ETALPELNG.

‘Eva duaitepa evologpépov yia v mopovoo Epguva apbpo gival to "Community
relationship management and social media”. O cvyypagéag tov apbpov Ang L., (2011)
emonpaivel 6Tt mapOAN TV OVATTLEN TOV KOWOVIKOV HEG®V, Ot vbrevbuvol TmV
ETOPEDV OEV EIval aKOUN GiyovPOL Y10 TO TS UTOPOVV VAL TO XPTCLLOTO|GOVV DGTE
Vo OQEAMGOVV TOV 0pyoviopd Tovg. Evag Pacikog moapdyoviog mov eumodilel v
GUGTNUOTOTOMUEVT] TPOMONGT TOL OPYOUVIGHOV HEGO amd avTA Ta péoa givor OtL T

HEAN Lo O10OIKTLOKNG KOVOTNTOG OEV €ivat amapaitnTo Kot TEAATEG TNG ETOUPELNG.

Onwg mold gbotoya emionpaivetar 6to apHpo ot dvBpmmotl mov eivor péAn piog
OLBIKTLAKNG KOWVOTNTOG KAVOLVY TIG £ENG evépyeles: cuvdéovtar (Connect), cuvopAovv
(Converse), onuovpyovv (Create) ko cvuvepyalovtor (Collaborate). To yeyovog awtd
avaeépetol oty cvvéxeln og 4Cs. Ot opyoviopol umopovv va emm@eAnfodv and ta
4Cs ypNOHOTOIDOVTOS TIG ONUOCLEG GYECELS KAl TNV £PELVA UAPKETIVYK, YOAOLYDVTOG
VIOGTNPIKTEG, ONUIOVPYDOVTIOS KoL TOMOOETMOVTAG O0QNUUGELS, OVOTTOCCOVTAS VEQ
TPOIOVTO, UEIDVOVTAG TO KOOTN €EUmNPEnons, kepdiloviag TNV EUMIGTOCLVY TOV

nelot@v Toug (Ang L., 2011).

Téhog, éva axdun evolapépov Béua mov dampaypatevetor n epyacio "Social
Media Metrics: Practices of Measuring Brand equity and Reputation in Online Social
Collectives" tov Mandelli A. et al. (2010) eivor avtd O6mOL &vag YPHOTNG TOV
KOWOVIK®OV HECOV JIKTO®MONG O0gv givar amAd meldtng tng etoupeiog oAAd ovtdg o
0T010G CLVEIGPEPEL KO PE AAAOVS TPOTOVG Yo £vo TPOIdV 1] ol vINPEGia, divovtag
TAnpogopieg yoo avtd. Me dAha A0yl 0 TEAATNG OV YiveTOl KOTA KATO0 TPOTO

oLVEPYATNG dIVOVTOG CLUVEYMG TIG ATOWELS TOV Y10l TO TTPOIOV KOt VEES 10EEC.
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H onpovpyio evog tétolov €idovg oyxéong Oiver T dvvatdotnto og Evav
opyoavicopd va udbet Tpdypato yio To TPoidv ToV MOTE Vo ALENCEL TIC TOANGELS TOV, VO
onuovpynoetl etk amoyr, va oENCEL TNV ONUOTIKOTNTA TOL 1GTOTOTOV TOL, VO

EVOLVOLLMGEL TNV UAPKO, TOL KOt VO, ONILLOVPYNGEL KOAVTEPT ELTNPETNOT TEAUTOV.

Inuovtikd emiong eivar 1o yeyovog Ot M etoupeian €xel v duvatdTTo pE
aLTOMOTO Kol KOOOAIKO TPOMO Vo CLYKEVTIp®OEL pio peydin xt afiddhoyn Pdon
OedoUEVOV OCMV aPOPE TN GLUTEPIPOPA TV TEAUTOV ™G [1a GAAN o eopd og
ToVioTel 6 avTd TOo onueio OTL 11 GLAAOYY aLTN YivETOL PE UNOEVIKO €mG EAAYIOTO

KOGTOG.

Ot ovyypageic Aomdv tov dpBpov avaPEPOVTOL GTOV TOUEN TNG UETPNONG TOV
otoleiwv mov umopovv va e€oybodv amd ta Kowvovika péco diktomong (social media
metrics) o omoiog OmmG avaeépeTor Kot oto GpBpo dev Exel akoun eEelybet.
ZVUYKEKPIUEVO, TPOKVTTOLV OPKETE TPOPANUOTA OTMG TEPACTIOS OYKOG OedOUEVOY,
Bépata mpocomik®dv otoyeiov, Kth. Ilapdia avtd mpooceépetor NN Yoo LETPNGELS
onmg agloddynon g peimon 1 avénon g cvlnmong yw €va Bépa, pétpnon tov

GUUUETEYOVTMV, a&loAdYNoN Yo TO €4V o culnTnon £xel BTk 1 apvnTIKN YPOLd.

2.3. Jvumepdouata

Extoc amd 11¢ mopambveo peléteg katd tn dbpkewr g PpAoypaeikig
aVOoKOTNONG UEAETNONKAV TOAAEG €pYOCiEG KOl OMOWYELS LEAETNTOV Kl EPELVITMV.
OLot o1 peAeNTEG GLUEMOVOLY OTL TOL JAOIKTVOKE KOWWVIKE HEco eivon €vag vEog
TOUENG TTOV £XEL TN OLVATOTNTO VA ATOTEAEGEL EPYOAEIO GTPATNYIKNG LAPKETIVYK Y10 TIG
etoupeieg. H amnymon mov €xovv kabdg Kot Ta Bactkd YopaKTNPIOTIKA TOVS TOV gival M
QUEGOTNTO KO 1] TPOGPOGCT) TOLG OTOONTOTE MPO. OO OTOLOONTOTE PEPOS OV £)EL
oVuvdeon oto Alndiktvo pdAioto Ta Kafiotovy 1oyvpd péoa emkovoviag. EmumAéov,
ONUOVTIKA €ival To, oTOLElDl TOV PUTOPOVV VAL SMGOVY Y10 GTATIGTIKOVG GKOTOVS OALA
Kot Yoo v dwtnpnon Paong dedopévov. Téhog, éva akdun Wwaitepa OeTiKd TOLG

YOPOKTNPIOTIKO Elvar OTL Yo TN XPNOT TOVS omonteitanl undevikd £m¢ EAAYIGTO KOGTOC.

[Tapora avtd, VEAPYOLY KO KATOL apvNTIKA cvoprepdopata. [Ipmtov, dev €xet

yiver axopun eEavtAntikny peAETn yia o €100G NG EMPPONG TOV £YOVV GTOVG XpNoTes. Ot
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TEPLOCOTEPOL HEAETNTEG UAAIOTO AVAPEPOVV OTL LITAPYEL EAMTNG £PEVVA GTOV TOUEN
TOV KOWOVIKOV PEGOV JIKTO®MONG 000V apopd Tic etaipeiec. Téhog, moAd ebotoyo
tovileton oTIg TEPLOGATEPES UEAETEG OTL OO TN Lo TAELPE UTOPOVV VO ATOTEAEGOVV
gpyodeio dpnuong yw por erotpeion oAAG amd TV dAAN TAELPE UTOPOVV v

AmOTELECOVV KL EPYOAEID SLGONLUONG,.
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3. Ms0odoAoyia

3.1. Elcaywyn

Onoc avagépdnke Kot 6TV €l00ymYT, N TapoVGa epyacio LEAETE TN GYEoN TNG
Béonc mov €yel po etoupeio/ pdpka oV TOYKOGHO KOTATOEN COUG®VO HE TO
brandirectory.com pe ™ avayvopiopdmra mov eaivetal va £xet oto. Kotvovikd Méoa
Awtdoong (KMA) Facebook kor Twitter. Emiong, ypnowonoidvtag tny vanpecio
Google trends eAiéyyer Tig dnuogireic avalntoelg oto AadikTvo o OYECN UE TIG

KOpLOYOiES eTONPELES.
2KOTOG TG €pevvag elvar va amavinfodv EpOTALATE OTMG:

1. "Exovv ot 500 kopvoaieg etaupeieg emionpo Aoyaplacud oto Facebook kot oto

Twitter; ITotd 10 T0G0GTO AVTOV TOL £XOVV GE GYEGT LE OVTEC TOL dEV EYOVV;

2. Tlowg etarpeieg €povv 1o mepiocotepa “likes” (Facebook) kot moteg etoupeieg

&yovv Toug mepiocotepovg "followers” (Twitter);

3. Tlotég etoupeieg €govv ta meptocoTepa tweets, yeyovog mov deiyvel 6Tt vdpyet

évtovn evaoyoinomn g etaupeiog pe o dadiktvakd péco Twitter;
4. Tloiég etaupeieg Exovv ta mepioodtepa "talking about” (Facebook);

5. Tlooeg etanpeieg €xovv MOTOMOMGEL TOV AOYOPLOCUHO TOVG divoviag apliuo

KWV TOU THAEQPDOVOU);

6. 'Exel tehikd oyéon n 0€on pog papkag otny moyKOoUo Katdtosn cOUEOV UE
to brandirectory.com pe v MUOTIKOTNTA TNG 0TO SASIKTLAKG KOW®OVIKO

péoa;
7. Tloweg etaipeieg dev £govv Aoyaplocoud Kot Tov Umopel opeidetal avTo;
8. A@opolv ot 6pot Twv npoPthav avalntoenv tic S00 Kopveaieg eTopieg;

dvowkd Ol TO TOPATAVE EPOTAUATO OTAVIOVIOL HE OKOTO Vo Pyovv
YEVIKOTEPO GUUTEPAGLOTO Y10l TO. KOWMOVIKA HECH OIKTOMONG, TN OYECN TOVG LE TIG
papKeg 0ALG KOl TIG OTPATNYIKEG UAPKETIVYK OV £YovV ovomtuybel 1 amorteiton va

avamtuyfovv.
15



e avtd 10 onueio Ba NTov TPOGPOPO va Yivel Pio oVOAVTIKOTEPT TEPLYPOPT
TV ev A0y KMA ®GTE Vo amoKTiOEL 0 avayvOGTNG KOADTEPT EKOVA TNG KATACTOONG

OV TOPOVGLALETOL.

3.2. Facebook

To Facebook &ivar évag kovmvikog 16T0Tonog SIKThmong o0 omoiog Wpvnke 1o
2004. Idpvtg tov etvar 0o Mopk Zokepumepyk o omoiog vmipEe HEAOG TOL
navemotuiov tov Harvard. Apyikd dikaiopo cvppetoyng oy Hovo ot QoITnNTég Tov
GLYKEKPLUEVOL TOVEMIGTNIIOV. LT GLVEKELD EMEKTAONKE GE GAAAOVG OPYOVIGHOVS Kot
téhog, 10 2006,  vanpecia £yve TpooPhoun oe Olovg maykoopiong. To Facebook éxet
TAEOV TEPLGGOTEPOVG OO 1 O10EKATOUUDPLO EVEPYOVS YPNOTES, KATATAGCOVTIAS TO £TGL

®G £VOV atO TOVS ONUOPIAEGTEPOVS IGTOTOTOVS TOV TAUVIT.

Katd péso 6po évag ypriotg tov Facebook sivar cuvdedepévog e 130 ypnoteg
Kot £0dgvEl mEPLGGOTEPA OO 55 AemTA MUEPNGIMG TEPIYOVUEVOS GTIG GEAIDES TOV.

Eniong, kafnuepwvd poptdvovtat 6tig oeAideg Tov Facebook mévem amd 14 skatoppipia

POTOYPOPIES.

Ot ypnoteg tov Facebook, agpod eyypapodv ®¢ péEAN, umopodv Vo
ONuovpynoovy 10 TPOPIA  TOUG OMOL  AVAPEPOVY  TPOCOTIKES  TANPOPOPIEG,
evolapépovta, potoypapics, potiunoetg (likes) kot va kdvovv gidlovg GAAoVG xpHOTES
tov Facebook. "Exovv emiong tn duvotodtnta va eTKovovohy HECH UNVOUATOV [LE TOVG
@1AOVg TOVE KOl VO TOLG E00TOOVV OTAV OVAVEDVOLV TIG TPOCMOTIKES TANPOPOPIES
Tovc. Mmopovv emiong va GUUUETEYOLY GE £val VPV PACLO dPACTNPLOTHTOV OTMG TO
va ypayouvv oty ceAida (tolxo) TV @iA®V TOvg, Vo GYOAMACOVY GLVOEGHOLS, Vo
mépovv PEPOG 6e cviNTNOELS POPOLLL, Vo deiEovv Vv potiunct| toug o€ pdpkes. To
Facebook emttpémel otovg ypfoteg va ETKOVOVAGOVY He GAAOVG, VO dNULOVPYHGOLY
KOl v 01 Tnpioovy €va KOWVmVIKO KOKA0, va pabaivouv yia ) (on tov AoV, va

OVOKOADTTTOVV PN LLES.

Ta nepiocdtepa £c0d0 otnv id1a. TV etarpeio tov Facebook mpoépyovror amod

T1G dapnpicels. YmoAoyiletan 6Tt ta eicodnpata yio to €tog 2011 frav wepinov 4,720
exotoppvpra (144% avénon oe oyéon pe 1o 2010).
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3.3. Twitter

To Twitter givon évag 1otdtomog microblogging o omoiog 16pHbnke to 2006.
Emutpénel otovg ypnoteg vo dnuoctomolovy (tweet), vo amavtodv Kot vo TpomBovv
(retweet) oyoMa-avakovmcelg (POSts) ta omoia dev gival dvvatd va vepPaivovy Tovg
140 yopaxtipes. Ta posts ta omoio pmopel va mepthapPdvovy vIEPGUVIEGHOVG CE
Al Bépata, 1otoddyto (blogs), ewkdveg, KTA. @aivoviol o 6EPA oTNV GEAIdA QVTOV
oL 0KOAOLOOVV AVTOHV TOL T YPAPEL KOt TOL avaKovdVeL. Ta meplocoTepa POSES eivon

Swbéoia ONpocing.

Ta tweets eite {ntodv gite popdlovion TANpoPopiec, véa, amOYELS, Tapamova, 1

AEMTOUEPELES YO TIC KOOMUEPIVEG OPOCTNPLOTNTEG.

H épevva tov Jansen et al. (2009), n omoia cvoyetiletoan pue v mopodoa
épevva, delyvel 6Tt 10 19% TV tweets sivarl oyetikd pe kdmolo etoupeio/ popra, oAAL
pévo ota ol omd avtd M pdpka etvor to kupro Bépa Tov post. Eta tweets dmov ot
pépkeg etvon to emikevipo, ot ¥pNoteg eKPPAlovV TIC OTOWELS TOVG Yol TN UAPKO CAAL

Kot {nrodv 1 TapEYovy TANPOPOPIES Y10 QVT.

210 onpeio avtd kpivetor amapaitnto va avaeepHel 6t oy Kiva dev vdpyet
npocPaocn péow SadKTOOL 6TOVG 1oToTONOVG TV Facebook kot Twitter. O Adyog yia
ALTOVG TOLG OMOKAEIGUOVS OMMG LIOSTNPILoVY Ol OpYES NG YOpog eivor OTL ot
1GTOTOTOl KOWMVIKNG SIKTOMONG OMOTEAOVV TTPOKANGT Yot TV €0VIKY ao@AAED TNG
Kivag. H Kiva &yet tovddyiotov 400 ekatoppvplo yproTeg TOL OdIKTOOV, £VOG
aplBuog mov t B4tel TPOTN TOYKOGHIWG oTn XpNon Tov OladtkTvov. Ot apyéc OUmg
emPdArlovv Aoyokpisio 610 S1adikTvo. Avtd €yl ¢ amotélecpa ot Kivelikés etanpeieg
Vo UV €0ouV A0YaPLOcHO GTOVG €V AOY® 1GTOTOTOVG 1) AKOUT KL OV VITAPYEL KATO10G
Aoyoplacudg (mov mbavag dnpovpyndnke yio vo KaAOWEL TIC VTOAOUTES TEPLOYES TOV
KOGLOV) Vo, unVv gival 1d1aitepa SNUOEIANG, dNAadn va éxel kpd aptBud amd "likes" kat

"followers".
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3.4. Google Trends

To Google Trends eivoar p vanpesio mov epeavilel TIc MMUOPINESTEPES
avolNTHGELS TV YPNOTOV TOV ALadIKTLOL cOpeova pe tnv Google. Anpoeiiéotepeg
avalntnoelg ivatl ot 6pot avalTnong He TO To ONUAVTIKO eMimedo evolapépovtog. Ot
opot avtoi oyetiCovior pe tov 0po mov (NTd o ypNnotng vo evnuepmBel yoo v
onuotikdTTd TOv. AV dev €l Kotaywpicel kamowov Opo avalnitnong, ot
onuoeéotepeg avalntmoelg o oyetiCovtol pe v Katnyopio 1 ™ YOPA/EMKPATELN
mov &xel emiééel. H Kamnyopia avaeépetar oe pia ta&ivopmon KAGOmv 1 oyopmv, Tov
Aéyovtanw "kabetec" ovviotdoeg. [ mopdadetypo, m o katnyopio Puyoyoyio /
Movoikn pmopel v mepAapufdvel €101 HOLGIKNG, KOAMTEXVEG, NYOYPAUPNOELS,
TOPOCTAGELS, LOVGIKA Opyova KOl EUTOPIKA TPoTdvTa mov oyeTiloviot e TN HOVGIKY,
evdd M Katnyopia Yyela pmopel va mepilapfdaver vmmpecieg vyesiog, exkmaidevon,

TPoidVTa KO LI PEGieg Tov oyetilovtan pe tnv vyeia.

Onog avoeepeTor Kot 6TOug OPOLG XPNONS TNG LANPEGING TO. OTOTEAEGLOTO
TPOKVTTOVV pE OAyOptOpovg Kot 6mwg gival Aoykd dgv pmopodv va Eeympicovv tov
Babvtepo okomd mov &giye o yprotng Katd v avalimmon. [a mopddsrypo évog
yxpNotG iomg va avalnmoe tov 6po "mail" yio va KAveL (o ETGTNHOVIKY £pEVLVA, Y10l
Vo ONUIOVPYNGEL Y10 TPMOTH POPE AOYOUPLOGHO MAEKTPOVIKOD TOYLOPOUEIOL, Yo Vo
Bpet to Hotmail, yia va Bpet to Gmail, kot yio dekddeg aAAovg Adyovs. Xvvemdyeton
AoudV OTL TOL OMTOTEAEGLLOTA TTOV TTPOKVITOVY OO TNV VANPEGIO VTN OEV HTOPOLV VoL
dgiEovv edv o ypnomg ékave v kdbe avalntnomn pe Betikd N apvnTikd GKomod, yio

AOYOVG EMGTNLOVIKOVG 1) Y10l VO, KAVEL YOPES, KTA.

H vmnpecio. Google trends mpoopépeton yio ovykpion péxpt 25 Opov
avalntnong dpa dev pmopel va ypnoipomoindel oty mopovco pyacia Yoo oVt TG ™
Aertovpyia. Tlapora avtd 1dw0iTtEPO EVOOPEPOV EXOVV TO OTOTEAEGLLOTO TTOV divovTol
Yoo Tig dnuoeiléotepeg avalntmoelg avd katnyopio. Ilapokdte avaeépovror to
QMOTEAECUATO. Y10 TIG TO OMUOPIANG avalnTioelg He GLYKEKPUEVE QIATpO KOl TO

GUUTEPACHLOTO TTOV EKPEOLV OO AVTA.

Ot 500 wopveaieg papkeg TOL KOGUOL avakTHOnkav omnd TOV 16TOTOTO
brandirectory.com kot oa@opd to €toc 2012. O &v Ady® 10TOTOTOC 0OoYOAEITON
amoKAEOTIKA pe TIG etoupeieg ko v oa&ia tovg. Ilapokdtem mapovoidletor m
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pebodoroyio. TOV YPNGYLOTOLOVV Ol SLUYEPLOTEG TOV 16TOTOMOV MOTE va eEdyovy v

Mota pe tig 500 xopveaieg etaipeiec Tov KOGLOV.

3.5. Brandirectory.com

H pebodoroyia mov okolovbnbnke yia 1t Aioto BrandFinanceGlobal 500
xpnowonotel v texvikn mpoeEdpinong tapetokng pong (DiscountedCashFlow) dote
Vo TTPoeEOPANGEL TAL TPOCOOKMUEVO HEAAOVTIKG OIKOLOUATO EKUETAAAELONG LE
KOTAAANAO TTPOEEOPANTIKO EMTOKIO Kol Vo KATaANEeL oty Kabapn mapovcoa a&io twv
EUTOPIKAOV CNUATOV KOl TNG GLVOPOVS TVEVUATIKNG W10KTNG1laG: otV adia TG HLapKog

(brand value).
Ta ppato avtig g dadikaciog eival ta akdrovbo (ExplanationoftheMethodology):

1. ZvAloyn owovopKdV dd0UEVMV Kol oTOLEID EGOOMV EWIKAV Yia KO pLapKa.

2. Movtehomoinom g ayopds doTe va Tpocdtoptotel 1 CRTnon g ayopds kot 1 0éon
g kaOe pdpkag oto TAOIGIL OA®MV TOV LIOAOIT®V AVTOYOVIGTOV GTNV ayopd.
Xpnoponomdnkay Tpels ypovikég tepiodot mpdPAeync:

e Ta maiodtepa owovopuikd aroteréopata péxpt to 2011. Xe nepintwon mov
dgv vmnpyoav OBécipa amoTEAECUATO YPNOYLOTOONKOV Ol GUVOLVETIKES
TpoPALYES amd TO TVoTnUo XVYKEVIp®ONS Tov Extyunoewv Ogopikdv

Enevdvtav [Institutional Brokers Estimate System (IBES)].

e H mevroetg ypovikn mepiodoc mpoPréyemv 2012-2016, Bacilopuevn og Tpeic
myég oedopévav (IBES, wotopikn avémtuén kot avénon tov AEID).

e O pvOudc avamtuéng oto dvekég PACEL GLVOLAGHOV  TPOGOOKIDYV

avantuéne (AEIT ko IBES).

3. Kobopioudc tov mocootod dikaidpatoc ekpetddievong (royalty rate) ywo xéOe
pdpka, o onoiog yivetar og €ENG:

e  Ymoloylopodg g oxbog ¢ pbpkag oe kiipoko ond to 0 €wg 1o 100,

oOUEOVO e Eva TANO0G YOPAKTNPIGTIKAOV LETAED GAAWDV OTTMOC 1 OTKOVOLLKN

a&lo ™ papKag, To Hepioto ayopdg Kot 1 Kepdopopia.

19



e Xpnom g 1oxVOg TG HAPKOG MOOTE Vo, KaBoplotel To GKOop TOL OeikTn

BrandBeta.

e Egpoppoyn tov okop tov deiktn BrandBeta oto edpog TOL TOGOGTOV
dikoudpotog ekpetdAlevong (royalty rate) dote va kabopiotel 10 T0606TO
OKOLOUATOG EKUETOAAEVONG TG HApKOS. To TOc0GTO TOL SIKOUMUATOG
eKpPETAAAEVONG KaBopileTan amd TO GLVOLAGUO TOV TOUEN TV AEITOLPYIDV,
TOV 10TOPIKAOV SIKOLOUATOV TOV KATAPAAAOVIOL GTOV TOUEN OVTO KOl TNV

Kepdopopia TG etapeiog.

4. YmoAoyiopog TG LEALOVTIKNG POTC TOV EIGO0ONUATOS OTO TO, OTKOLMDLLOLTOL

5. Ymoloyiopdg tov mpoeLo@AnTikov emtokiov £0Kd Yoo KaBe papka, Aoppdvovog
voyn to péyebog S, TN YEWYPAPIKY| Tapovsic, T eNUN, T KOYAELOT Kot TNV
a&loldynon g pépkoag.

6. IIpoefopinon g UEALOVTIKNG PONG TOV OKOIOUATOV eKUETAAAELONG (COPNG
npoPreyn kot dinvekeig mepiodor) oe kabapn afio. TLy. n a&ia e paproag (brand
value).

3.5.1. M£0080¢ ATtaAAay1)G ALKXLWUATOG

H Brand Finance ypnowonotei t upebodoroyior amorloyng SkoidUOTOS, M
omoia kaBopilel v a&ia TG HAPKOG GE GYECT LE TO TOGOGTO TOV SIKAULDUATOG OV Oa
énpeme va. KatafAnOet yio ) ypron €bv nrov oty Kotoyn tpitov pépove. To mocootd
TOL OWKOUDUATOS EKUETAAAELOTG EQOPUOLETAL GTO HEAAOVTIIKO E€1000MUO. Y10, VO
kaBopiotel | pon TV kEPO®V oL Bl amodobel oe kibe papka. H pon tov kepddv amd

Vv popko emoTpépetol o kabapn tapovoa aia.

H Mé0odoc Amoriayng OKoudUOTog ypnotpomoteitor yuoo Tpelg Adyovg:
[Tpotipdton amd TIC POPOAOYIKES apYES Kot T dkAoTNPLA, Yot €16l vVToAoyileTon M
alo ™G UAPKOS aVAQOPIKA HE TIC TEKUNPIOUEVEG cuvaAhayég tpitov pepov. H
puéBodog yiveton pe Paon tig O100EGIUES OIKOVOUIKEG TANPOPOPIEG Kol GE CLUUOPPMOT
pe g mpovmobécelg  mov opiler m Emitponn Awebvov Extymtkov Ipotdnwov
(International Valuation Standards Committee — IVSC) éto1 dote va kabopiotei

dikara ayopaio a&io TV HOpKOV.
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3.5.2. AfloAdynon (katatain ) papkog

Ynoloyiletar ypnowonowwvtag v avéivon BrandBeta tme Brand Finance, n
omoia a&loloyel cuyKplTikd T dvvaun, T0 PIoKO Kot TIG LEAAOVTIKEG TPOOTTIKEG HLOG
HAPKOGC O OYECT LE TOVG OVTAYWOVIOTEG TNG Kot Kupaivetar omd to AAA péxpt to D.

Evvolodoywka givor 6pota pe mv a&loAdynon ToL TeTOTIKOD KIvOUVOU.

Ta dedopévo mov ypnolpomomdnKay yio v oEAOYNoT TPOEPYOVTOL O
dpopeg Tnyég ovumepthapPavopévav Tov Bloomberg, etnoiov ekbécemv kot Epguvmv

¢ Brand Finance.
Opropoi a&roroynong papkog
AAA EEapetikd woyvpn pépra
AA TToAb woyvpn
A Ioyvpn
BBB-B Mé¢ong woy0og
CCC-C: Advvaun
DDD-D: Zta tp6Bupa g ypemKkomiog

Inueiowon: H a&oddynon and 10 AAA péypt 10 A pmopet vo aArdaet
ocvunepthapfavovtog £va ovv (+) 1 éva TV (), YEYOVOS OV VTOONAMVEL I TLO

Aentopepn tomobETnomn oty ayopd.

Hpepounvia  extipmong:  Oleg ov aleg g pdpkoag omv €kbeon avt
npoopilovtat yio To TéA0G ToL £ToVg, OnAadt| 31 Agkeuppiov 2011.

3.6. IIspiAnyn

To Facebook eivar po mlot@dppo KOW®VIKAG OIKTO®ONG 7oL divel TNV
dvVOTOTNTO GTOV YPNOTN VO ETIKOWMVICEL UE TOVG GAAOVLG YPNOTEC, Vo avePAcel

QOTOYPOPIES KOL VITEPGVVOEGLOVG, Va. eviLep®BEl yia Ta 6ca cupPaivovy 6Tovg Pilovg
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ToV, va TtoiEel dtadkTvakd oy vidle Kot va mepmyn0el oe mAn0og epoppoyés. Eivor

eMiong €va LEGO SLOPTLLOTG Y10l TIG ETOUPELES.

To Twitter &yl ) popen| epyaieiov microblogging 6mov ot ypriotec Lmopovv vo.
avapTNooLV oYOAL0 LKpoU peyéboug (Emg 140 yapaktipeg). Ta oxdAo avTtd apopovv

KLPI®G AmOYELS, VEQ KO TPOTLUNCELS 1] TOPATOVA.

H vmnpeoia Google Trends Bon0d tov kabe evdiapepdpevo va ovuykpivel 2 - 25
Opovg 6Gov apopd Tov apBud Tev avalnmoedv tovg. Emiong, divel dtaypoppotikd
v téon mov £xel évag O6pog va avalnreital amd tovg ypnoteg Tov Atadiktoov. H
Aettovpyia TNG LANPEGIOG TOV Y¥PNCLOTOLEITOL GTNV TTapovoa gpyacio ivol oty TOV

dtvel T Onpoiréotepeg avalnoels yia éva £tog yia kdbe katnyopio.
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4. AvaAvon Se8opuévmv KL epunvela EVPNUATOWV

4.1. Elcaywyn

Onoc avoeépbnke kot mponyovudveg Kotd tnv épevva mov deEnydn ota
mAoiolo TG mapovoas UEAETNG Ppédnkoav yewpokivinta ot Aoyoplacupoi twv 500
Kopueainv eTopeidv odupovo pe to brandirectory.com otovg ototéomovg Facebook

ko Twitter.

Apykd, oto epyareio "Excel” dnuovpyndnke évog mivakag yio kabe Eva omd o
Facebook kot Twitter. Xtnv mpdtn otiAn 666nke avovoo apibunon. Xtn devtepn
OTAAN QOIVOVTOL TO OVOLLOTO TOV ETAPEIDY OTT®E divovtal oto brandirectory.com yia to
¢tog 2012, evd oty Tpitn oAN @aivovtal ot MAEKTPOVIKEG Tovg OtevBuvoelg. H
tétaptn oA Oelyvel €dv o Aoyaplacpog sivar "Verified". T vo onuavbesi évag
hoyopracpog g "Verified" Oa mpéner o kdToyog TOL AoyoplaGHOD VO dDGEL KATOL0
Kvntod mAépovo. Avtd Y Tov ypnotn onuaivel peyodvtepn acediee. o v
Topovca, HEAETN OUmG pmopel va BempnBel g éva axoun otolyeio moTtomoinong g
YVNGLOTNTOS TOV AOYOPLOGHOD. XTIG MEPIGCOTEPES MEPIMTMOELS EIVOL EVKOAN EUPOVES

OTL TPOKELTOL Y10 EM{ON O AOYOPLAGUO APOD:
o O ypnotng MNA®VEL OTL Elvar 0 ETIOTLOC AOYOPLAGLOG TG ETALPELDG.
e To wpo@il paiveral "emayyeApoTico" Kot To GO0 PAIVOVTOL ETIGT L.
e To Url tov hoyapracpov deiyvel Eekabapa to Gvopa Te £Tarpeiog.
e O loyaprocpdg eivor avopTNUEVOS KOl GTOV ETIGNO 1GTOTOTO TNG ETALPEING.

Ye avtd 10 onueio ailer vo avaeepBel O6TL oto mAoicle TG €pEvVOG Ot
Aoyoplacpol ovakthOnkav gite and v ypauur ovalntmong tov Facebook kot tov

Twitter gite amd oV €MioNO 1GTOTOTO TG ETALPELNC.

2y TEUMTN OTRAN TV TVAKOV dlvovtol KAmolo cOVTOUN GYOAMO OCTE Vo
VILAPYEL EVKOADTEPN €EUYMYT] CUUTEPACUATOV. XNUOVTIKOTEPO givar TO0 GYOAl0 OTL
Kamoleg devbivoelg etaupeldv oto Facebook dev eivar ot emionuot Aoyaplacpoi aAld

"Wikipedia topic"”, dniadn divovtar amkd o1 TANPOPOPIES TOV VIAPYOVY GTOV 1GTOTOTO
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Wikipedia.com. Ot d1ev00veelg ovtég dev mpav HEPOC GTO TEMKE ATOTEAEGUATA AN

PO AVTA KpaTHONKAY 0pod apKETEC 0o avTEG Exovv pueydro aptbuod amd "likes".

Xty éxtn otAn tov Facebook vrépyel o apBudc tov "likes” mov éxovv yivel
oTOV AoYyoplacpd g etoupeiog/ pdpkag. Kdbe ypriotg pumopel va kaver pio @opa
"like" kot o€ TEPITTMON MOV TO UETAVIDGEL UTOPEL VO AVOLPEGEL OTOLONTOTE GTIYUN
mv emoyn tov. O oapBudc tov "likes" vrmodnidver v vrootNpiEn TV GAA®V

xpnot®v tov Facebook kot amotehel TO OMUOVTIKOTEPO OEIKTN ONUOTIKOTNTOG WIS

LOPKAG.

O deikng "talking about this" eivat apketd wo mToAOTAOKOG 0poD dev avEdvel
pio opd ko péver yuo mavta 0nmg yivetor pe ta "likes" aAld €xel didpkeln pog
efdopadag yio Kabe xpnotn mov dNUovpyYNoe (o 16Topio. XVYKEKPIUEVO, U0 LGTOPTaL

glvan éval yeyovog mov aivetatl otny apyikn oedida (home - news feed) kot apopd:
e like otV cehida
e avdaptnon (post) otov "toiyo" (wall) tng ceridag
e like og pio avaptnon (post)
e oyxOMo (comment) ce pio avaptnon
e dapopacudc (share) pag avéptnong
® QMAVTNOT OE (0 EPATNON
e RSVP ¢ éva yeyovog (event)
e avaQopd TG 6eEMOaG o€ pia avdptnon
e "koapoitoopa” (tag) g oehidog og pio poToypapio
e Jdwpopacuodg evog "check-in"
o like evog "check-in"
® TPOTUGCT, CLOTOCT

o J1ekdiknon Hog Tpoceopas
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Mo kabe plo amd T1c mopamdve evépyeleg mov Bo kdvelr €vag ypNoTNG
npootifetar évo oto deiktn "talking about this”. Edv o idiog ypriotng péoa oe eptd

NUEPES KAVEL KATO0L A0 TIG TAPOUTAV® EVEPYELEC OEV EYOVLE OAANYT) OTOV OEIKTN.

O apBudc tov "talking about this" aAldler kabnuepvd ondte dev pmopel vo
vap&el ocapng ewova pe pio pétpnon. Ilapdia avtd, Yo TOVG EPEVVITIKOVG GKOTOVG
g mopovoag HEAETNG Bo pmopovoe va givor €va akoun otolyeio ONUOTIKOTNTOGS.
dvokd dev umopel va kpivel Koveig copemva pe to "talking about this" pe pio pévo
HETPMNOM POV EKTOG OO TO YeYOVOS OTL aAMALEL KaONUEPIVE, PKETEC Omd TIC ETONPELES
£€YOVV TTPOTOVTO KOl VIINPEGIEG TOV APOPOVV KATO10 ETOYN TOL XpoOvov. [ v id1a v
etopeion BéPata kot Tovg vevOBVVOLE pdpPKETIVYK eivar évag Oeiktng mov eAEyyeTL

KaOnuepvd kot Kado Ba NTav vo Tapapével YNAOS.

Yy tedevtaio 6THAN vdpyel o deiktng "were here” o omoiog deiyvel oG
"check-in" dnAdOnkav yo o pépko kot toéoa share a location™ £ywvav omd £va kivnto
mMAEPwvo. O delkng avtdg agopd Kupimg emyelpnoels yuo T omoieg 1 B€om elvan
peilovog onpaciog.  Extog amd ™ OonupotikdétnTo pog pdpkag Osiyver kol v

EMOKEYLOTNTO EVOG GLYKEKPIUEVOD KATOGTILATOC.

Xy €Kt oTHAN Tov mivako Tov Twitter mapovoidletar o apBudg tov tweets
vy kaBe oedida. Onwg avaeépOnke mapamdveo to tweets eivor oxdia 2-3 ypoupmy to
omoia aPevdg delyvouv TV €VOGYOANCT] TOL OOYEPIOTN UE TN CEAIDD Kl APETEPOL

delyvouv o oYOA0 TOV YPAPOLV 01 XPTOTES TOV TOV TAPUKOAOVHOVV.

mv éBdoun otAn @aivetar o aplBuog TOV YPNOTOV TOL TOPAKOAOVOEl M
etoupeia. H emdpevn omin deiyver tov aplBud tov ypnotdv mov akoilovboldv tnv
etoupeia/ papka. O apBuodg avtdg pumopet vo Bewpndel o KataAAnAOTEPOG dEIKTNG TNG

ONUOTIKOTNTAG TNG ETAPELNG.

Ot televtaieg 000 GTNAES GTOVG TTVAKEG TOV GLYKEVTP®ON KOV delyvouy TV aia
™G HLAPKOG G EKATOUUVPLO. SOAGPLa OTtmg divovtal ato brandirectory.com kabmg kot o
YEVIKOTEPOC EMYEPNUOTIKOS TOUENS OTOV omoio umopel va Koatotoybel m etaipeio

(popruata, TeXVOAOYia, TNAETIKOWMVIEG KTA.)

Ot TApeIS TVaKES PE TO OTOTXELD TOV AOYOPLOCU®Y dIvOVTaLl GTO TOPAPTHOL

670 TEAOG NG epyaciag. Ag onpelmbel 0TL mopaeinetal Kot GTovg 600 Tivakeg 1 GTAAN
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pe ta oyxoio Tov gpeuvnT AoV elyov kabopd emKovPIKO GKOTO Kot dev Ponbodv

TEPALTEP® GTNV EPELVOL.

4.2. AmoteAéouata

210 Bocikd epOTNUA TN TAPOVGAS LEAETNG TO omoio eivan "Ymapyel cvoyétion
avapeoo oty 0€omn pag ETapeiag TNV TOYKOGUIO KATATOEN HE TV ONUOTIKOTNTA TNG
OTO JLOOIKTLOKG KOW®VIKA péca;" M amdvinon &v cvvtopio eivor 6Tl dev vrdpyet

avaloyia.

Mo ™mv omddelln T0V TOPATAV® GULUTEPAGLOTOS TPOCSTEONKE 1 GTHAN 7OV
weptypapel v afio ¢ papkag oe exaropupvplae dordaplo. Ta otoyela ovtd o€
GLUVOLOGUO e TO. GTOLYEID ONUOTIKOTNTOG TOL OVOKTHONKAV A0 TOVS AOYAPLOGHOVGS
Tov etapewdv ota Facebook xar Twitter ypnowomomOnkav yio v e&oyoyn
Swypappdtov  dwomopds M Lkedoaotik®v  Awoypappdtov (scatter plots). Ta
OWYPAUULOTO OVTE ATOTEAOVV TO YPOUEKO TPOTO avalfTnong OYECE®V UETAED
petofAntov. Ieprypdoovv tn dvedldotatn KOTAVOUN dVO TOGOTIKMOV UETARANTOV.
Ka0e onueio aneucoviCer éva Cevydpt Tnav tov vrd e&étaon petafintav (cvoyétion
petapintov). Me ta dwaypappoto oacmopds evtomilovtal €0KOAN GLGYETICELS Kol
axpaieg Tinéc. Me tov 0po Xvoyétion avagépetar o fabudg pe tov onoio oyetiCovrot
(ovppetafairovrar) 6vo petafintés. O Pabuodc oyéong pe v onoia oyetiCoviar dvo
petapintég ovopaletor amAn cvoyEtion Kot o Babpog oyxéong pe v omoia oyetiCovron
neplocotepec  petofAntég ovopdleton moAdamAr] ovoyétion. H omdn ovoyétion
acyoieitonr pe 1o Pabud to omoio ta onueion GLYKEVIpOVOVTOL YOP® amd pio gvbeia
Yopic va mpocsdlopileTar mowd ivor akptBdS avt 1 ypap U mov dépyetan péca amd 1o

vépog TV onueiov (Znuepag X, 2003).

[Mopaxdtw divovror to Soypappote OloTopds Yy TIG ox€oelg HeTalld Tov
OEIKTMOV OMNUOTIKOTNTOG TOV KOWMOVIKOV HEGHOV OIKTVMOONG Kot TG adilag g udpkoc.
2tov kéBeto G&ova ameucoviCovol To SICTNHOTA TILAOV Yo TV a&la g HépKag evod
oTOV TMOPAAANAO0 G&ova omewkovilovtol To Ol0GTHOTE TIUAOV Yol TOV OgiKTN 7oL

ueietate (likes, tweets, kt.).
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Apykd, oto ddypappo dwomopds ywo to "likes" oe oxéon pe v aio g
uapkog (brand value) mopotnpeitor 6TL O1 TEPIGGOTEPEG TIUEG EIVOL CUYKEVIPOUEVEG
kovtd oto onueio (0,0) tov dwypdppotoc. To yeyovdg avtd ogeiletar 610 OTL M
meloyneia tov etopeidv Exovv Ayotepa amd 1.000.000 likes. Oco o apBudc tov
likes peyoddver téco peidvetoar o apBpog tov etapeidv. Emmdéov oto ypaoenuo
mopatnpeitar 6tt vadpyovv TEG mov Egywpilovv. Ot TéS avtég ogeihovtal otnv
peYdAn owapopd mov €xel pia etoupeion avapesa oty aéio g Kow otov apliud Tomv
likes. yopoktnplotikd moapadeiypota omotelodv ot etoupeieg Facebook, MTV kot

Playstation ot omoieg mapdro mov £€yovv ocvykpriikd yopmin oio sivar Wwitepa

OMUoQIAEiC.
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Yyqna 1 Scatter plot Likes - Brand Value

210 SUAypapLe. OCTOPAS TOPOTPOVVTIOL T 10100 GUIVOUEVE, ONAAOT HEYOAN
GLYKEVIPMOOT TV €TAPEIDV Kovtd oto onpeio (0,0) kabmg Kot KATOoleS LEPOVOUEVES
evoeilelg. Ze avtv Vv mepintowon aéloonueimtn elvarl 1 TEPIMTOON TOV ETOPEUDV

PayPal, Visa, Louis Vuitton, Dove ko1 Playstation.
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Yympa 2 Scatter plot Talking about this - Brand Value

[Mopoépola 610 didypoppo dacmopdc tov "tweets” pe mv adloa g paprog
(brand value) ot mepioooTepeg TWEG eival cvykevipopuéveg oto onueio (0,0). Avtd
opeiletor 6To YEYOVOS OTL O1 TTEPIOCOTEPES ETpEieg Exovv aplBud tweets pikpotepo
ar6d 20.000. Ot etoupeieg mov €xovv apiBuro tweets peyordvtepo amd 20.000 eivon
eldyoteg. Kot oe auty v mepintoon vrapyovv o000 TEPITTOCELS 1dlitepa
HEUOVOUEVOV TILAOV. XTNV TPOTN TEPIMTOON VILAPYEL (o eTopeio 1 omoio £xel TOAD
peyain o&io og pépka aAld oxetikd pikpd aplud tweets. H etapeio ovtn eivor m
Apple. v dedtepn mepintmon €ivor ot ETOPEIEG TOV EVED GUYKPLTIKG e TIC AAAEG OEV
éyovv oML peyaln aio acyolovvrol wiaitepa pe to Twitter aveBalovtac moAAd

tweets. Xopoaktnprotikd mapdaderypo tétoag etarpeiog eivan n Virgin Media.
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Yyqpa 3 Scatter plot Tweets - Brand Value
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Y10 dudypappa dwworopds ™ oiag g pdpkog pe toug "followers” emiong ot
neplocdtepec eToupeieg eivor kovid oto onueio (0,0). Iaporo avtd Kt €d®d VEAPYOLV

TIUEG TTOV ATOKAIVOLV OPKETA ATO TIG VITOAOITEG,.
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Yympe 4 Scatter plot Followers - Brand Value

Evéwpépovta givar ta amoteléopata yio tig gtopeieg Facebook, MTV kat
ESPN ot omoieg mapdéro mov €xovv oyetikd pkpn aflo pdpkog €Yovv Tovg
nepiocotepovg followers. 1o mapokdtm didypappo ot v AOYm Tuég ametkovilovtat pe

KOKKLVO YPDLLOL.
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Yympe 5 Scatter plot Followers - Brand Value

2uvolikd, Omwg @aivetal ota SloypAUIOTO SCTOPAS, GuUTEPAiveTal OTL dEV

VILAPYEL TEAMKA GVGYETION HeTalDd TV PEYEDDV OV LEAETNCALLE.

Katd v exmovnon g epyociog mposkvye OTL 0ev £xovv OAOL Ol TOUEIG
(sections) tv 0 ampynon oto kowod Tov Atadiktoov. o mapdderypa, €dOKolo
nmapotnpeitar 6t ov topeic g Teyxvoroylag aArd kor tov Ilotdv/Tpoeinmy sivor
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wwitepa ONUOEIAElG 6Ta KOWOVIKA péco dktvwons. [a to Adyo avtd Aouwdv
ueketnOnke n oyéon tov deiktmv dnuotikotntog (likes, followers, ktA.) pe v a&io g

uapkog yio tov topéa g Teyvoloyiag (Technology).

Yta mapakdTo scatter plots aivovtal ot 6y£celc TOV TEPTYPAPTNKAVY.
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Yympa 6 Scatter plot Likes - Brand Value (section Technology)

210 mopamdve Odypoppa ansikovilovtar ot oyéoelg HeTaEy e adlag g
papkag kot tov apuov tov "likes" oAl avth ™ @opd HOVO Yo TIC ETOUPEIES TOV
topéa "Teyvoroyia". Tlapatnpeitor Lowmdv Kt €0d 0Tt OV LVILAPYEL avaroyio peta&d g
a&iog ¢ pdprog ko tov apBuov tov likes. Exiong, eaivetar pia Ty mov amokAivel
apKeTa og oyéon pe Tig dAlec. H pio apopd v etaupeio. Facebook, n omoia evd €xet
oxeTKd pkpn a&io paprog (GYETIKA Le TIG ETAPEIES TOV LEAETOVTOL) EYEL TOAD LEYAAO
ap1Buod and likes. e avtd 1o onueio a&ilel va avapepBel 0L vVdpyEL oTO SrarypapLpLoTOL
OV aPOPoVV Tovg Aoyoplacuovg oto Facebook ki AN o etarpeion Tov amokAivel
apketd. H gtoupeio avtr eivor 1 Apple, 1 oroia evd €xet v peyaldtepn aio papkog
eaivetol va £xel pikpo apBud oamo likes. To yeyovog avtd kakd Ba frav va unv Anedei
voym 10t dev mpokettan Yo likes oe emionuo Aoyapracud g Apple oAld og pio

GEMOM TOL ONLOVPYNGAY 01 BOVUOGTEG TNG ETALPELNG KOt OEV £XEL TEPLEXOUEVO.
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Yyqpa 7 Scatter plot Talking about this (section Technology)

[Mopdépola kot 610 TOPATAVE OSdypappe SOGTOPAS Oev VIAPYEL Kdmola

avoloyia otn oyéon a&ia e papkoag - talking about this.
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Yympe 8 Scatter plot Followers - Brand Value (section Technology)

Ocov apopd Tovg Aoyoploouovg oto Twitter tov etapeidv Tov Topéa,
Teyvoroyla mapoatnpovviat Tapdpoe eavopeva. Agv vdpyel avoroyio kol @aivovton

Kmoleg amokAvouseg TILES.
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Yympa 9 Scatter plot Tweets - Brand Value (section Technology)

Té\og, 6cov apopd tov deiitn "Tweets" eivar avaykn va toviotel 6tL dev deiyvet
1660 TV OMUOTIKOTNTA NG £TOpEiag 660 TV evacyOAnon TV VIELBLVOV TNG LE TO
GLYKEKPLUEVO KOWMVIKO UEGO SIKTOMONG. X& aTO TO Jdypoppo eniong dev @aivetan
avaloyio ovapeco otnv ol ™G pdpkag pe tov aplBpud tov tweets oiid
SPOPOTTOLEITAL (OC TTPOG TNV GLYKEVIPp®ON TV THdV. [Tapatnpodvtal meptocodTEPES
amokAivovoeg TIHéG, ot omoieg delyvouv OTL apKETES €TOUPEies e oyeTkd pkpr| asio

paprog xovv moAy peydio apBud and tweets.

211 GUVEKELN TEPLYPAPOVTOL T O CNUOVTIKA Kl EVOLLPEPOVTO OMOTEAEGLOTO

oo TNV HEAETN T®V GTOYEI®V TOL GLAAEXONKOV.

4.2.1. Facebook

» Amo g 500 xopvgaieg etoupeieg ot 360 €yovv TtovAdyoTOV £vav emionuo
Aoyoaplaopd.  Me dAha Aoy to 72% TV ETOPEIDOV EYEL EVOV TOLANYIGTOV

AOYOPLOGO.

» Ou 121 (24%) loyopuacpoi €xovv v évdein "Verified" mov onpaiver 0t
entonua éyer dobel apBuog Kivntod Aeedvov amd TV eropeion OCTE Vo

OLPLVAGEEL TNV 0GPAAELD TOV AOYOUPLAGLLOV TOV.

» Ou 20 mpidreg etaupeieg pe ta meprocodtepa "likes" divovior 6tov mapakdTo
mwivaka.  Onog ovaeépbnke mponyovuéveog o oplBudg oavtdg eivor o
KOTOAANAOTEPOG delkTNG TNG dNUOTIKOTNTAG g etopeiag. Onwg @aiveror Kot
oTovV Tivaka 1 o dNUOeIANG udpka/ etarpeio givar to Facebook. A&iler va

onuewdel 6tTL 6 amd TG avticToyeg €lkoGL Kopvaieg etalpeieg maykooHimg
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Bpiokovior péco oty Kopveoio €KOGHSO TOV TIO ONUOPIADV ETOPEIDV

obpeova pe tov aptiud tov "likes".

Mivaxog 1: Ovwpdteg 20 gTanpeics 6 aprOpo amo "likes™

o/a.  Brand Name

102 Facebook 94.586.078
8 Coca-cola: 71.755.068
292 MTV 46.497.254
142 Starbucks 35.219.521
289 Playstation 34.894.843
5 Walmart: 32.512.749
18 McDonald's: 29.466.474
342 BlackBerry 29.011.796
193 Subway 24.093.214
6 Samsung Group (Mobile) 23.755.849
330 Victoria's Secret 22.880.423
206 Xbox 22.087.807
51 Target 22.080.468
20 Intel: 21.669.517
10 amazon.com: 20.110.262
215 Zara 19.180.700
346 KitKat 18.284.609
199 Dove 17.869.567
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38

Pepsi

17.396.162

371

Burberry

15.936.684

» And g 360 xopveaisg etaupeieg pe Aoyaplacpd oto Facebook ot 84 £youvv tov

deiktn "were here".

Ot 10 mpodteg divovrar mapakdatw. H stapeia pe tov

peyoAvtepo apOuo “were here" ivan ta Starbucks.

Mivoxag 2: O 10 TpdTeg sTopsicg 6 apOpo "were here"

a/a Brand Name

were here

142 Starbucks 8278736
18 McDonald's: 4048966
5 Walmart: 3434628
193 Subway 1324732
23 The Home Depot: 1200879
75 Sam's Club 690142
152 Macy's 592374
52 IKEA (USA) 530880
99 Lowe's 455271
439 J.C Penney 447642

4.2.2. Twitter

» An6 tig 500 xopvgaiec etoupeieg ot 394 €yovv TovAdyoTOV £vav emionuo

AOYOPLOCLO.

AOYOPLOCLO.

Me diha Aoy 10 79% tov eTOpeldV £xEl £vav TOLALYLGTOV
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o Ot 256 (51%) Aoyaploopoi égovv v évdelén “Verified" mov onpaiver 6t
entonua éyer dobel apOpdg kivntod TAepdvov amd v etoipeion OOTE Vo

OLPVAGEEL TNV AGPAAELD TOV AOYOPLOGLOD TOV.

e Ot 20 mporteg erarpeieg pe tovg mepiocotepovg "followers™ divoviar otov
mapokdato wivaka. Onwog avaeépdnke mponyovuéveog o apBuds avtdg sival o
KATOAANAOTEPOG OeikTng NG dnuoTikdTTog piag etonpeiag. Ommg gaiveton kot
GTOV TivoKa 1 o ONUOPIANG pdpKa/ eTorpeion Kot 6€ aVTOV TOV 16TOTOTO lval
1o Facebook. A&iler vo onpeiwbel 6tL o1 3 kopveaieg eTarpeieg mayKoopimg
(Apple, Google, Microsoft) Bpickovtor péco oTnV KOpLEOia EIKOGASN TOV 7O

SNUOPIAGDVY ETAUPEIDV cOUEmVA pe Tov apldud tov "followers".

Mivoxag 3: O 20 TpdTeS sTopsiss 6€ apOpo omd "followers"

102 Facebook 10.957.950
292 MTV 9.148.377
373 ESPN 6.980.342
2 Google 6.710.860
6 Samsung Group (Mobile) 4.608.534
142 Starbucks 4.170.772
385 Whole Foods 3.491.742
342 BlackBerry 3.055.811
330 Victoria's Secret 2.549.559
464 Dior 2.533.948
105 H&M 2.460.132
289 Playstation 2.414.107
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371

38

16

20

30

206

Microsoft
Burberry
Pepsi

Wells Fargo
Intel

Apple

Nike

Xbox

2.224.621

2.086.388

2.045.536

1.947.810

1.880.959

1.875.955

1.835.165

1.765.429

o Ot 20 mpidteg etatpeieg pe ta meplocoTePO tweets divovtar mapaxkdto. Omwmg

avaEépONKe TOPATAve Ta TOGE AVTA deiyvouV TNV EVAGYOANGT TOL SLAYEPIOTN

Mg ceMOOC He TOV AoYoplacUd eved kdmola amd avtd ivor kot oydio GAAwv

ypnotav. Onwg givor tpoavég and Tov mivako povo ot 3 gtarpeieg Bpickovton

OTNV  OVTIGTOYN TWPAOTN OPYIKY EKOCAdN e TIC KOPLQOieg eTalpeieg

TOYKOG MG,

MMivaxog 4: O 20 TpdTeg eTonpeisg 6 apOuoé amo "tweets™

212

24

141

56

149

183

Virgin media
Tesco

02

Movistar
Sky

Telstra

461.757

347.379

300.837

265.459

235.978

146.497
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5 Walmart 142.107

468 Optus 115.231
400 STC 87.187
8 Coca-cola 81.523
231 NORDSTROM 78.539
385 Whole Foods 75.785
310 MTS 74.958
70 T Mobile 72.829
216 Beeline 69.613
7 GE 69.069
253 Rogers 66.302
292 MTV 62.211
252 HTC 52.933
279 Dish Networks 52.425

4.2.3. Google Trends

4.2.3.1. Anpo@uréotepeg Avaintoets yia to 'ETo¢ 2012 IMaykoonimwe 6€ OAEG
TIG KATYOplEG

H mopaxdto Mota deiyver tig S0 kopveaieg avalntioeig yu to £tog 2012. Eivon
waitepa evolapEPov to yeyovog 0t ot 11/50 (oxobpa moptokail oxioon) avalntoelg
elvar m axpPng ovoposio pog papkog omd Tig kopveaieg 500 mov peletmdvrol.
Meletdvtag 610 Aadiktvo mpokOmTel 0Tl €kTdC omd TS 11 mpoavapepdueveg AEEelg
dAheg 17 (avoryt moptokaAl okiaom) €xovv Auecn oy€on HE ETOPEIES TOL AVIKOLV

otig 500 xopveaies. AnAadn meEPIGCOTEPOL OO TOVG UICOVS OpPOVS (CLYKEKPIUEV
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28/50) agpopovv Tig etaipeieg mov peietdvior. Kot ot 28 6pot pdAota  apopovv

eTaupeieg mov Katéyovv vynAn B€on o AMota pe T1g 500 Kopvaieg 6oV KOGLO.

Onoc mopammpndnke kor mapomdve to Facebook eivar mpdto 1000 O¢
ONUOTIKOTNTO, GTO KOWMVIKA HEGO OIKTOMONG OG0 Kol 0TI avalNTNOES ToyKOOUImG

Omw¢ TpokvITEL Ao TNV LN Pecia Google trends.

Mivaxag 5: Ov 50 o dnpo@rreig 6por yio 10 £tog 2012

facebook,100 mp3,5 juegos,5 you tube,5 web,0

youtube,35 news,5 samsung,5 as,5 bon coin,0

google,25 ebay,5 facebook translate,5 google maps,0
login,5

free,20 twitter,5 yahoo mail,5 friv,5 le bon coin,0

hotmail, 15 fb,5 craigslist,5 jogos,5 hp,0

you,15 face,5 maps,5 www.facebook.com,5 traductor,0

yahoo,15 iphone,5 msn,5 apple,5 orkut,0

mail, 10 game,5 bbc,5 orange,5 tumblr,0

gmail, 10 weather,5 wikipedia,5 meteo,5 walmart,0

games,10 amazon,5 www,5 minecraft,0 hotmail.com,0

21 ovvéyeln paivovtot ta amoteAécpata ava Katnyopio. Me moptokali okioon
glvar o1 6pot oV APOPOLV TIG HAPKEG OV pehetdviatl. Onwg mapatnpel €0KOAL 0
avayvaoTng o€ Kabe katnyopia vdpyel TovAdylotov £vog 0pog oyetikdg pe tig 500
Kopveaieg pdpkes. Ag onuewmBel Eavd Ot ot avalnTNoES OVTES OVOPEPOVTAL GE
Taykooo KApoko. AnAadn Tpoketat Yo Tic SNUOPIAESTEPES AVaLNTNOELS TOL £TOVG
2012.
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4.2.3.2. Anpo@uréotepeg Avalntoelg ywa to 'Etog 2012 Maykoopiwg ava
Katnyopia

Mivoxag 6: Anpogiieic avalnTtiosis ava kotnyopio

AyopEg Autokivnta & Awadiktuo & Emxelpnoelg & ABAntka
OoxAuata TnAenikowwvieg Blopnyavia

EBay Auto Google Fb Football

Amazon Car Mail Business Espn

Bon coin Ford Yahoo Fa Sport

Le bon coin Honda Yahoo mail PayPal Golf

Shoes Bmw Hotmail Irctc Nba

Walmart Toyota Twitter Ups Nfl

Netflix Cars iphone Usps Olympics

Nike Audi msn Dhl Cricket

Xbox Nissan Android Hurriyet Fc

Sony Mercedes Mobile Fedex bbc

MMivaxag 7: Anpogiieic avalnTiosis ava katnyopio

Ewdnosig Kowotnteg oto Owia & KAmog  Opopdia & QPuoikn Tagidia
Awadiktuo Katdotaon

Weather Facebook Ikea Face Hotel

News Facebook login  Furniture Hair Hotels

Meteo Twitter Bed Tattoo Flights

Bbc YouTube Home depot Fitness Ryanair

39



Sport Orkut Kitchen Tattoos Las vegas

Cnn Facebook Lowes Yoga Holidays
espanol

Wetter OAHOKNaccHMkM Led Hairstyles Southwest

Tiempo Torrent Pool Fashion Santander

Bbc news Facebook en Leroy Beauty Weather
espanol

noticias tumblr Leroy merlin Avon Barcelona

IMivoxag 8: Anpogrieic avalnTtiosis ava kotnyopio

Téxveg & YnoAoylotég & XPNOTOOLKOVOIKAL

Wuxaywyia HAEKTPOVIKEG ZUOKEVEG

YouTube Download Bank

You Free Wells fargo

Facebook Google Chase

Lyrics Samsung Bank of america

Tv Mac Hsbc

Mp3 Android Itau

Video Hp Euro

Radio Apple Ing

Movies Chrome Caixa

Google YouTube Credit agricole
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4.3. Svumepdouata

Onwg mpokLATEL KL OO TO TOPATAVEO CTOLXEID KOl TOVG TIVOKES OV LITAPYEL
axp1png cvoyétion g 0éong piag etoupeiog otig S00 Kopvpaieg etarpeieg TOV KOGUOV
HE TNV ONUOTIKOTNTA TNG OTA KOWMOVIKA HEGO OIKTOMONG, 0V €lval OnAadn avdioya
nmocd. [apdro avtd vdpyovv TOALEG GAAEG evOeilelg mov GuoyeTilovy TIC KOpLPATES

etopeieg pe "kopveaia” anymon oto Aadiktvo.
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5. Aoylopikd MapKeTLVYK

5.1. Elocaywyn

Ta kowvovikd péco OKTOVMONG OAAL Kol Ol TAATQPOPUES ETIKOWVMVIONG TOV
AlodKTOoV NN amoTEAODV UEPOC TNG OTPATNYIKNG WAPKETIVYK TOAADV ETOIPELDV.
Ebdxola mpoPAémeton amd TiG OYETIKES £pevves Katl To voOuepo 0Tl 6to pUéALOV Oa
AOTELECOVY AKOUT TEPLGGOTEPO Epyoieia dtapnpong kot TpomOnong. 'Etot, apretéc
etoupeieg oyediaong K avamtuéng AOYIGHIKOD €YoV ONUOVPYNCEL TANPOPOPLOK(L
GLOTHHOTO SLOYEIPIONG TOV GTOXEIMY TOV HITOPOVV Vo avakTNBoHV amd TIC SLAPOPES

OLOOIKTVOKEG TAATPOPLLES.

210 TAaiclo (pNoNG GLTOV TOV AOYIGHIK®OV aVAPEPOVTOL O1APOPOL Kovovplot
oplopoi pdpketivyk. Apywkd avoaeépetor o Oopog "Social Media Monitoring” 1
"TTapaxoAiovOnon Awadiktvokdv Kowovikov Méocwv'. Me 10V 0po ovtd 01
KATOOKEVOOTEG TOV AOYICUIKAOV avAPEPOVTIOL 6T duvatdTnTo TapaKolovdnong and
dropa Kot 0pyovIoHOUS TOV SOIKTVOK®V GVINTHCE®V TOV QPOPOVV TNV UAPKO TOVG.
H mopakorodOnon kowovikov péomv diktvmong Omog to Twitter, Facebook,
Googlet++ koBd¢ kot wroténwv pe véa, blogs xar forums Bondd tig etoupeieg va
EMKOWVOVOUV LE TNV SLOOIKTLOKY TOVG KOWOTNTA Kol Vo Tpoiapfdvouy dvcdpecta

oo Kol GLENTNOEL.

‘Evog axdun 6pog mov ypnoywonoteitan givor "Social Media Measurement” 1
"Métpnon Awdiktvakov Kowovikdov Mécov'. Me tov 6po avtd meprypdoetor m
KatopéTpnon Gpbpov kot tweets mov agopodv pwo etaipeion 0AAG Kot aKOUN

TEPLOCOTEPO TOADTAOKEG OLUOIKOGIEG OMMG OTATICTIKEG OVOAVCELS, JLOYPALLOTO Kot

TpoPAdyelc.

Mio 10witepa eVOOQEPOVGA VINPEGIOL TOV TPOCPEPOLY KATOEG ETOLPELIES
LOYIGLIK®OV Y10, TO KOWVOVIKG péoa diktowong eivon 1 "Online Reputation Management™
N "Awyeipion Awdiktvokng Oung". e av Vv TEPITTOON 01 ETOPEIEG dEV HEVOLV
TNV TOPOKOAOVONGN HOVO TV GVINTACE®V KOl TV CTOTICTIKOV GTO KOWVMOVIKG HECH
OIKTOOONG OAAG Tpoywpovv oty  "emdopbwon"  apvnTikdv  yuoo  pio  popro

avolntoewv ato Google kot yevikdtepa apvnTIKOV S100IKTVOK®OV OTOTEAEGUATMV.
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Hopaxdreo moapovsidlovtal KAmow omd oVTE To AOYICUIKA (OOTE Vo yivel

TEPLGCOTEPO KOTAVONTOG O TPOTOS AELTOVPYIOG TOVG.

5.2. Trackur

To Trackur mapéyel epyaieio KOWMVIKNAG TOPOKOAOVONGNG TOV SLUOIKTLOK®DV
pécov  evnuépoons. Méco tov &v AOY® Aoyiopukoh vmhpyet M duvatodTnTo
TapoKolovOnoNg TS EIUNG ™G eTotpeiog 6to AladikTvo, 1 HETPNON TOV TAGE®V OTa
KOW®VIKA HEGH SIKTOMGNS KO 1] AVAADOT) TOV OGOV OVAPEPOVTL GTO KOWVMVIKE HEGOL
OIKTOMOONG Yo TNV €Tapeia, TIG HOPKES TNG KOt TOLG TeAdteg tnG. Kdmola amd ta péoa

nov ovaAvel to Trackur givar ta Facebook, Twitter, Google+, blogs ktA.

[Ipdxettar yuo €vo AOYIGHUKO TOV TAPEXETAL GTOVG EVOLUPEPOLEVOVS LE UnVicia
N Mmoo ypnpatiky cvvopoun. To TAeovékTnua o€ awTov TOV €id0VE TO Epyadeio givat
OTL TPOGPEPOVYV EKTOC TV POCIKOV LANPESIOV TOLG Kol €va OLMKO TepiBailov
TAoNynone. Tto miaicto g Topovoas epyaciag £yve pia dwpedv dokiyun tov trackur.
AoV yivel 1 gyypaen|, umopel o xpNnog va Kavet €icodo. Ty tpdt @opd divetan £va

Bivteo-gyyepidio ypnong tov epyareiov.

€ - C [ tracktrackur.com =

S m

Quick Start Tutorial

Ewova 10: Trackur Quick Start Tutorial
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Onwc mpoteivouy KOl Ol KATOGKELOGTEG TOVL, OPYWKA O YPNOTNG £YEL N
dvvatomta vo Kaver pio avalnmmon ywo pio 1 meplocotepes AEEEC-KAEWOWA. XtV
ocvykekpiévn mepinmtoon, n avolitnon oaeopovce 10 Ilavemotiuo Moakedoviag

(University of Macedonia).

|
m

€« C' [ tracktrackur.com
Your free Premium trial has 10 days left. Uparade now.

t rac ku r g ‘Welcome back, KATERINA XENIDOU. Logout
A Losout
A

Profies " — L e

Main Account v Please wait.

Fetching the latest results for you...

Keyword a

University of Macedonia Q

Advanced Search ¥

Save Search

Saved Searches -

Ewova 11: Search for University of Macedonia

AoV TAnKTpoAoYNoEL TIC AEEEIC-KAEWWD O YPNOTNG KAVEL KAMK GTO KOLUTL

avalnTnong Kot To anoTeEAEGHATA PaivovTol 6€ TAaiG1o oTa de€id TG 006vNC.

<« C' [} tracktrackur.com

trac ku r é Welcome back, KATERINA XENIDOU. Logout

b
n

Profiles a
This is the first time this keyword has been searched.
Main Account v Your keyword has been added to our database and you should begin seeing new results soon!
Results for: University of Macedonia
¥ Sortresults by Al Bookmarked Influence eve Date
Keyword -
Source Snippet influence  Date  Sentiment
University of Macedonia Q |
¥ Miow o0 ywword pou pépn (@ NMavemoripio Maksboviér 509 09/2013
Advanced Search ¥ EJ  Greece: poll; 80% of people distrust politics, institutions - ANSAmed 159 091613 @
EJ  Greece: poll; 80% of people distrust politics, institutions 750 091513
SIS EJ  Large majority of Greeks distrust politicians, domestic and EU institutions: survey 50°Q 0915113 [ ]
EY  Workers Struggles: Europe, Middle East & Africa - World Socialist Web Site 009 091313 @
EJ  university of Athens on strike until Monday - EnetEnglish 159 091013
EJ  university of Athens on strike until Monday 1579 0200913 [ ]
Saved Searches A EJ  Teachers call a five-day strike - Neos Kosmos 15 09/0013
EJ  Teachers to decide on form of strike action - EnetEnglish 15%Q  09/0913
¥ I'matNavemeTiuio Makedoviag (University of Macedonia) (9s00a 199 083013
@ The EUas an Actor in the International System, University of Macedonia 2-30 Aug 2013 809 08/20113
@ e EUasan Actor in the International System, University of Macedonia 29-30 Aug 2013 80 08/20113
@ TheEUas an Actor in the International System, University of Macedonia 28-30 Aug 2013 807  08/2013
¥ Academic Lounge - Jean Monnet Conference, University of Macedonia, Thessaloniki, Greece it 19 082113
%4  Jean Monnet Conference, University of Macedonia, Thessaloniki, Greece 550 082113
5§ Jean Monnet Conference, University of Macedonia, Thessaloniki, Greece 557 082113
¥ I'matUniversity of Macedonia Library (QecoaAovikn, Kevipikr Make 430 08104113
@  ThessISMUN, May 8-12-2013, University of Macedonia 80 051913
M uariom Shaka DAMAK (linkarcifu af Baradanial Thacealaniki 112017 mahila vidan! on®  nanana v
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Ewova 12: Results for University of Macedonia

O ypnotng ot ocvvéyer pmopel vor amodnKeLoEL TNV €PELVE TOLV MOTE VO

avoTpéyel o€ avtn 6mote 10 embvpel kdvovtag KAk oto kovpmri "Save Search”.

€« C' [ tracktrackur.com

b
n

EiSomoinon amd tn oeAisa oTn S1ev6uvon tracktrackur.com: *

t rac ku r é Welcome back, KATERINA XENIDQU. Logeut

Please name this saved search

—

1

Profiles L e——

This is the first time this keyword has been searched.
Main Account v Your keyword has been added to our database and you should begin seeing new results soon!

Results for: University of Macedonia

¥ Sortresults by Al Bookmarked Influence [ X ] Date
Keyword a
Source Snippet influence  Date  Sentiment
University of Macedonia Q |
¥ Miow oaywword you pépn (@ Mavemoripio Maksboviér 5079 09/2013
ST EJ  Greece: poli; 80% of people distrust politics, institutions - ANSAmed 150 0916113 [ ]
El  Greece: poll; 80% of people distrust politics, institutions 750 091513
Save Search
EY  Large majority of Greeks distrust politicians, domestic and EU institutions: survey 509 091513 [ ]
B Workers Struggles: Europe, Middle East & Africa - World Socialist Web Site 5000 091313 @
EY  University of Athens on strike until Monday - EnetEnglish 15Q  0910M3
EJ  university of Athens on strike until Monday 1579 090913 [ ]
Saved Searches - EY  Teachers call a five-day strike - Neos Kosmos 1577  09/09113
EJ  Teachers to decide on form of strike action - EnetEnglish 159 09/08/13
¥ I'matNavemaTiuio Makeboviac (University of Macedonia) (900 199 083013
@  TheEUasanActor inthe International System, University of Macedonia 20-30 Aug 2013 80°Q  08/2013
@ TheEUas an Actor in the International System, University of Macedonia 28-30 Aug 2013 80 08/2013
@  TheEUas an Acter inthe International System, University of Macedonia 29-30 Aug 2013 8077 08/20113
¥ Academic Lounge - Jean Monnet Conference, University of Macedonia, Thessaloniki, Greece ht AR 082113
5§ Jean Monnet Conference, University of Macedonia, Thessaloniki, Greece 559 082113
%4 Jean Monnet Conference, University of Macedonia, Thessaloniki, Greece 550 0821113
¥ I'matUniversity of Macedonia Library (Gcooahovikn, Kevipiki Moke@ 439 06/0413
@ ThessISMUN, May 8-12-2013, University of Macedonia 807 051913
m Harlem Shake PAMAK (lniversitv of in) Tt 510312013 {mobile video) 0E)  0W0AM hd

Ewova 13: Save Search

Ot épevveg mov amobnkevovtol eugaviCovrar oto mivaka "Saved Search” mwov
Bpioketan aprotepd kot Kdtw otnv 006vn. And avtdv Tov Tivaka o ¥pNoTNG UTopet va
eppavioet (o amodnkevpévn épevva, vo TNV dypayel, va v onobnkedoel otov

VIOAOYIGTH TOL OC apyeio excel kot GAla.
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€ [9 tracktrackur.com

trackur é Welcome back, KATERINA XENIDOU. Logout

Profiles a |

This is the first time this keyword has been searched.

Main Account v Your keyword has been added to our database and you should begin seeing new results soon!
Results for: University of Macedonia
| v Sortresults by: Al Bookmarked Influence eve Date
. Keyword al |
5 Source Snippet influence  Date  Sentiment
University of Macedonia Q ‘ |
| v Nigw oTa WwaTd pou pépn (@ MavemoTipio Makesovié 50°Q 0212013
sdvanced Search ¥ FJ  Greece: poll; 80% of people distrust politics, institutions - AHSAmed 1570 09HEM: @
E  Greece: poll; 80% of people distrust politics, institutions 7572 09513
el EJ  Large majority of Greeks distrust politicians, domestic and EU institutions: survey 500 091513 @
EJ  Workers Struggles: Europe, Middle East & Africa - World Socialist Web Site 509 09131z @
X university of Athens on strike until Monday - EnetEnglish 159 091013
[ university of Athens on strike until Monday 1579 0910913 [ ]
Saved Searches o [J  Teachers calla five-day strike - Neos Kosmos 1570 09i09A3
[ Teachers to decide on form of strike action - EnetEnglish 1572 09i09A3
€ £ =[] University of M... ¥ I'm at Navemaimo Maxeboviag (University of Macedonia) (Bsooa 197) 083013
| @ TheEU as an Actor in the International System, University of Macedonia 29-30 Aug 2013 8073 082913
@ TheEuas an Actor in the International System, University of Macedonia 29-30 Aug 2013 80°% 082913
| @  TheEUasan Actor in the International System, University of Macedonia 29-30 Aug 2013 8070 082913
v Academic Lounge - Jean Monnet C: University of ia, Tl Greece it 41 ﬂ 082113
S8 Jean Monnet C University of i iki, Greece 5570 082113

Ewova 14: Saved Searches

Onwg avapépetor oto gyxepidto yprong tov Trackur, ta amotelécpoto yio
Kkdmoteg 10waitepeg avalntioelg o elvar eAdylota a@ov deV KPOTA TANPOPOPIES Yo
oAOKANPO 10 Atadiktvo Omwc por unyovy avalntnong. [apdia avtd mpoteivel otov
xPNOTN Vo amodnKevoEL TNV Epguva Tov. Mg avtov tov Tpdmo to Trackur Bo avavedvet
NV AoTO TOV aToTEAEGUATOV cLVEX®DG KL £TG1 Ba divel TeplocdTepEg TANPOPOPiEs GTOV

EVOLAPEPOLEVO XPNOTN.

€ - C [ tracktrackur.com bd
Your free Premium trial has 10 days left. Uparade now.

trackur g Welcome back, KATERINA XENIDOU. Logout

|

Profiles a
This is the first time this keyword has been searched.
Main Account v Your keyword has been added to our database and you should begin seeing new results soon!
Results for: Xenidou Katerina
We don't currently have any results for that search.
Keyword a v Sortresults by, All Bookmarked Influence eve Date
Xenidou Katerina Q |

Advanced Search ¥

Save Search

Saved Searches a

¢ 6 %51 University of 1.
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Ewova 15: Results for Katerina Xenidou

Xmv avtifetn mepintwon, otav omAadn plo AEEn-kiewl elvor Wwitepa
ONUOPIANG KL €10l 1 MOTO TOV OMOTEAEGUATOV TOAD HEYOAN, O XPNOTNG EXEL TN
duvatdnTo v papprocel eiktpo oty avalnmon tov uécm ¢ emioyng "Advanced
Search”. Kdmota amd ta iATpo mov pmopel vo. Epopurocet givotl vo cuumeptiapupavouvy

T OMOTEAEG AT OLEG TIG AEEELS KAEWLA KOt VO amoKAElovVTOL KATO101 16TATOTOL.

€« C' [ tracktrackur.com

b
n

Your free Premium trial has 10 days left. Upgrade now. -

trac ku r g Welcome back, KATERINA XENIDOU. Logout

Profiles Results for: apple

-
¥ Sortresuls by All Bookmarked Influence enve Date
Source snippet influence  Date  Sentiment
RE: FRF Watercooler | BS Thread XXill 09 oaz8ns
RE: FRF Watercooler | BS Thread XXil 0Q owsinz @
Keyword iy RE: FRF Watercooler | BS Thread XXl 092813 @
RE: Post a Picture to Describe your Mood 09128113
oole a RE: How 10 Speed up OS 7 on an older device 09128113
RE: Thinking of returning a Gypsiere, but then whatelse should | get? 09128113
Re: FRF Watercooler | BS Thread XXil 0928113 @
Advenced Search ¥ Re: FRF Watercooler / BS Thread XXIll 0028113 @
Save Search RE: FRF Watercooler / BS Thread XXIll ooz8iz @
RE: FRF Watercooler | BS Thread XXil 09128113
Re: FRF Watercooler | BS Thread XXil 092813 @
RE:10S7 makes some users sick 0928113 @
Saved Searches - Apple reportedly poaches top design director from Nike to work on its wearable .. 09128113
Apple may have to conform when it comes toits chargers 09128113
Job opening on Apple’s Maps team talks about a 'new secret project 09128113
RE: WTS Apple Ipod Touch 5th Gen 1668 0912813
RE:i0S7 makes some users sick 0928113 @
RE: Do Hilton HHonors account numbers expire? 09128113
RE: Do Hilton HHonors account numbers expire? 09128113
$600USD For Gold IPhone 5 With 128GB Storage & Gold BB Porsche 9981 Special Pin 359  ouz8n3
RE: Google Nexus 5 Phone - (Rumours for now) 25°7 09128113
EJ  Appleto restore iPhone 5 in-store pickup as soon as Monday 250 09283 .
~

Ewoéva 16: Results for apple
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C' [3 tracktrackur.com

Source

Keyword

apple

Advanced Search ¥

Must Also Mention:
WMatch: Ony®

[+ Add Field]
Does Not Mention:

Selected sources

@ customFeeds
Delicious
Facebook
Forums
Google+

Images/Video

DBEDM%

News/Blogs
Reddit

Reviews

¥ Twitter

Country targeting
LAl @ Refine

Save Search

HENUEHHONHdEHIHEON NN enea®

Snippet

RE: FRF Watercooler | BS Thread XXl
RE: FRF Watercooler | BS Thread XXl

RE: FRF Watercooler | BS Thread XXl

RE: Post a Picture to Describe your Mood

RE: How to speed up i0S 7 on an older device

-l

E: Thinking of returning a Gypsiere, but then whatelse should | get?
Re: FRF Watercooler | BS Thread XXl

Re: FRF Watercooler | BS Thread XXl

RE: FRF Watercooler | BS Thread XXl

RE: FRF Watercooler | BS Thread XXl

Re: FRF Watercooler | BS Thread XXl

RE: 057 makes some users sick

Apple reportedly poaches top design director from Nike to work on its wearable g
Apple may have to conform when it comes to its chargers

Job opening on Apple’s Maps team talks about a ‘news secret project’

RE: WTS Apple Ipod Touch 5th Gen 16GB

RE: 057 makes some users sick

RE: Do Hilton HHonors account numbers expire?

RE: Do Hilton HHonors account numbers expire?

$600USD For Gold iPhone 58 With 128GB Storage & Gold BB Porsche 9981 Special Pin
RE: Google Nexus 5 Phone - (Rumours for now)

Apple to restore iPhone 58 in-store pickup as soon as Monday

hungryavocados: Breakfast: Overnight oatmeal with blueberries.

RE: What vitamins should | takeinot take??

- i.think dorabl

super 450 notes, no.

Get ready for my Pinterest finds of the morning! On another note, ios7 is 5000000 annoying
mothernaturenetwork: Apple iOS 7 causing motion sickness for...

Pinning for Play #4

RE: What grinds your gears?

RE: No or low carbohydrate diet-—forgot to post subject! UGH!

{day 28 of our 30 days!! time flies...}

Vanilla Caramel Apple Cider Ice Cream Pie

pSST. That butterbeer latte is fantastic. | just made it. You know how ice cream melts and
leaf-and-apple: Basically when | get an ask thatis not a...

CUSTOMER DAY 2013

plastic-apple: | would rather wander around a store for @ hours than ask an employee where
when i'm a grownup

Ewéva 17: Advanced Search

Influence

1079
1079
10
309
2079
3079
10739
1079
10739
1079
10
209
359
557
359
4079
2079
557
5579
3577
25°Q
250
5
3079
51
1079
59
1079
1570
3079
10739
1079
10739
59
457
59
59

Date  Senti

09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3

ment

0912813 L]

09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3
09/28M3

Edv oe xdmown €peguva o ypnomg to emBopel pmopel vo oamoxdeioel évav

1GTOTOTO OO TO, ATOTEAEGUOTO TTOL TOV SIVOVTOL TOTMVTOS TO KOKKIVO Kovpmi "X".

Results for: apple

¥ Sorresults by All Bookmarked Influence [ ] [ ] Date
Source Snippet Influence Date  Sentiment
RE: FRF Watercooler / BS Thread XX 10‘\::') 09/2813

w.fordrangerforum.com 9§

Quote: Originally Posted by 96_4x4_XLT Ya Apple and street arent very good for you bridge is ok though oh so is doughnut Unless bridge is out...-_- dont

wanna smoke that word again

view & Bookmark Share ‘\i‘)lnﬂuence

Ewoéva 18: Delete button

an Ty

eose
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Edv 0élel va emavagépel 100G 16TOTOMOVG Hmopel va To KAVEL HEca amd Tig

pvOuiceic g épevvag akorovbdviog ) Swdpoun Settings -> Excludes -> Profile

AEENG-KAELD100.

& | [ tracktrackur.com

Your free Premium trial has 10 days left. Uparade now.

.ur‘ f

Welcome back, KATERINA XENIDOU. Logout

Profiles

Main Account

Keyword

apple

Advanced Search ¥

Must Also Mention:
Match: Oany@an

+ Add Field

Does Hot Mention:

+ Add Field]

Selected sources
Custom Feeds

5 coogle+

[i@] Dashboard

L3 settings

General

Excludes Feeds

Excluded Domains

Profile: Main Account

www fordrangerforum. com|

Update Excluded Domains

Profiles

Billing

This is a list of domain names that
are currently excluded from any
results in your dashboard.

Select a profile to see the list of
excluded domain names associated
with the profile

You can add domain names directly
or simply click the "x" next to any
item in your dashboard.

When adding a domain name for
exclusion, you do not need to use
"http" or "www."

Ewova 19: Excluded sites

To epyoaieio Trackur deiyver v Influence Rank yw tov kdbe 1otdéTOMO OF

KApoka og to 100. Oco peyorvtepn 1660 PeEYOADTEPT 1 EMPPOTN OV £XEL O €V ADY®

1ot0ToTOC. ['100 VoL d€L 0 YpNoTNG TEPIOTOHTEPEG TANPOPOPIES GYETIKA LLE TNV ETLPPON TOV

&xel 0 10TOTOTOC N 0 YPNOTNG OV GYOoAGLEL KAvel KMk otnv emhoyn Influence. Amo

ekel umopel vo 0l GYETIKEC TANPOPOPIES YL TOV 1GTOTOTO 1 Y TO Atopo. [

napdderyua av to amotélecpo ivarl amd Aoyaplacpod tov Twitter, to Trackur divel ta

ototyeio Tov Aoyaploopobd dmmg Tov apliud tov tweets, followers k.
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@ - stabet Mater dovoross™, G. B. Pergoesl, Choir of Expernmental Sefiool of Univarsity of ERe) 012810
o Unkersiy of Masedontz” 30 Tesmnology Management Department EX=] 011013
@  -ssung".Gavin suthsriand. Choir of Experiments] High Schood of University of Macsdont aQ 121008
(1] AESEC LnWersiy of Macsoonis | HeADCo 09 ER+] 112509

LE )

7803
8 0 Alexa Traffic Rank
556200

5100

Sites Linking In

No data
Online Since

Dally Global Rank Trend
woutube
T

4000

L '
ll 1\ lJl rw‘\,"/\\ A fJ\I"I l\l |'Iﬂ|'| A 'l lL
o 1 A 71471

12000f Y L L
Hl Aug Sep

Ewoéva 20: Influence

To Trackur divel emiong tn duVATOHTNTO KOTNYOPLOTOINGNG EVOG OTOTEAEGUATOG
g BeTikd, ovdETEPO, apvNTIKO 1 Spam.

v I'm at NavemoTipio Makedoviag (University of Macedonia) (@eooa 19 ‘\_;) 08/30113

Source: twitter nomikoulis 96

I'm at NavemoThuio Makedoviag (University of Macedonia) (@cooakovikn) hitps:it co/bogDyKamoXx

ew @ Bookmark Share ) Influence +yReply tIRetweet §7Favorite .‘/.

I

Ewoéva 21: Sentiment

Téhog, OTMG TO TEPIOTOTEPQ AOYIGLUK(, GOV Oivel T dvvatotnTa fonbetog Hécw

UNVOLLATOC G€ KATO0V EKTPOS®mTO TNG Trackur 1 péom S1081KTLAKOD EYYELPLBIOV.
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C' [ helptrackurcom/home

ur Trackur Help

HOME  HELPTOPICS | SUBMIT AREQUEST | CHECK YOUR EXISTING REQUESTS.

Welcome to Trackur's Help & Customer Service!
You have entered Trackur's Help & Customer Service Portal. Browse our FAQ, search our help topics, and submit

a ticket for prompt assistance from the Trackur team. Want out of here? Return to Trackur.com or login to your
Trackur dashboard.

Help Topics

fogin | sian up

Wwelcome to Trackur's official Help
site

Trackur Help is powered by
ZenDesk and allows us to quickly
receive, reply, and track any
questions you may have forus
Use this sile to ask questions about
Trackur, suggest new features, or
report any problems

We generally respond o all tickets
within 4 hours, Mondayto Friday.

Thank you for using Trackur's social

b

media menitoring!
Trackur Help

Trackur QUICK Start UtOI’Ia|
Getting Sta

Do you offer webinar training for Trackur customers?

ar 06 + Official Announcements | Announcements

What sources does Trackur |nclude'?
2011 » Frequ sked Questions | General

What i

the dlfferenc b tween th free and paid plans?
« Freq ked Que

FuII Dashboard Tralnmg Video

+ Videos | Getting Started

2 Next » ~

Ewova 22: Trackur Help

5.3. Sysomos

Ta mpoidvta SySomos dSivouv i duvatdTNTO OTIG EMYEPNOELS KO TOVG
EVOLIPEPOLLEVOVG VA €YoV TPOGPac o OAN TO KOWOVIKA HEGH OIKTHMONG OTMG TOL
blogs, forums, Twitter, Facebook, Video sites ktA. ‘Eva and ta mpoidvta tov, to "MAP -
Media Analysis Platform” mpoceéper mpofréyels ki €Evmvec Agttovpyieg Yo Tig
peyoivtepeg culnmoets. Agiyvel Tov AOYo oL YivovTol Kol TO Toldg TIS VITOKIVEL. Atvet
1 SVVATOTNTO GTOV YPNGTN VO KAVEL EPOTHUOTA TAVE GE v GLYKEKPLUEVO BEN Kot

Vo TOPOAAPEL AUEGO ATTAVINGELS KL OVOPOPES.

‘Eva. dAAo mpoiov mov mpoopépel ivor to "Heartbeat”. Me 10 ovykekpiuévo
gpyareio o ypnotng €xer ™ dvvordtTa vo fpel GLINTNGEIS TOL TOV APOPOVV, Vi
0pYOVAOOEL KoL Vo Olaxelptotel to omoteAéopato Tov avalntioe®y Tov, va e&dyet
ypaonuata. [evikodtepo eivor éva epyodreio mapoakolovOnong kot HETPNONG TOV

KOW®OVIKOV HEGOV OIKTOWOTG.

Téhog, m Sysomos eumopevetor 10 epyareio “Facebook Page Central”.
[Mpokettar yio éva e€edikevuévo epyareio to omoio moapakorovbei to Facebook wat

Olvel GTOV YPNOTN TA ATOTEAECUATA Y10 OTL TOV OLPOPAL.
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5.4. Brandwatch

To Brandwatch éyel téooepig faoikég Aettovpyieg. Tlepiovidéyet, Eexabapilet,
Avaider kor TTapovolaler ta dedopéva mov ocvAréyer amd ta. blogs, social media,
forums, news sites. Apod cvAieybobv ta dedopuéva to Brandwatch oe avtibeon pe dAla
Aoywopkd Eexabapiler avtd mov sivor spam, Swenuicel kot SwAOEYYpaQES. XN
GUVEYELDL AVOADEL TOL OEGOUEVO TTOV OTOUEVOVY CULPMOVO. LLE TN YADCGCO, GTNV OTToia €lvat
ypopuéva, tov ¥pdvo mov OMUOcIEVOnKaY, TOV TOTO 7oL OMNUOGIEVONKAY, TO VPO
(BeTkd, ovdETEPO, OpYNTIKO) OV €Yovv. TéAoG, Ta amoteléopata Tapovsldlovion e
éva OLMKO Ko Waitepa Tpooaproctpo meptPdriov mhonynonc. A&loonueioto gival To

YEYOVOG OTL TO GLYKEKPIUEVO epYaieio avayvmpilel Kot TV EAANVIKY YA®GGO.

5.5. MepiAnynm

Ta KowvoviKd péca SIKTOLOOoNG amoTEAOVLY Kabnuepvi acyoMa twv avlpdnwv
OTIG ovamtuynéveg kot un xopes. ‘Etol, n mapakoiovOnon kot m pérpnon tov
OLOIKTVOK®MY  KOWOVIK®OV UEGOV 0QOPE TIS EMYEPNOES KOl TOLG VTELOHLVOLG
HApKETIVYK. XTO €UTOPLO KLUKAOQPOPOLV MON apketd epyolreion mov Ponbovv Tig
EMYEPNGCELS Kol Ta drtopa o avtdv tov topéa. Kabe éva amd avtd mpoomabel pe
e€eldcevpéveg Aettovpyieg OAAG KOl LE AVTOYOVIOTIKA GIAMKO mepBdAilov TAOYyNoNG
Vo TPOGEAKVOEL TG emyyepnoels. Kdamoww amd ovtd ta epyoreio meprypdonkav

TOPATAVE®. XT1 GLVEXELX OIveTal AlOTO PE APKETE O aVTE TOV KUKAOPOPOVV 110N GTO

eunodplo:
e Trackur e Rankur
e Sysomos e Naymz
e Brandwatch e MonitorThis
e Hubspot e Sproutsocial
e Copernic Tracker e BrandsEye
e Rapleaf e Alterian
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5. Yupmepaocpata - [Ipotaocelg

2uvonTiKd, 10 AtadikTvo Kot Kupimg 0 poydaict avOTTUGGOUEVOS TOUENS TMV
KOW®OVIKOV HECOV OIKTOMONG €)Xl OAAAEEL TOV TPOTO OV Ol ETAUPEIEG UTOPOVV VO
EMKOWVOVIGOVV LE TOVG TEAATEC G TPAYUOTIKO ¥pOVO. Apa, ot etapeiec Oo mpémetl va

KtvnOovv pe T1€T010 TPOTO MOTE VO, EKUETAAAELTOVV TOV VEO avTd TPOTO TPOomONoNG Kot

SN ong.

Apyikd, etvor avéykn va yivel katavontdg 0 TpOTog ¥p1ong Kot AELITovpyiog TV
SLBIKTLOKOV KOWOVIKOV HEcmv 0nmg to Facebook kot to Twitter dote va propécovy
ol Ol0QNUIOTEG VoL ONUIOVPYNoOLY VEEG oTpatnykés papketvyk.  [lapdio mov
Bewpovvtor amd mOAAOVG pECO Yuxaymylag ot TANPOQeopie mov AVTOAALGGOVTOL

aPopovV OAEG TIC TTVYEG TNG KAOMUEPVOTNTOG KOl PLGIKE TNV ayopd.

Extoég amd v peydAn amnymon mov €govv ta v AdY® HECOH EMIKOWVOVIOG
ONUOVTIKOTATO €lval Kol TO YEYovOg OTL 1 XpNon Tovg amoutel Undevikd €m¢ eAAIOTO
k6otog. Ta tedevtaio ypodvia N owkovoulky Kpion dgv gival KOTAGTAGN TOL TV Pldvel
poévo M xopa Lo oAAG Kot 01 TEPIGGOTEPES OKOVOUIES TOYKOOUIWS. AVTO QUOIKA £)EL
EMMTOCE TOGO OTIS TOANGES 0G0 Kot 6TV Youyoroyia twv mehatav. O véog
OIKOVOLIKOG TPOTOG TPomON oG oL TPOTEIVETOL €0 ATOTEAEL Liot OLGLOGTIKY AVoT

TOGO Y10 TIG LIKPES OGO KO Y10 TIG LEYAAES ETOUPELES.

H moapovoa perétn £0e1&e 0Tl 1o O1001IKTVOKE KOVOVIKA HLEGH YPTCLOTOLOVVTOL
eupémwg MOM amd TIG peYAAeg etapeiec pe e€aipeon kOmolwv ToUE®V Ol Omoiol OV
YPNOOTOOVV TNV eMKOVOVIO ¢ HEGO KEPOOPOpPiag (TETPEAUIKES, EVEPYELNG, KTA.).
Emiong, e&aipeon amotedovv o1 Kivelikég etarpeieg o1 omoieg dev £XOVV TOPOVGIK GTOVG

€V AOY® 16TOTOTOVG POV 1) YDPO TOVS EYEL ATAYOPEVGEL TNV TPOGPao).

Amo Vv avackonnon g Piprloypagiog cvumepaiveTar OTL To OQEAN NG
YPNONG TOV OLAOTKTVOK®OV KOWMOVIKOV HECMV OO TIG ETOPEIES Yo TNV TPpo®ONomn Kot
™ SN on tovg elvar meptosoTepa amd T TpoPAnuata mov opbdvovtar. H ypnon
Toug eivol o véo oTpatnylkny mov Umopel va ennpedost to kowvd kdbe oTiypn, o€

OTO10ONTOTE UEPOG.

Amd v épevva Tov Tpaypatonombnke ota TAaicla TG Epyaciog TPoEKLYE OTL

dev vapyel avaroyia otn cvoyétion TG aslog Hog LEpKaG e TV OO Tov EXEL
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o010 KOWOVIKA péca dtktvmong. [apdia avtd mapatnpeitor 0Tl 01 KOPLQAIEG ETopEieg
OV KATEYOLV GEMOEG KOl AOYUPLUGLOVG GE LT T LECO ETvarl 1010{TEPA AVAYVOPICIUES
Kot Onpoireic. Ta apBuntiKd dedopéva amd Pdva TOVG UITOPOVY VoL dMGOVV L0 GOpN
€IKOVO TNG KOTACTAONG GTOV OVOYVAOOTN. XLVYKEKPIUEVO, TO 72% TV ETOPEIDV EYEL
évav Tovhaylotov Aoyaprooud Facebook kat to 79% £€xel Aoyapiopo Twitter. To "likes"”
ko ot "“followers™ avtiotorya eivar amd lddeg émg ekatoppdpla. Ot 28 amd tovg 50
duoeiréstepovg 6povg tov Google agopovv gtalpeieg mov Katéyovy vYNAN Béon ot

Mota pe 11 500 kopveaieg 6Tov KOGLO.

Apo TapOLo TOV dEV LITAPYEL OKPIPNG CLOYETION, Giyovpo YIVETOL EUPAVES OTL

o1 kopvaieg etarpeieg Exovv "kopveaia” dnuotikdtTTa 6TO0 AladiKTVO.

[S1aitepa onpovtikd ywoo v mapovoa epyacio ivol to yeyovog 0Tl LITAPOYLY
TOAMEG  €TOUPElEG AOYIGHIKOD 7OV  TPOCPEPOVY  VANPECIEG TapakolovLONoNG Kot
HETPNONG T®V OTOYEI®V TOL Qaivoviol otd HEGO JdKTUMONG. AOYIGHIKG TOAD
QIAIKA TTPOG TOV YPNGTN OV TOL TPOCOEPOVY SLVOTOTNTES dlaXEIPLong Kot PEATIOCELS

NG TOPOVGIG TOVG 6TO ALUSIKTVO KOl TIC LEYAAEG TAATQOPLLES.

Towg t0 TEPIGGHTEPO GLYKAOVIOTIKO GTOLXEIO0 OV TPOKLTTEL Eival N TEPAOTIN
amqymon tov Facebook to omoio 6mwg mpooavapépbnke givar TpdTO G INUOTIKOTNTA
oto Facebook kor oto Twitter, eivon mpdTo 0TI dNEOEIARG avalnthoelg tov Google
Trends ka1 Om®G ovapEPeTOl 68 TOAAEC epyacieg Kot Gpbpa givar o de0TEPOC GE

EMOKEYIUOTNTO 16TOTOTOG TayKoGime petd tmv Google.

Amo 6o To Tapandve cuvoyiletal 6Tl o S10dIKTLOKG Kowvovikd péoa (social
media) amotelobv évav 1dtaitepa vOlaPEPOVTA TOUEN Yio. eEgpebvnon Kot UEAETN.
Emiong, amodeikcviouy v onuacio Tovg Yo TEPAITEP® UEAETT A0 OKOONULATKOVS OAAY

Kot amd TOVG LIELOVHVOLS TOV EMYEPTCEWV.

Ocov apopd ™ HeEALOVTIKY €pEVVO TPOTEIVETAL | LETAPOPA TNG £0TIOCTG OO
TIG peyddeg etapeieg oTIC KPATEPES, Ol OMOIEG TPOSTAOOVY VAL dNULOVPYNGOLV QVTO

nov opiletar w¢ papka (brand).

Emiong, witepo evoopépov Ba eixe wor m perétn tov gpyodieiov mov
TPOGPEPOVY T KOWVOVIKO LEGH SIKTOMONG OTIS ENYEPNOES MOTE Vo fondnocovv otnv

TPom®ONoN KOl SPNUOT TOV TPOIOVIMV KOl T®V VANPECSIOV Tovg. TEAoG, Eexmplotd
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Bépa Epevvag B NTOV 1 AVOAVTIKY HEAETT TOV EPYOAEI®V LAPKETIVYK TTOV OVAPEPOVTOL

€V ovvtouio oTNV TAPOVCO, LEAETN.
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http://www.sysomos.com/products/

Trackur

http://www.trackur.com/
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10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34

MMpoocaptnua

2T00¢ MOPOKAT® TIVOKEG OMOTLIOVOVTOL TO OTOEID. 7OV  GLAAEYOMKOV

YEWPOKivTA KOTE TNV EKTOVNOT TNG TOPOVCAS EPYACIAS.

Twitter Accounts

oL brangame | Tuiter Agores Foloue

Apple
Google
Microsoft
IBM

Walmart
Samsung Group
(Mobile)

GE

Coca-cola
Vodafone
amazon.com
AT&T

Verizon

HSBC

NTT Group
Toyota

Wells Fargo
Bank of America
McDonald's
Shell

Intel

HP

BMW

The Home Depot
Tesco

Santander (UK)
Mercedes-Benz
Mitsubishi
Chase

Citi

Nike

Orange
American Express
UPS

China Mobile

https://twitter.com/AppStore

https://twitter.com/google

https://twitter.com/Microsoft
https://twitter.com/IBM
https://twitter.com/Walmart

https://twitter.com/SamsungMobileUS

https://twitter.com/generalelectric
https://twitter.com/CocaCola
https://twitter.com/VVodafoneGroup

https://twitter.com/amazon
https://twitter.com/ATT
https://twitter.com/Verizon
https://twitter.com/HSBC_Press

https://twitter.com/Toyota
https://twitter.com/WellsFargo
https://twitter.com/BofA_News
https://twitter.com/McDonalds
https://twitter.com/Shell
https://twitter.com/intel
https://twitter.com/HP

https://twitter.com/bmw

https://twitter.com/HomeDepot

https://twitter.com/UKTesco

https://twitter.com/santanderuk

https://twitter.com/MercedesBenz

https://twitter.com/mitsucars

https://twitter.com/ChaseNews

https://twitter.com/Citi

https://twitter.com/Nike

https://twitter.com/Orangeuk

https://twitter.com/AmericanExpress

https://twitter.com/UPS

https://twitter.com/MobileChina

Yes
Yes
No

Yes

Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes

Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
No

Yes
Yes
Yes
Yes
Yes
Yes
No

3344
4373
5683
1467
142107

47589
69069
81523
261
1397
14840
10072
510

5196
947
1273
15223
954
3809
21819
76
16078
347379
2357
28065
2399
5194
7963
11828
18436
21849
13152
2282

394
1042
7019
3106

19661
15413
67802
249
56
292
810
181

18959
4

74
13134
130
1125
2799
46
34116
17093
208
516
259
2957
4642
154
1329
19108
2682
1838

62

1875955
6710860
2224621
65345
358473

4608534
153951
1555633
2505
572179
272668
79849
4058

164583
1947810
143143
1550996
181636
1880959
380514
13513
142871
89793
5996
193460
50254
21928
169922
1835165
28148
647060
48032
1804


https://twitter.com/AppStore
https://twitter.com/google
https://twitter.com/Microsoft
https://twitter.com/IBM
https://twitter.com/Walmart
https://twitter.com/SamsungMobileUS
https://twitter.com/generalelectric
https://twitter.com/CocaCola
https://twitter.com/VodafoneGroup
https://twitter.com/amazon
https://twitter.com/ATT
https://twitter.com/Verizon
https://twitter.com/HSBC_Press
https://twitter.com/Toyota
https://twitter.com/WellsFargo
https://twitter.com/BofA_News
https://twitter.com/McDonalds
https://twitter.com/Shell
https://twitter.com/intel
https://twitter.com/HP
https://twitter.com/bmw
https://twitter.com/HomeDepot
https://twitter.com/UKTesco
https://twitter.com/santanderuk
https://twitter.com/MercedesBenz
https://twitter.com/mitsucars
https://twitter.com/ChaseNews
https://twitter.com/Citi
https://twitter.com/Nike
https://twitter.com/Orangeuk
https://twitter.com/AmericanExpress
https://twitter.com/UPS
https://twitter.com/MobileChina

35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53
54
55
56
57
58
59
60
61
62
63
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67
68
69
70
71
72
73
74
75
76
77

Volkswagen
Ford
Chevron
Pepsi

Oracle

BNP Paribas
Nestle

GDF Suez
ExxonMobil

Hitachi (Conglomerate)

Tata
Siemens
Bradesco

China Construction Bank
Mitsui (Conglomerate)

Walt Disney
Target
IKEA
Marlboro
ICBC
Honda
Movistar
PwC
Toshiba
Nissan
Barclays
AXA

Itau
Hyunday
Total
Deutsche Bank
Cisco

Bank of China
Comcast
Sony

T Mobile
Olay

Dell

JP Morgan
Walgreens
Sam's Club
Generali

Allianz

https://twitter.com/VW

https://twitter.com/Ford

https://twitter.com/Chevron

https://twitter.com/Pepsi

https://twitter.com/Oracle

https://twitter.com/BNPPARIBAS NET

https://twitter.com/Nestle

https://twitter.com/qdfsuez

https://twitter.com/exxonmobil

https://twitter.com/TataCompanies

https://twitter.com/Siemens

https://twitter.com/Bradesco

https://twitter.com/DisneyPictures

https://twitter.com/Target

https://twitter.com/IKEANederland

https://twitter.com/ICBCArgentina

https://twitter.com/Honda

https://twitter.com/MiMovistarMX

https://twitter.com/PwCAdvisory

https://twitter.com/ToshibaUSA

https://twitter.com/Nissan

https://twitter.com/BarclaysOnline

https://twitter.com/AXA

https://twitter.com/itau

https://twitter.com/Total

https://twitter.com/DeutscheBank

https://twitter.com/Cisco

https://twitter.com/comcast

https://twitter.com/Sony

https://twitter.com/TMobile

https://twitter.com/OlayUS

https://twitter.com/Dell

https://twitter.com/jpmorgan

https://twitter.com/Walgreens

https://twitter.com/SamsClub

https://twitter.com/generalifrance

https://twitter.com/Allianz

Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes

Yes
No
Yes

Yes
Yes
Yes

Yes
Yes
Yes
Yes
Yes
No

Yes
No

Yes

Yes
No
Yes

No

Yes
Yes
Yes
Yes
Yes
Yes
Yes
No

10748
11087
4743
24639
4897
2296
1957
1417
1282

3217
833
3155

2399
11006
1216

1968
5257
265459
4140
5353
887
27171
167
3475

6775
3843
6552

872
7030
72829
2800
2973
123
27089
12585
1130
888

4015
32760
321
43974
530
5296
112
1014
187

307
20
15

117
1372
799

4559
971
7007
757
946
108
31
133
359

362
611
3258

648
845
29630
206
3137
57
2481
425
447
210

63

138856
265024
132387
2045536
153116
7126
20364
6107
53689

21868
5861
37894

1246388
746316
10608

15577
144199
68862
5831
46616
4341
15751
1196
58704

16078
10356
239545

25831
1003276
225053
49789
172695
2740
175264
42141
3212
4647


https://twitter.com/VW
https://twitter.com/Ford
https://twitter.com/Chevron
https://twitter.com/Pepsi
https://twitter.com/Oracle
https://twitter.com/BNPPARIBAS_NET
https://twitter.com/Nestle
https://twitter.com/gdfsuez
https://twitter.com/exxonmobil
https://twitter.com/TataCompanies
https://twitter.com/Siemens
https://twitter.com/Bradesco
https://twitter.com/DisneyPictures
https://twitter.com/Target
https://twitter.com/IKEANederland
https://twitter.com/ICBCArgentina
https://twitter.com/Honda
https://twitter.com/MiMovistarMX
https://twitter.com/PwCAdvisory
https://twitter.com/ToshibaUSA
https://twitter.com/Nissan
https://twitter.com/BarclaysOnline
https://twitter.com/AXA
https://twitter.com/itau
https://twitter.com/Total
https://twitter.com/DeutscheBank
https://twitter.com/Cisco
https://twitter.com/comcast
https://twitter.com/Sony
https://twitter.com/TMobile
https://twitter.com/OlayUS
https://twitter.com/Dell
https://twitter.com/jpmorgan
https://twitter.com/Walgreens
https://twitter.com/SamsClub
https://twitter.com/generalifrance
https://twitter.com/Allianz

78
79
80
81
82
83

84
85
86
87
88
89
90
91
92
93
94
95
96
97
98
99

100
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
117
118
119
120

Sherbank
3M

KPMG
PetroChina
BP

FedEx
Agricultural Bank of
China

Unitedhealth
BT

LG Group
E.ON

Deloitte

CVS

ASDA
Goldman Sachs
Canon
Panasonic
Time Warner Cable
SAP

Boeing

eBay

Lowe's
Sumitomo
(Conglomerate)

Carrefour
Facebook

RBC

China Life Insurance
H&M

Ernst and Young
TD

TimeWarner
Credit Suisse
MUFG
Caterpillar
DirecTV

DHL

Sinopec

Renault

Peugeot
Kellogg's

China Unicom
Avon

TIM

https://twitter.com/Sbherbank

https://twitter.com/3MNews

https://twitter.com/KPMG

https://twitter.com/chinapetro

https://twitter.com/BP_America

https://twitter.com/FedEx

https://twitter.com/UHGCareers

https://twitter.com/bt_uk

https://twitter.com/LGUK

https://twitter.com/eonenergyuk

https://twitter.com/Deloitte

https://twitter.com/ASDA

https://twitter.com/GoldmanSachs

https://twitter.com/CanonUSAimaging

https://twitter.com/panasonic

https://twitter.com/TWC

https://twitter.com/SAP

https://twitter.com/Boeing

https://twitter.com/eBay

https://twitter.com/Lowes_Canada

https://twitter.com/CarrefourES

https://twitter.com/facebook

https://twitter.com/RBC

https://twitter.com/hm

https://twitter.com/EYnews

https://twitter.com/TD_Canada

https://twitter.com/twxcorp

https://twitter.com/CreditSuisse

https://twitter.com/Caterpillarinc

https://twitter.com/DIRECTV

https://twitter.com/dhlexpressuk

https://twitter.com/renault_uk

https://twitter.com/Peugeot

https://twitter.com/Kelloggs US

https://twitter.com/Avoninsider

https://twitter.com/TIM_Official

Yes
Yes
No

Yes

Yes
Yes
Yes
Yes
Yes

Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes

Yes
Yes
Yes

Yes
Yes
Yes
No

Yes

No
Yes
Yes

Yes
Yes
Yes

Yes
Yes

6310
1340
3146
29
10882
7193

4370
15676
6834
3079
5551

4423
1749
2404
3279
8640
7328
3168
7709
1426

11698
1039
2337

6830
3220
18869
1796
1983

1971
30714
8913

3050
2640
2407

3524
37763

145
940
41
350
4710

2362
2530

442
1379
1330

510
99
31
2073
1120
311
154
3332

738

300
84
1165

204
170
8152
657
380

106
6987
2160

356
490
179

690
7485

11214
19607
75322
592
65972
139849

4994
13006
34053

7123

123646

154066
62964
17478
21291
37308
82644
93852

230761
30483

13884

10957950
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17839

2460132
60604
23818

7526
21426

37956
104315
7091

14561
21531
7389

59213
307134


https://twitter.com/Sberbank
https://twitter.com/3MNews
https://twitter.com/KPMG
https://twitter.com/chinapetro
https://twitter.com/BP_America
https://twitter.com/FedEx
https://twitter.com/UHGCareers
https://twitter.com/bt_uk
https://twitter.com/LGUK
https://twitter.com/eonenergyuk
https://twitter.com/Deloitte
https://twitter.com/ASDA
https://twitter.com/GoldmanSachs
https://twitter.com/CanonUSAimaging
https://twitter.com/panasonic
https://twitter.com/TWC
https://twitter.com/SAP
https://twitter.com/Boeing
https://twitter.com/eBay
https://twitter.com/Lowes_Canada
https://twitter.com/CarrefourES
https://twitter.com/facebook
https://twitter.com/RBC
https://twitter.com/hm
https://twitter.com/EYnews
https://twitter.com/TD_Canada
https://twitter.com/twxcorp
https://twitter.com/CreditSuisse
https://twitter.com/CaterpillarInc
https://twitter.com/DIRECTV
https://twitter.com/dhlexpressuk
https://twitter.com/renault_uk
https://twitter.com/Peugeot
https://twitter.com/Kelloggs_US
https://twitter.com/AvonInsider
https://twitter.com/TIM_Official

121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
155
156
157
158
159
160

161
162
163

Gillette

L'Oreal

EDF

Standard Chartered
Costco
Iberdrola

China Telecom
Johnson & Johnson
Rabobank
Woolworths
FOX

Banco do Brasil
Danone

BBVA

adidas

VISA

ING

Accenture
SoftBank
Prudential

02

Starbucks
Ericsson
Philips
ConocoPhillips
Saint Gobain
Honeywell
Mclane Company
Sky

Gazprom
Morgan Stanley
Macy's

Eni

Morrisons
Neutrogena
Vinci

BHP Billiton
MetL.ife

Enel

UBS
T (Deutsche Telekom in
Germany)

Sainsbury's

Thomson Reuters

https://twitter.com/Gillette

https://twitter.com/L OrealParisUK

https://twitter.com/edfenergy

https://twitter.com/StanChart

https://twitter.com/CostcoTweets

https://twitter.com/iberdrola

https://twitter.com/ChineseTelecom

https://twitter.com/JNJNews

https://twitter.com/Rabobank

https://twitter.com/woolworths

https://twitter.com/FOXTV

https://twitter.com/BancodoBrasil

https://twitter.com/Danonelnforma

https://twitter.com/bbva

https://twitter.com/adidas

https://twitter.com/Visa

https://twitter.com/ING_news

https://twitter.com/Accenture

https://twitter.com/SoftBank

https://twitter.com/Prudential BYC

https://twitter.com/O2

https://twitter.com/Starbucks

https://twitter.com/Ericsson

https://twitter.com/PhilipsPR

https://twitter.com/conocophillips

https://twitter.com/SaintGobainNews

https://twitter.com/HoneywelINow

https://twitter.com/SkyHelpTeam

https://twitter.com/GazpromMT

https://twitter.com/MorganStanley

https://twitter.com/Macys

https://twitter.com/eni

https://twitter.com/Morrisons

https://twitter.com/NeutrogenaSun

https://twitter.com/VINCI

https://twitter.com/MetL ife

https://twitter.com/EnelGroup

https://twitter.com/UBS

https://twitter.com/deutschetelekom

https://twitter.com/sainsburys

https://twitter.com/thomsonreuters

Yes
Yes
Yes
Yes
No
No
No
Yes
Yes
No
Yes
No
No
No
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
No
No
Yes
No
No

Yes
Yes
Yes
Yes
No
Yes
No
No

Yes
No
No

Yes
Yes
Yes

8259
2048
7729
2433
4
10181
3260
3832
25897
0
6033
1373
197
4745
740
4682
418
8034
4395
234
300837
15712
3727
6604
2460
312
598

235978
100
544

20715
1150
9465

0
94

746
817
152

4234
46333
10852

9107
487
156
519

747
1791
2187

10820

867
46
121
63
89
1121
1294
760
14

18024
80773
44
1621
164
101
126

12053
44

1164
274
1412

18

137
1367

128
6716
389

65

42581
34577
10309
20640
15517
10357
2102
38055
43222
6180
397421
54328
4748
9603
298769
78802
8434
92381
153193
5049
189017
4170772
9090
6674
38437
3181
9193

33920
2976
21888
228658
7989
44937
234
1196

13887
3426
10396

39571
183731
84421


https://twitter.com/Gillette
https://twitter.com/LOrealParisUK
https://twitter.com/edfenergy
https://twitter.com/StanChart
https://twitter.com/CostcoTweets
https://twitter.com/iberdrola
https://twitter.com/ChineseTelecom
https://twitter.com/JNJNews
https://twitter.com/Rabobank
https://twitter.com/woolworths
https://twitter.com/FOXTV
https://twitter.com/BancodoBrasil
https://twitter.com/DanoneInforma
https://twitter.com/bbva
https://twitter.com/adidas
https://twitter.com/Visa
https://twitter.com/ING_news
https://twitter.com/Accenture
https://twitter.com/SoftBank
https://twitter.com/PrudentialBYC
https://twitter.com/O2
https://twitter.com/Starbucks
https://twitter.com/Ericsson
https://twitter.com/PhilipsPR
https://twitter.com/conocophillips
https://twitter.com/SaintGobainNews
https://twitter.com/HoneywellNow
https://twitter.com/SkyHelpTeam
https://twitter.com/GazpromMT
https://twitter.com/MorganStanley
https://twitter.com/Macys
https://twitter.com/eni
https://twitter.com/Morrisons
https://twitter.com/NeutrogenaSun
https://twitter.com/VINCI
https://twitter.com/MetLife
https://twitter.com/EnelGroup
https://twitter.com/UBS
https://twitter.com/deutschetelekom
https://twitter.com/sainsburys
https://twitter.com/thomsonreuters

164
165
166
167
168

169
170
171
172
173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200
201
202
203
204
205
206

Petronas
Aeon
Claro
Scotiabank

Union Pacific
Bank of
Communications

Budweiser
Sharp

Nivea
Petrobras
Co-operative
BASF
Zurich

China State Construction

Heinz

Bank of Montreal
Fujitsu

Randstad

Metro Cash and Carry

Telstra

Bell

Nordea
Jardines
Airtel

MTN
CenturyLink
MasterCard
NBC International
Nokia
Subway
Lancome

Kia

Ping An

au

Munich Re
Dove

Kraft
Kimberly-Clark
Louis Vuitton
CBS

Capital One
Best Buy
Xbox

https://twitter.com/Petronasbrands

https://twitter.com/ClaroBrasil

https://twitter.com/scotiabank

https://twitter.com/UnionPacific

https://twitter.com/Budweiser

https://twitter.com/SHARP_JP

https://twitter.com/NIVEAUSA

https://twitter.com/petrobras

https://twitter.com/TheCooperative

https://twitter.com/BASF

https://twitter.com/ZurichNAnews

https://twitter.com/DipandSqueeze

https://twitter.com/Fujitsu_TS

https://twitter.com/Randstad

https://twitter.com/Telstra

https://twitter.com/Bell_Mobility

https://twitter.com/Nordea

https://twitter.com/airtelindia

https://twitter.com/CenturyLink

https://twitter.com/MasterCard

https://twitter.com/nbc

https://twitter.com/nokia

https://twitter.com/SUBWAY

https://twitter.com/LancomeUSA

https://twitter.com/Kia

https://twitter.com/au_official

https://twitter.com/MunichRe

https://twitter.com/Dove

https://twitter.com/kraftfoods

https://twitter.com/KCCorp

https://twitter.com/LouisVuitton

https://twitter.com/CBSTweet

https://twitter.com/CapitalOne

https://twitter.com/BestBuy

https://twitter.com/Xbox

No

No
Yes
No

Yes
Yes
No
Yes
No
No
Yes

No

Yes
No

Yes
Yes
No

Yes

No

Yes
Yes
Yes
Yes
Yes
Yes

Yes
No

Yes
Yes
No

Yes
Yes
Yes
Yes
Yes

512

438
873

570
7254
2374
5861
5476
1702
3075

403

3002
10

146497
487
5

12817

897
18715
6954
19627
12752
6244
11789

1229
1949
12145
8425
3050
1615
10488
4201
10763
27223

24

44

170
462
19132
2556
769
277
3874

726

2075

5143
692

810

97
5868
277
183754
34172
561
424

31
524
9002
6079
347
187
1461
55
2261
19164

3592

19147
24866
9530

21578
81579
26964
83768
19531
15045
12124

4220

36576
3300

50660
24066
507

89326

5698
51361
329880
667446
1540258
154609
112978

114065
4416
90259
69328
6210
1267259
168391
76985
385376
1765429
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https://twitter.com/Petronasbrands
https://twitter.com/ClaroBrasil
https://twitter.com/scotiabank
https://twitter.com/UnionPacific
https://twitter.com/Budweiser
https://twitter.com/SHARP_JP
https://twitter.com/NIVEAUSA
https://twitter.com/petrobras
https://twitter.com/TheCooperative
https://twitter.com/BASF
https://twitter.com/ZurichNAnews
https://twitter.com/DipandSqueeze
https://twitter.com/Fujitsu_TS
https://twitter.com/Randstad
https://twitter.com/Telstra
https://twitter.com/Bell_Mobility
https://twitter.com/Nordea
https://twitter.com/airtelindia
https://twitter.com/CenturyLink
https://twitter.com/MasterCard
https://twitter.com/nbc
https://twitter.com/nokia
https://twitter.com/SUBWAY
https://twitter.com/LancomeUSA
https://twitter.com/Kia
https://twitter.com/au_official
https://twitter.com/MunichRe
https://twitter.com/Dove
https://twitter.com/kraftfoods
https://twitter.com/KCCorp
https://twitter.com/LouisVuitton
https://twitter.com/CBSTweet
https://twitter.com/CapitalOne
https://twitter.com/BestBuy
https://twitter.com/Xbox

207
208
209
210
211
212
213
214
215
216
217
218
219
220
221
222
223
224
225
226
227
228
229
230
231
232
233
234
235
236
237
238
239
240
241
242

243
244
245
246
247
248
249

Coles

PNC

Warner Bros.
Huawei
Chevrolet
Virgin media
Airbus
Societe Generale
Zara

Beeline
EMC2
Statoil

State Bank of India
Marks & Spencer

Kroger
Audi

CIBC
Yahoo!
7-Eleven
telenor
Aviva
U.S.Bank
Rostelecom
Publix
NORDSTROM
Suzuki
Medtronik
Colgate
Bridgestone
RWE
Reliance
Kohl's

Fiat

Vivo
Marubeni
Prudential

Commonwealth Bank of

Australia

Media Markt & Saturn

Bombardier
Citroen
NAB
Nescafe
UniCredit

https://twitter.com/Coles

https://twitter.com/PNCNews

https://twitter.com/WarnerBrosEnt

https://twitter.com/Huawei

https://twitter.com/chevrolet

https://twitter.com/virginmedia

https://twitter.com/Airbus

https://twitter.com/SocieteGenerale

https://twitter.com/ZARA

https://twitter.com/Beeline RUS

https://twitter.com/statoilasa

https://twitter.com/SBlconnex

https://twitter.com/marksandspencer

https://twitter.com/kroger

https://twitter.com/Audi

https://twitter.com/cibc

https://twitter.com/Yahoo

https://twitter.com/7eleven

https://twitter.com/TelenorGroup

https://twitter.com/AvivaUK

https://twitter.com/usbank

https://twitter.com/Rostelecom_News

https://twitter.com/Publix

https://twitter.com/Nordstrom

https://twitter.com/suzukicycles

https://twitter.com/Colgate

https://twitter.com/Bridgestone

https://twitter.com/RWE_Group

https://twitter.com/Kohls

https://twitter.com/FIATUSA

https://twitter.com/Vivoemrede

https://twitter.com/Prudential BYC

https://twitter.com/MediaMarkt_es

https://twitter.com/Bombardier

https://twitter.com/Citroen

https://twitter.com/NAB

https://twitter.com/NESCAFE

https://twitter.com/HypoVereinsbank
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No
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Yes
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Yes
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No
Yes
Yes
No

No
Yes
No

Yes
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Yes

Yes

Yes
No
Yes
Yes
Yes
No

4995
2897
3859
2346
10044
461757
2809
2695
233
69613

1248
2055
40982
4075
10293
4422
26061
3072
507
2533
1716
4224
7689
78539
1871

250
1508
435

19715
3750
38524

234

11336
1551
2092

13659

774
714

3368
101
421
487

21207
32
543
93

44
171

85

3710
107
13358
1456
8311
662
366
75
317
164
84
43513
171

875
25

6036
11191
47574

417
730
2677
3640
29
60

67

9148
8940
461061
25978
237232
79443
117337
9830
271584
19931

18221
5738
243310
35608
406056
7478
872455
35814
2238
8511
5610
3660
33290
303483
12341

7079
33314
1215

90662
74920
371008

5051

23930
25089
11577
18663
8083
734


https://twitter.com/Coles
https://twitter.com/PNCNews
https://twitter.com/WarnerBrosEnt
https://twitter.com/Huawei
https://twitter.com/chevrolet
https://twitter.com/virginmedia
https://twitter.com/Airbus
https://twitter.com/SocieteGenerale
https://twitter.com/ZARA
https://twitter.com/Beeline_RUS
https://twitter.com/statoilasa
https://twitter.com/SBIconnex
https://twitter.com/marksandspencer
https://twitter.com/kroger
https://twitter.com/Audi
https://twitter.com/cibc
https://twitter.com/Yahoo
https://twitter.com/7eleven
https://twitter.com/TelenorGroup
https://twitter.com/AvivaUK
https://twitter.com/usbank
https://twitter.com/Rostelecom_News
https://twitter.com/Publix
https://twitter.com/Nordstrom
https://twitter.com/suzukicycles
https://twitter.com/Colgate
https://twitter.com/Bridgestone
https://twitter.com/RWE_Group
https://twitter.com/Kohls
https://twitter.com/FIATUSA
https://twitter.com/Vivoemrede
https://twitter.com/PrudentialBYC
https://twitter.com/MediaMarkt_es
https://twitter.com/Bombardier
https://twitter.com/Citroen
https://twitter.com/NAB
https://twitter.com/NESCAFE
https://twitter.com/HypoVereinsbank

250
251
252
253
254
255
256
257

258
259
260
261
262
263
264
265
266
267
268
269
270
271
272
273
274
275
276
277
278
279
280
281
282
283
284
285
286
287
288
289
290
291
292

Daewoo
Purina
HTC
Rogers
Veolia
Sanyo
SFR

Royal Bank of Scotland
The Bank of New York

Mellon
ArcelorMittal
Daimler

priceline.com

China Merchants Bank

ACS

Suning

Rio Tinto
Safeway
Vale

BAE Systems

Fresenius Medical Care

General Motors
Michelin

Sprite

BBC

Heineken
Raytheon

QQ

SK Group
Lukoil

Dish Networks
Staples
Allstate

Telcel

Johnson Controls
SPC

Winston

Estee Lauder
Casino
Emirates Airlines
Playstation
Aetna

Sprint (Nextel)
MTV

https://twitter.com/Purina

https://twitter.com/htc

https://twitter.com/RogersHelps

https://twitter.com/VeoliaWaterUK

https://twitter.com/SFR_Groupe

https://twitter.com/RBSGroup

https://twitter.com/ArcelorMittal

https://twitter.com/Daimler

https://twitter.com/priceline

https://twitter.com/RioTinto

https://twitter.com/Safeway

https://twitter.com/BAESystemsplc

https://twitter.com/GM

https://twitter.com/MichelinUSA

https://twitter.com/Sprite

https://twitter.com/BBC

https://twitter.com/Heineken

https://twitter.com/Raytheon

https://twitter.com/QQInternational

https://twitter.com/lukoil

https://twitter.com/dish

https://twitter.com/Staples

https://twitter.com/Allstate

https://twitter.com/Telcel

https://twitter.com/johnsoncontrols

https://twitter.com/Esteel auder

https://twitter.com/emirates

https://twitter.com/PlayStation

https://twitter.com/Aetna

https://twitter.com/sprint

https://twitter.com/MTV

Yes
Yes
Yes
No

No
Yes

No
No
Yes

No
Yes

No

Yes
Yes
Yes
No

Yes
Yes
No

No

Yes
Yes
Yes
Yes
Yes

Yes

No
Yes
No
Yes
Yes

8471
52933
66302

394

781
1348

1101
1020
4208

1020
8248

1193

9317
1070
5473

3180
7119
1601

59
52425
20495
11351
36455

58

3098

12923
2015
6256

62211

284
5461
12131
93

186
263

647
6059
1376

339
3438

494

5997
358
406

110
2118
843

854
18438
4850
37662
146

398

0

557
141
18
26697

12790
688539
21270
3345

15739
8875

10568
9964
50847

17525
31020

9126

128197
21466
74081

158482
62167
25107

1668

2224
38128
259159
35777
281852
4597

72880

12223
2414107
5620
164312
9148377

68


https://twitter.com/Purina
https://twitter.com/htc
https://twitter.com/RogersHelps
https://twitter.com/VeoliaWaterUK
https://twitter.com/SFR_Groupe
https://twitter.com/RBSGroup
https://twitter.com/ArcelorMittal
https://twitter.com/Daimler
https://twitter.com/priceline
https://twitter.com/RioTinto
https://twitter.com/Safeway
https://twitter.com/BAESystemsplc
https://twitter.com/GM
https://twitter.com/MichelinUSA
https://twitter.com/Sprite
https://twitter.com/BBC
https://twitter.com/Heineken
https://twitter.com/Raytheon
https://twitter.com/QQInternational
https://twitter.com/lukoil
https://twitter.com/dish
https://twitter.com/Staples
https://twitter.com/Allstate
https://twitter.com/Telcel
https://twitter.com/johnsoncontrols
https://twitter.com/EsteeLauder
https://twitter.com/emirates
https://twitter.com/PlayStation
https://twitter.com/Aetna
https://twitter.com/sprint
https://twitter.com/MTV

293
294
295
296
297
298
299
300
301
302
303
304
305
306
307
308
309
310
311
312
313
314
315
316
317
318
319
320
321
322
323
324
325
326
327
328
329
330
331
332
333
334
335

Indian Oil Corporation
ABB

Swiss Re

John Deere
Infosys

KT

CNP Assurances
NEC

Bouygues

Skoda

Westpac

British Gas
Schneider Electric
Cadbury

QVC

Southern Company
oMV

MTS

Mountain Dew
Xerox

TEPCO
Swisscom
International Paper
WellPoint

Aegon

JR-East

Pfizer

ANZ

Hermes

National Grid
Bayer

Mizuho

Polo Ralph Lauren
Nippon Steel

Pao de Acucar
Alcatel-Lucent
Prada

Victoria's Secret
Sears

Biore

DZ BANK
General Dynamics
Mazda

https://twitter.com/ABBgroupnews

https://twitter.com/SwissRe

https://twitter.com/JohnDeere

https://twitter.com/Infosys

https://twitter.com/NEC

https://twitter.com/GroupeBouygues

https://twitter.com/skodaweb

https://twitter.com/Westpac
https://twitter.com/BritishGas
https://twitter.com/SchneiderElec
https://twitter.com/DairyMilk
https://twitter.com/QVC
https://twitter.com/SouthernCompany

https://twitter.com/omv

https://twitter.com/ru_mts

https://twitter.com/mtn_dew

https://twitter.com/XeroxCorp

https://twitter.com/TEPCO_English

https://twitter.com/Swisscom_de

https://twitter.com/IPaperjobs

https://twitter.com/WellPoint

https://twitter.com/Aegon

https://twitter.com/pfizer

https://twitter.com/ANZ NZ

https://twitter.com/nationalgriduk

https://twitter.com/Bayer

https://twitter.com/RalphLauren

https://twitter.com/paodeacucar

https://twitter.com/Alcatel Lucent

https://twitter.com/Prada

https://twitter.com/VictoriasSecret

https://twitter.com/Sears

https://twitter.com/BioreCanada

https://twitter.com/dzbank

https://twitter.com/NewsFromMazda
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No
No

No
No
No
No
Yes
No
Yes
Yes
No
No
No
Yes
Yes
Yes
No
No
No
Yes

No
Yes

No
No

Yes

No
No
No
Yes
Yes
No
No

No

3744
2510
2006
6666

2199
484
19
8774
9120
1504
5509
32949
1205
50
74958
14073
8688
1020
5287
725
1542
280

196
3922

1774

1100

4680
3816
77
27973
33330
705
1340

113

1613
816
79
533

1408
315
29
1360
4063
861
1694
1806
623
139
62
41316
1422

305

1024
21

966
5758

487
12

277

4219
2369

1109
9378
561
487

590

69

55154

6891
50106
42504

6595
3072
2928
16681
20894
5002
47158
89649
7343
495
23195
211926
49452
14089
7869
739
1239
6149

1698
7324

6129
4725

402517

21007
20154
23883
2549559
54546
830
1150

11216


https://twitter.com/ABBgroupnews
https://twitter.com/SwissRe
https://twitter.com/JohnDeere
https://twitter.com/Infosys
https://twitter.com/NEC
https://twitter.com/GroupeBouygues
https://twitter.com/skodaweb
https://twitter.com/Westpac
https://twitter.com/BritishGas
https://twitter.com/SchneiderElec
https://twitter.com/DairyMilk
https://twitter.com/QVC
https://twitter.com/SouthernCompany
https://twitter.com/omv
https://twitter.com/ru_mts
https://twitter.com/mtn_dew
https://twitter.com/XeroxCorp
https://twitter.com/TEPCO_English
https://twitter.com/Swisscom_de
https://twitter.com/IPaperjobs
https://twitter.com/WellPoint
https://twitter.com/Aegon
https://twitter.com/pfizer
https://twitter.com/ANZ_NZ
https://twitter.com/nationalgriduk
https://twitter.com/Bayer
https://twitter.com/RalphLauren
https://twitter.com/paodeacucar
https://twitter.com/Alcatel_Lucent
https://twitter.com/Prada
https://twitter.com/VictoriasSecret
https://twitter.com/Sears
https://twitter.com/BioreCanada
https://twitter.com/dzbank
https://twitter.com/NewsFromMazda

336
337

338
339
340
341
342
343
344
345
346
347

348
349
350
351
352
353
354
355
356
357
358
359
360
361
362
363
364
365
366
367
368
369
370
371
372
373
374
375
376
377
378

Rosneft

Thyssenkrupp
Korea Electric Power
Corporation

Endesa

Camel

Lufthansa
BlackBerry

edp

Fujifilm

Texas Instruments
KitKat

CIGNA
Metallurgical Corp of
China

Manulife Financial
C.H. ROBINSON
Singapore Airlines
GMC

Wilmar

Asahi

Shaw

Rolls-Royce
Cartier

NYK

Nestle Pure Life
COACH

Green Mountain Coffee
Continental
Etisalat

CPIC

Chubu Electric Power
Pall Mall

George Weston
Dongfeng Motor
Novartis
Hershey's
Burberry

Emerson

ESPN

Danaher

CsX

TELUS

Travelers

Delta

https://twitter.com/RosneftRu

https://twitter.com/ThyssenKrupp_MN

https://twitter.com/ ACBCOM

https://twitter.com/lufthansa

https://twitter.com/BlackBerry

https://twitter.com/Fujifilm UK

https://twitter.com/T XInstruments

https://twitter.com/KITKAT

https://twitter.com/Cigna

https://twitter.com/CHRobinsonInc

https://twitter.com/SingaporeAir

https://twitter.com/ThisIsGMC

https://twitter.com/Shawlnfo

https://twitter.com/rollsroycecars?cm=follow_tw

https://twitter.com/Cartier

https://twitter.com/Nestle PureL ife

https://twitter.com/Coach

https://twitter.com/GreenMtnCoffee

https://twitter.com/continentaltire

https://twitter.com/EtisalatUAE

https://twitter.com/Novartis

https://twitter.com/HersheysKisses

https://twitter.com/Burberry

https://twitter.com/espn

https://twitter.com/CSX

https://twitter.com/TELUS

https://twitter.com/TRV _Insurance/

https://twitter.com/Delta
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No

No

Yes
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Yes
Yes

Yes
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Yes

200
92

18824

7293
20034

8518
6501
2557
8073

3761
4415
3940

3554
782
25

19
4716
27050
4028
38785

3471
8651
5024

49644

1222
15475
1566
7628

24
41

612

41
3548

s
1277
139
1253

112
150
4935

4532
331

720
1783
248
14711

6592
160

387

110
35477
229
1042

70

14582
363

108800

20607
3055811

6147
26405
21364

7976

3837
46375
59525

10692
31291
26443

696
478321
28356
18571
167024

46209
22370
2086388

6980342

8812
38546
17731

499722


https://twitter.com/RosneftRu
https://twitter.com/ThyssenKrupp_MN
https://twitter.com/ACBCOM
https://twitter.com/lufthansa
https://twitter.com/BlackBerry
https://twitter.com/Fujifilm_UK
https://twitter.com/TXInstruments
https://twitter.com/KITKAT
https://twitter.com/Cigna
https://twitter.com/CHRobinsonInc
https://twitter.com/SingaporeAir
https://twitter.com/ThisIsGMC
https://twitter.com/ShawInfo
https://twitter.com/rollsroycecars?cm=follow_tw
https://twitter.com/Cartier
https://twitter.com/Nestle_PureLife
https://twitter.com/Coach
https://twitter.com/GreenMtnCoffee
https://twitter.com/continentaltire
https://twitter.com/EtisalatUAE
https://twitter.com/Novartis
https://twitter.com/HersheysKisses
https://twitter.com/Burberry
https://twitter.com/espn
https://twitter.com/CSX
https://twitter.com/TELUS
https://twitter.com/TRV_Insurance/
https://twitter.com/Delta

379
380
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387
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389
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391
392
393
394
395
396
397
398
399
400
401
402
403
404
405
406
407
408
409
410
411
412
413
414
415
416
417
418
419
420
421

ENBW

Adecco
Scottish and Southern
Energy

AutoZone
Champion
TIFFANY & CO.
Whole Foods
Motorola

Shiseido

Ferrovial

Tyco

Adobe

Mild Seven
Activision Blizzard
Corona Extra
Lockheed Martin
Glencore

Bed Bath & Beyond
Ergo

ABC

Nielsen

STC

CAP GEMINI
Credit Agricole
Nomura

Black & Decker
Genting

Norfolk
JR-Central

Fanta

Danske Bank
Paypal

TUI Travel

MAN

Sandisk

Oi

Sodexo

Berkshire Hathaway
China Southern Airlines
PICC

United

Gucci

Shinhan Financial Group

https://twitter.com/EnBW

https://twitter.com/AdeccoUSA

https://twitter.com/SSE

https://twitter.com/autozone

https://twitter.com/ChampionUSA

https://twitter.com/TiffanyAndCo

https://twitter.com/WholeFoods

https://twitter.com/Motorola

https://twitter.com/shiseidoworld

https://twitter.com/ferrovial

https://twitter.com/Adobe

https://twitter.com/Corona

https://twitter.com/LockheedMartin

https://twitter.com/BedBathBeyond

https://twitter.com/ABCNetwork

https://twitter.com/Nielsen
https://twitter.com/STC KSA
https://twitter.com/Capgemini

https://twitter.com/CreditAgricole

https://twitter.com/Black DeckerUS

https://twitter.com/FantaFun
https://twitter.com/DanskeBank DK

https://twitter.com/PayPal

https://twitter.com/tui_travel

https://twitter.com/SanDisk

https://twitter.com/sodexoUSA

https://twitter.com/gucci
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Yes
No
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Yes
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Yes
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Yes

Yes

No

Yes

No

Yes
No
Yes
No

Yes

No

Yes

1017
2968

1690
2353
2589
7103
75785
12873
10
1517

14996

205

4683

15055

912

4225

87187

7191

7157

1325

5000
1364
4101

319

2790

4155

2158

136
515

383
832
350

94
547150
17687
1

948

1435

51

153

458

91

1281

40

1604

1278

203

1988
1543
630
184

811

1782

303

71

5706
9825

6981
9259
2266
598048
3491742
176547
2558
3428

210656

7381

53709

42034

64808

92455

573833

25399

9241

7604

15837

2507
77364
11482

23742

6735

839229


https://twitter.com/EnBW
https://twitter.com/AdeccoUSA
https://twitter.com/SSE
https://twitter.com/autozone
https://twitter.com/ChampionUSA
https://twitter.com/TiffanyAndCo
https://twitter.com/WholeFoods
https://twitter.com/Motorola
https://twitter.com/shiseidoworld
https://twitter.com/ferrovial
https://twitter.com/Adobe
https://twitter.com/Corona
https://twitter.com/LockheedMartin
https://twitter.com/BedBathBeyond
https://twitter.com/ABCNetwork
https://twitter.com/Nielsen
https://twitter.com/STC_KSA
https://twitter.com/Capgemini
https://twitter.com/CreditAgricole
https://twitter.com/Black_DeckerUS
https://twitter.com/FantaFun
https://twitter.com/DanskeBank_DK
https://twitter.com/PayPal
https://twitter.com/tui_travel
https://twitter.com/SanDisk
https://twitter.com/sodexoUSA
https://twitter.com/gucci

422
423
424
425
426
427
428
429
430
431
432
433
434
435
436
437
438
439
440
441
442
443
444
445
446
447
448
449
450
451
452
453
454
455
456
457
458
459
460
461
462
463
464

Aflac

Dollar General
Cannal+ group
Maersk

Lexus

Hertz
Expedia.com
Lloyds TSB
Suez Environnment
Goodyear
Schwarzkopf
Gatorade
Falabella

CN

MINI

Pearson

KPN

J.C Penney
Telia

Yamada

Pantene

Du Pont
GRUPO BIMBO
MAPFRE
Electronic Arts (EA)
Deutsche Post
FINAC
Harley-Davidson
BB&T

Magnit
Tropicana Beverages
Symantec
Cccc
Glaxosmithkline
Korea Gas Corp
Holcim
Mckinsey
Komatsu

next

Covidien

Subaru

Lux

Dior

https://twitter.com/Aflac

https://twitter.com/DollarGeneral

https://twitter.com/canalplus

https://twitter.com/Maersk

https://twitter.com/Lexus

https://twitter.com/Hertz

https://twitter.com/Expedia

https://twitter.com/AskLIloydsTSB

https://twitter.com/GoodyearRacing

https://twitter.com/SKPprofessional

https://twitter.com/Gatorade

https://twitter.com/FalabellaAyuda

https://twitter.com/MINI

https://twitter.com/pearsonplc

https://twitter.com/KPN

https://twitter.com/jcpenney

https://twitter.com/Telia_service

https://twitter.com/yamada_official

https://twitter.com/Pantene

https://twitter.com/DuPont_News

https://twitter.com/Grupo_Bimbo

https://twitter.com/fmapfre

https://twitter.com/EA

https://twitter.com/DeutschePostDHL

https://twitter.com/harleydavidson

https://twitter.com/thebbtcenter

https://twitter.com/tropicana

https://twitter.com/SYMCPartners

https://twitter.com/gsk

https://twitter.com/HolcimLtd

https://twitter.com/McKinsey

https://twitter.com/KomatsuAmerica

https://twitter.com/nextofficial

https://twitter.com/ChoicelnSurgery

https://twitter.com/subaru_usa

https://twitter.com/Dior

No
Yes
Yes
No
Yes
No
Yes
Yes

No
No
Yes
No

Yes
Yes
Yes
Yes
No
No
Yes
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Yes

713
1632
21754
1227
6196
12713
15278
33635

740
1114
10146
15025

1948
7205
720
15674
33342
1168
8942
14060
8196
1327
5289
2098

5326
2046

10532
4289

1562

14
1129
132
21668
11
3678

726

477
2311
820
399
3471
17799
27993
3413

344
676
6341
4052

403
333
359
1353
3003
28
1142
199
238
367
592
429

951
595

2533
3305

320

558

45

4614

8919

101

72

1962
34996
349092
9014
329623
24148
160934
17404

3895
3923
159423
82745

48592
5689
10589
167466
9719
22625
67226
21498
3806
3485
1472891
6441

144761
3576

60980
7676

27998

1775
23305
5666
69582
858
107821

2533948


https://twitter.com/Aflac
https://twitter.com/DollarGeneral
https://twitter.com/canalplus
https://twitter.com/Maersk
https://twitter.com/Lexus
https://twitter.com/Hertz
https://twitter.com/Expedia
https://twitter.com/AskLloydsTSB
https://twitter.com/GoodyearRacing
https://twitter.com/SKPprofessional
https://twitter.com/Gatorade
https://twitter.com/FalabellaAyuda
https://twitter.com/MINI
https://twitter.com/pearsonplc
https://twitter.com/KPN
https://twitter.com/jcpenney
https://twitter.com/Telia_service
https://twitter.com/yamada_official
https://twitter.com/Pantene
https://twitter.com/DuPont_News
https://twitter.com/Grupo_Bimbo
https://twitter.com/fmapfre
https://twitter.com/EA
https://twitter.com/DeutschePostDHL
https://twitter.com/harleydavidson
https://twitter.com/thebbtcenter
https://twitter.com/tropicana
https://twitter.com/SYMCPartners
https://twitter.com/gsk
https://twitter.com/HolcimLtd
https://twitter.com/McKinsey
https://twitter.com/KomatsuAmerica
https://twitter.com/nextofficial
https://twitter.com/ChoiceInSurgery
https://twitter.com/subaru_usa
https://twitter.com/Dior

465 Marriott https://twitter.com/Marriott Yes 5764 1329 72983
466 RICOH https://twitter.com/RicohTweets No 2650 2516 4711
467 Xstrata https://twitter.com/xstrata No 1 0 809
468 Optus https://twitter.com/Optus Yes 115231 4229 29545
469 Newport
470 State Street https://twitter.com/StateStreet Yes 2193 1071 5795
471 Cummins https://twitter.com/Cummins No 860 48 17190
472 POSCO
473  Vauxhall https://twitter.com/vauxhall Yes 2762 2942 14812
474 Erste https://twitter.com/ErsteBankSrbija No 1160 671 2060
475 PSEG https://twitter.com/PSEGNews No 978 149 12542
476 International Power
477 Lipton https://twitter.com/Lipton Yes 18662 5341 23341
ShanghaiPudong
478 Development Bank
479 ACE
480 ANA
481 VTB Bank https://twitter.com/Bank VTB24 No 6 2 29
482 Nintendo https://twitter.com/NintendoEurope Yes 978 24 38742
483 BlackRock https://twitter.com/blackrock Yes 4313 717 76204
484  Johnnie Walker https://twitter.com/JohnnieWalkerUS Yes 984 39 3656
485 Isuzu
486 Haier https://twitter.com/HaierAmerica No 4290 1888 3731
487 Baidu
488 Chunhwa Telecom
489 Dai-Ichi Life
490 KYOCERA https://twitter.com/KyoceraMobile No 441 84 793
491 Marathon
492 Qualcomm https://twitter.com/Qualcomm Yes 4105 13835 74356
493 Air China
494 DnB
495 JX
496 COSCO
497 Roche https://twitter.com/Roche No 2571 1486 36705
498 Aveeno https://twitter.com/AVEENOmMmens Yes 798 12 171
Kansai Electric Power
499 Company
500 Sadia
Facebook Accounts
73
1 | Apple: No 9524627 45520 127808

https://www.facebook.com/pages/Apple-

Inc/137947732957611



https://twitter.com/Marriott
https://twitter.com/RicohTweets
https://twitter.com/xstrata
https://twitter.com/Optus
https://twitter.com/StateStreet
https://twitter.com/Cummins
https://twitter.com/vauxhall
https://twitter.com/ErsteBankSrbija
https://twitter.com/PSEGNews
https://twitter.com/Lipton
https://twitter.com/Bank_VTB24
https://twitter.com/NintendoEurope
https://twitter.com/blackrock
https://twitter.com/JohnnieWalkerUS
https://twitter.com/HaierAmerica
https://twitter.com/KyoceraMobile
https://twitter.com/Qualcomm
https://twitter.com/Roche
https://twitter.com/AVEENOmens
https://www.facebook.com/pages/Apple-Inc/137947732957611
https://www.facebook.com/pages/Apple-Inc/137947732957611

1493565

2 | Google: Yes 1 59448
https://www.facebook.com/Google?fref=ts
3 | Microsoft: https://www.facebook.com/Microsoft?fref= Yes 2765213 41586
ts
ERRIBM: https://www.facebook.com/pages/IBM/168 NG Rl g
597536563870
3251274
5 | Walmart: Yes 9 728207 3434628
https://www.facebook.com/walmart?fref=ts
Samsung Group | https://www.facebook.com/SamsungMobile | Yes 2375584
> =
6 | (Mobile) el 9 634900
7 | GE: Yes 970964 13168
https://www.facebook.com/GE
7175506
8 | Coca-cola: https://www.facebook.com/cocacola?fref=t Yes 8 904616
S
Vodafone https://www.facebook.com/vodafonegreece | No
9 | Greece: 171046 722
Yes
201102
https://www.facebook.com/Amazon?fref=ts 011026
10 | amazon.com: 2 164529 11198
11 | AT&T: https://www.facebook.com/AT T?fref=ts Yes 4741474 88717 154324
12 | Verizon: Yes 5879699 47464 168742
https://www.facebook.com/verizon?fref=ts
S| e https://www.facebook.com/pages/HSBC- Mg slife
Bank/108301202527728
14 | NTT Group: No 4955 22 3
https://www.facebook.com/NTTgroup
15 | Toyota: Yes 1613910 42760
https://www.facebook.com/toyota?fref=ts
16 | Wells Fargo: https://www.facebook.com/wellsfargo?fref Yes 953541 3764
=ts
Bank of
17 | America: No 1141800 24889
https://www.facebook.com/BankofAmerica
2941662
18 | McDonald's: https://www.facebook.com/McDonalds?fref Yes 9 112721 4048966
=ts
19 | Shell: Yes 4526826 129980
https://www.facebook.com/Shell?fref=ts
2166951
20 | Intel: Yes 7 396543
https://www.facebook.com/Intel?fref=ts
21 | HP: Yes 2472128 17102

https://www.facebook.com/HP?fref=ts
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https://www.facebook.com/Google?fref=ts
https://www.facebook.com/Microsoft?fref=ts
https://www.facebook.com/Microsoft?fref=ts
https://www.facebook.com/pages/IBM/168597536563870
https://www.facebook.com/pages/IBM/168597536563870
https://www.facebook.com/walmart?fref=ts
https://www.facebook.com/SamsungMobile?fref=ts
https://www.facebook.com/SamsungMobile?fref=ts
https://www.facebook.com/GE
https://www.facebook.com/vodafonegreece
https://www.facebook.com/ATT?fref=ts
https://www.facebook.com/verizon?fref=ts
https://www.facebook.com/pages/HSBC-Bank/108301202527728
https://www.facebook.com/pages/HSBC-Bank/108301202527728
https://www.facebook.com/NTTgroup
https://www.facebook.com/toyota?fref=ts
https://www.facebook.com/wellsfargo?fref=ts
https://www.facebook.com/wellsfargo?fref=ts
https://www.facebook.com/BankofAmerica
https://www.facebook.com/McDonalds?fref=ts
https://www.facebook.com/McDonalds?fref=ts
https://www.facebook.com/Intel?fref=ts
https://www.facebook.com/HP?fref=ts

1421820

22 | BMW: Yes 2 332407
https://www.facebook.com/BMW?fref=ts
The Home
23 | Depot: https://www.facebook.com/homedepot?fref e e 1ot ALy
=ts
24 | Tesco: No 1257736 38196
https://www.facebook.com/tesco?fref=ts
25 | Santander: (UK) https://www.facebook.com/santanderuk?fre LE 70877 265
f=ts
1081430
26 | Mercedes-Benz: https://www.facebook.com/MercedesBenz? s 9 199193
fref=ts
Mitsubishi:
(North
27 | America) No 785171 15476
https://www.facebook.com/Mitsubishi
28 | Chase:
29 | Citi: Yes 803681 15673 15308
https://www.facebook.com/citibank?fref=ts
1525945
30 | Nike: Yes 8 55407 16345
https://www.facebook.com/nike?fref=ts
31 | Orange: Yes 303595 1673
https://www.facebook.com/orange?fref=ts
American
32 | Express https://www.facebook.com/americanexpres Yes 3189895
S
9764666
33 | UPS No 5 29249
https://www.facebook.com/ups
34 | China Mobile https://www.facebook.com/ChinaMobileH Ife 47858 149
K
35 | Volkswagen Yes 1153109 21577
https://www.facebook.com/volkswagen
36 | Ford Yes 1949711 30185 14381
https://www.facebook.com/ford
37 | Chevron No 998126 52138 13088
https://www.facebook.com/Chevron
1739616
38 | Pepsi No 2 122455
https://www.facebook.com/pepsi
39 | Oracle No 314562 6521
https://www.facebook.com/Oracle
40 | BNP Paribas No 293558 10776 653
https://www.facebook.com/bnpparibas.net
41 | Nestle Yes 3895701 153828

https://www.facebook.com/Nestle
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https://www.facebook.com/BMW?fref=ts
https://www.facebook.com/homedepot?fref=ts
https://www.facebook.com/homedepot?fref=ts
https://www.facebook.com/santanderuk?fref=ts
https://www.facebook.com/santanderuk?fref=ts
https://www.facebook.com/MercedesBenz?fref=ts
https://www.facebook.com/MercedesBenz?fref=ts
https://www.facebook.com/Mitsubishi
https://www.facebook.com/citibank?fref=ts
https://www.facebook.com/nike?fref=ts
https://www.facebook.com/orange?fref=ts
https://www.facebook.com/americanexpress
https://www.facebook.com/americanexpress
https://www.facebook.com/ups
https://www.facebook.com/ChinaMobileHK
https://www.facebook.com/ChinaMobileHK
https://www.facebook.com/volkswagen
https://www.facebook.com/ford
https://www.facebook.com/Chevron
https://www.facebook.com/pepsi
https://www.facebook.com/Oracle
https://www.facebook.com/bnpparibas.net
https://www.facebook.com/Nestle

42 | GDF Suez No 3828 60
https://www.facebook.com/qdfsuez
43 | ExxonMobil https://www.facebook.com/pages/ExxonMo No 29505
bil-Corporation/106482789388425
Hitachi
44 | (Conglomerate) No 115690 2094
https://www.facebook.com/HitachiHLI
45 | Tata
46 | Siemens No 99241 4927
https://www.facebook.com/Siemens
47 | Bradesco No 4385373 10190
https://www.facebook.com/Bradesco
China
Construction
48 | Bank
Mitsui
49 | (Conglomerate)
5011 Walt Disney https://www.facebook.com/WaltDisneyStu e e LAbet
dios
2208046
51 | Target Yes 8 199299 19618
https://www.facebook.com/target
52 | IKEA (USA) Yes 2503672 116667 530880
https://www.facebook.com/IKEAUSA
53 | Marlboro https://www.facebook.com/pages/Marlboro No 384000
-Cigarettes-Brands/112436532109106
54 | ICBC No 63493 1663
https://www.facebook.com/ICBCArgentina
55 | Honda Yes 2839739 94557
https://www.facebook.com/Honda
56 | Movistar Yes 213802 5124
https://www.facebook.com/movistar.es
57 | PwC No 154526 926 4218
https://www.facebook.com/pwcfanpage
58 | Toshiba No 278833 1082
https://www.facebook.com/ToshibaUSA
59 | Nissan No 6620725 231083 406
https://www.facebook.com/NissanGreece
60 | Barclays Yes 309519 10729
https://www.facebook.com/BarclaysUK
61 | AXA
62 | ltau Yes 6150599 66768
https://www.facebook.com/itau
63 | Hyunday
64 | Total No 20193 454

https://www.facebook.com/Total?rf=11478
4335202278
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https://www.facebook.com/gdfsuez
https://www.facebook.com/pages/ExxonMobil-Corporation/106482789388425
https://www.facebook.com/pages/ExxonMobil-Corporation/106482789388425
https://www.facebook.com/HitachiHLI
https://www.facebook.com/Siemens
https://www.facebook.com/Bradesco
https://www.facebook.com/WaltDisneyStudios
https://www.facebook.com/WaltDisneyStudios
https://www.facebook.com/target
https://www.facebook.com/IKEAUSA
https://www.facebook.com/pages/Marlboro-Cigarettes-Brands/112436532109106
https://www.facebook.com/pages/Marlboro-Cigarettes-Brands/112436532109106
https://www.facebook.com/ICBCArgentina
https://www.facebook.com/Honda
https://www.facebook.com/movistar.es
https://www.facebook.com/pwcfanpage
https://www.facebook.com/ToshibaUSA
https://www.facebook.com/NissanGreece
https://www.facebook.com/BarclaysUK
https://www.facebook.com/itau
https://www.facebook.com/Total?rf=114784335202278
https://www.facebook.com/Total?rf=114784335202278

65 | Deutsche Bank No 29418 548
https://www.facebook.com/DeutscheBank

66 | Cisco Yes 478400 4864 4192
https://www.facebook.com/Cisco

. https://www.facebook.com/pages/Bank-of-

67 | Bankof China | ~ o0 B 0 kok- No 4916 422
Thailand/154151581311442

68 | Comcast https://www.facebook.com/pages/Comcast/ NG SRia
105523912813955

69 | Sony No 4181139 39812 1351
https://www.facebook.com/Sony

70 | T Mobile Yes 4211946 197507 60472
https://www.facebook.com/TMobile

71 | Olay Yes 1874604 9083
https://www.facebook.com/olay

72 | Dell https://www.facebook.com/dellgr?brand_re = 6055234 64607
dir=1

73 | JP Morgan

74 | Walgreens Yes 2677691 35340 381034
https://www.facebook.com/Walgreens

75 | Sam's Club Yes 1888280 56926 690142
https://www.facebook.com/samsclub

76 | Generali Yes 59480 1452
https://www.facebook.com/generaliseguros

77 | Allianz

78 | Sberbank No 158586 5161
https://www.facebook.com/sberbank

79 | 3M

80 | KPMG No 10415 551
https://www.facebook.com/KPMGglobal

81 | PetroChina https://www.facebook.com/pages/PetroChi . el
na/109628189055280

82 | BP Yes 581143 21462
https://www.facebook.com/BPAmerica

83 | FedEx No 702794 4680 26479
https://www.facebook.com/FedEx

Agricultural

84 | Bank of China

85 | Unitedhealth https://www.facebook.com/pages/UnitedHe No 16264
alth-Group/112600232084460

86 | BT No 106142 508
https://www.facebook.com/BTUK

87 | LG Group https://www.facebook.com/pages/L G/1064 e 98727
96012720051

88 | E.ON No 8363 230
https://www.facebook.com/EonEnergyUk

89 | Deloitte No 1045

https://www.facebook.com/pages/Delloite/1

20907451255427
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https://www.facebook.com/DeutscheBank
https://www.facebook.com/Cisco
https://www.facebook.com/pages/Bank-of-China-Bangkok-Thailand/154151581311442
https://www.facebook.com/pages/Bank-of-China-Bangkok-Thailand/154151581311442
https://www.facebook.com/pages/Bank-of-China-Bangkok-Thailand/154151581311442
https://www.facebook.com/pages/Comcast/105523912813955
https://www.facebook.com/pages/Comcast/105523912813955
https://www.facebook.com/Sony
https://www.facebook.com/TMobile
https://www.facebook.com/olay
https://www.facebook.com/dellgr?brand_redir=1
https://www.facebook.com/dellgr?brand_redir=1
https://www.facebook.com/Walgreens
https://www.facebook.com/samsclub
https://www.facebook.com/generaliseguros
https://www.facebook.com/sberbank
https://www.facebook.com/KPMGglobal
https://www.facebook.com/pages/PetroChina/109628189055280
https://www.facebook.com/pages/PetroChina/109628189055280
https://www.facebook.com/BPAmerica
https://www.facebook.com/FedEx
https://www.facebook.com/pages/UnitedHealth-Group/112600232084460
https://www.facebook.com/pages/UnitedHealth-Group/112600232084460
https://www.facebook.com/BTUK
https://www.facebook.com/pages/LG/106496012720051
https://www.facebook.com/pages/LG/106496012720051
https://www.facebook.com/EonEnergyUk
https://www.facebook.com/pages/Delloite/120907451255427
https://www.facebook.com/pages/Delloite/120907451255427

90 | CVS No 1214440 5000 9455
https://www.facebook.com/CVS
91 | ASDA No 1012874 33671 24771
https://www.facebook.com/Asda
92 | Goldman Sachs No 27996 222
https://www.facebook.com/goldmansachs
93 | Canon
94 | Panasonic No 2527526 87381
https://www.facebook.com/panasonicindia
Time  Warner
95 | Cable No 1707000 72437
https://www.facebook.com/twc
96 | SAP No 203985 4804
https://www.facebook.com/SAP
o | B https://www.facebook.com/pages/Boeing/9 NO 32578 1078
3354056830
98 | eBay Yes 6239989 66272
https://www.facebook.com/eBay
99 | Lowe's Yes 2560290 31166 455271
https://www.facebook.com/lowes
Sumitomo
100 | (Conglomerate) No 39187 866
https://www.facebook.com/SumitomoTire
101 | Carrefour https://www.facebook.com/CarrefourMarin No 65496 1869
opoulosGR
9458607
102 | Facebook Yes 8 205243
https://www.facebook.com/facebook
103 | RBC Yes 140152 2240
https://www.facebook.com/rbcroyalbank
China Life
https://www.facebook.com/pages/China-
104 | Insurance T No 2839
Company/109479535745371
1538090
105 | H&M Yes 8 126351 253266
https://www.facebook.com/hm
Ernst and
106 | Young https://www.facebook.com/pages/Ernst- No 103724 1398
Young/109575439061060
107 | TD Yes 373039 7044
https://www.facebook.com/TDBankGroup
108 | TimeWarner No 25060 126
https://www.facebook.com/TimeWarner
109 | Credit Suisse No 59087 419
https://www.facebook.com/creditsuisse
110 | MUFG
111 | Caterpillar No 155881 6124

https://www.facebook.com/caterpillar
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https://www.facebook.com/CVS
https://www.facebook.com/Asda
https://www.facebook.com/goldmansachs
https://www.facebook.com/panasonicindia
https://www.facebook.com/twc
https://www.facebook.com/SAP
https://www.facebook.com/pages/Boeing/93354056830
https://www.facebook.com/pages/Boeing/93354056830
https://www.facebook.com/eBay
https://www.facebook.com/lowes
https://www.facebook.com/SumitomoTire
https://www.facebook.com/CarrefourMarinopoulosGR
https://www.facebook.com/CarrefourMarinopoulosGR
https://www.facebook.com/facebook
https://www.facebook.com/rbcroyalbank
https://www.facebook.com/pages/China-Life-Insurance-Company/109479535745371
https://www.facebook.com/pages/China-Life-Insurance-Company/109479535745371
https://www.facebook.com/pages/China-Life-Insurance-Company/109479535745371
https://www.facebook.com/hm
https://www.facebook.com/pages/Ernst-Young/109575439061060
https://www.facebook.com/pages/Ernst-Young/109575439061060
https://www.facebook.com/TDBankGroup
https://www.facebook.com/TimeWarner
https://www.facebook.com/creditsuisse
https://www.facebook.com/caterpillar

112 | DirecTV Yes 3224363 183754
https://www.facebook.com/directv
113 | DHL No 107747 1269
https://www.facebook.com/dhl
114 | Sinopec https://www.facebook.com/pages/Sinopec- — 2994
Corporation/110988948922134
115 | Renault No 585216 3641
https://www.facebook.com/renault
116 | Peugeot Yes 1116136 82953
https://www.facebook.com/Peugeot
L1 Rirellopg's https://www.facebook.com/KelloggsCareer e Bl &
S
118 | China Unicom
119 | Avon No 3528662 94077
https://www.facebook.com/Avon
120 | TIM No 620693 8034
https://www.facebook.com/timbrasil
121 | Gillette Yes 1691637 16867
https://www.facebook.com/qillette
122 | L'Oreal Yes 2093468 10282
https://www.facebook.com/lorealparis
123 | EDF No 9092 217
https://www.facebook.com/edf
Standard
124 | Chartered https://www.facebook.com/StandardCharter e 133452 923
ed
125 | Costco Yes 981556 11616 31535
https://www.facebook.com/Costco
126 | lberdrola No 5042 169 438
https://www.facebook.com/Iberdrola
. https://www.facebook.com/pages/China-
127 | China Telecom | Tojacom/1080838925526357rf=274347812 | O 342
629658
Johnson &
128 | Johnson No 55045 1035
https://www.facebook.com/jnj
129 | Rabobank No 111558 5343
https://www.facebook.com/rabobank
130 | Woolworths No 508246 6996
https://www.facebook.com/woolworths
131 | FOX Yes 3323108 348936
https://www.facebook.com/FoxNews
132 | Banco do Brasil
133 | Danone
134 | BBVA https://www.facebook.com/BBVAContinen No ek 20095
tal
1466231
135 | adidas Yes 6 99391

https://www.facebook.com/adidas
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https://www.facebook.com/directv
https://www.facebook.com/dhl
https://www.facebook.com/pages/Sinopec-Corporation/110988948922134
https://www.facebook.com/pages/Sinopec-Corporation/110988948922134
https://www.facebook.com/renault
https://www.facebook.com/Peugeot
https://www.facebook.com/KelloggsCareers
https://www.facebook.com/KelloggsCareers
https://www.facebook.com/Avon
https://www.facebook.com/timbrasil
https://www.facebook.com/gillette
https://www.facebook.com/lorealparis
https://www.facebook.com/edf
https://www.facebook.com/StandardChartered
https://www.facebook.com/StandardChartered
https://www.facebook.com/Costco
https://www.facebook.com/Iberdrola
https://www.facebook.com/pages/China-Telecom/108083892552635?rf=274347812629658
https://www.facebook.com/pages/China-Telecom/108083892552635?rf=274347812629658
https://www.facebook.com/pages/China-Telecom/108083892552635?rf=274347812629658
https://www.facebook.com/jnj
https://www.facebook.com/rabobank
https://www.facebook.com/woolworths
https://www.facebook.com/FoxNews
https://www.facebook.com/BBVAContinental
https://www.facebook.com/BBVAContinental
https://www.facebook.com/adidas

136 | VISA Yes 8678406 712048
https://www.facebook.com/Visa
137 | ING
138 | Accenture No 202815 1641
https://www.facebook.com/accenture
1061062
139 | SoftBank No 199 29729
https://www.facebook.com/SoftBank
140 | Prudential(US)
141 | 02 No 868103 9582 48687
https://www.facebook.com/o2uk
3521952
142 | Starbucks Yes 1 276140 8278736
https://www.facebook.com/Starbucks
143 | Ericsson
144 | Philips
145 | ConocoPhillips No 12365 383
https://www.facebook.com/conocophillips
146 | Saint Gobain https://www.facebook.com/saintgobaingrou . 4977 100
p
147 | Honeywell https://www.facebook.com/honeywellsecuri e Letgy e
ty
Mclane
148 | Company
149 | Sky No 252833 2630
https://www.facebook.com/sky
o (Cargiein https://www.facebook.com/GazpromNews e 92z o
En
151 | Morgan Stanley https://www.facebook.com/pages/Morgan- e e
Stanley/112316212117655
1204462
152 | Macy's Yes 3 163907 592374
https://www.facebook.com/Macys
153 | Eni
154 | Morrisons No 211807 7458 171599
https://www.facebook.com/Morrisons
155 | Neutrogena No 1376446 1940
https://www.facebook.com/Neutrogena
156 | Vinci
157 | BHP Billiton https://www.facebook.com/pages/BHP- No —
Billiton/112272248788006
158 | MetLife No 509682 2144

https://www.facebook.com/metlife
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https://www.facebook.com/Visa
https://www.facebook.com/accenture
https://www.facebook.com/SoftBank
https://www.facebook.com/o2uk
https://www.facebook.com/Starbucks
https://www.facebook.com/conocophillips
https://www.facebook.com/saintgobaingroup
https://www.facebook.com/saintgobaingroup
https://www.facebook.com/honeywellsecurity
https://www.facebook.com/honeywellsecurity
https://www.facebook.com/sky
https://www.facebook.com/GazpromNewsEn
https://www.facebook.com/GazpromNewsEn
https://www.facebook.com/pages/Morgan-Stanley/112316212117655
https://www.facebook.com/pages/Morgan-Stanley/112316212117655
https://www.facebook.com/Macys
https://www.facebook.com/Morrisons
https://www.facebook.com/Neutrogena
https://www.facebook.com/pages/BHP-Billiton/112272248788006
https://www.facebook.com/pages/BHP-Billiton/112272248788006
https://www.facebook.com/metlife

159 | Enel https://www.facebook.com/pages/Enel/104 e 7610
088232961946
160 | UBS
T (Deutsche
Telekom in
161 | Germany) https://www.facebook.com/deutscheteleko N i 60%
m
162 | Sainsbury's No 763921 16514
https://www.facebook.com/sainsburys
Thomson
163 | Reuters No 82047 852 1
https://www.facebook.com/thomsonreuters
164 | Petronas No 195143 2872
https://www.facebook.com/petronasl
165 | Aeon
166 | Claro Yes 3052329 142326
https://www.facebook.com/clarobrasil
167 | Scotiabank No 256215 6111
https://www.facebook.com/scotiabank
168 | Union Pacific No 35946 1710
https://www.facebook.com/unionpacific
Bank of
Communication
169 | s
1040306
170 | Budweiser No 8 203914
https://www.facebook.com/Budweiser
171 | Sharp
172 | Nivea No 1099396 3186
https://www.facebook.com/NIVEAusa
173 | Petrobras No 808942 26960
https://www.facebook.com/petrobras
174 | Co-operative No 29035 287
https://www.facebook.com/TheCooperative
175 | BASF No 129654 3202
https://www.facebook.com/basf
176 | Zurich No 578 42 59
https://www.facebook.com/zurichinsurance
China State
177 | Construction
178 | Heinz No 1112601 3092
https://www.facebook.com/HeinzKetchup
Bank of
179 | Montreal
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https://www.facebook.com/pages/Enel/104088232961946
https://www.facebook.com/pages/Enel/104088232961946
https://www.facebook.com/deutschetelekom
https://www.facebook.com/deutschetelekom
https://www.facebook.com/sainsburys
https://www.facebook.com/thomsonreuters
https://www.facebook.com/petronas1
https://www.facebook.com/clarobrasil
https://www.facebook.com/scotiabank
https://www.facebook.com/unionpacific
https://www.facebook.com/Budweiser
https://www.facebook.com/NIVEAusa
https://www.facebook.com/petrobras
https://www.facebook.com/TheCooperative
https://www.facebook.com/basf
https://www.facebook.com/zurichinsurance
https://www.facebook.com/HeinzKetchup

180 | Fujitsu
181 | Randstad No 18982 141
https://www.facebook.com/Randstad
Metro Cash and
182 | Carry https://www.facebook.com/metrocashandca NG G Eoc
rry.qr
183 | Telstra Yes 102524 7551
https://www.facebook.com/Telstra
184 | Bell
185 | Nordea No 187 1
https://www.facebook.com/Nordea
186 | Jardines
187 | Airtel Yes 2506146 22523
https://www.facebook.com/AirtelIndia
188 | MTN No 1203609 26412
https://www.facebook.com/MTNL oaded
189 | CenturyLink No 38927 520
https://www.facebook.com/CenturyL ink
190 | MasterCard No 6071144 148050
https://www.facebook.com/MasterCard
NBC
191 | International Yes 491075 5398
https://www.facebook.com/nbc
1123685
192 | Nokia Yes 9 104070
https://www.facebook.com/nokia
2409321
193 | Subway Yes 4 140331 1324732
https://www.facebook.com/subway
e | LEBeits https://www.facebook.com/LancomeGreece . 4460484 77906
?brand_redir=1
195 | Kia No 39181 732
https://www.facebook.com/kia
196 | Ping An
197 | au
198 | Munich Re No 1081 20
https://www.facebook.com/munichre
1786956
199 | Dove No 7 357824
https://www.facebook.com/DoveGreece
200 | Kraft No 12224 394
https://www.facebook.com/Kraft
201 | Kimberly-Clark https://www.facebook.com/KimberlyClark e 9756 805
Corp
202 | Louis Vuitton Yes 383753
1467703

https://www.facebook.com/LouisVuitton
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https://www.facebook.com/Randstad
https://www.facebook.com/metrocashandcarry.gr
https://www.facebook.com/metrocashandcarry.gr
https://www.facebook.com/Telstra
https://www.facebook.com/Nordea
https://www.facebook.com/AirtelIndia
https://www.facebook.com/MTNLoaded
https://www.facebook.com/CenturyLink
https://www.facebook.com/MasterCard
https://www.facebook.com/nbc
https://www.facebook.com/nokia
https://www.facebook.com/subway
https://www.facebook.com/LancomeGreece?brand_redir=1
https://www.facebook.com/LancomeGreece?brand_redir=1
https://www.facebook.com/kia
https://www.facebook.com/munichre
https://www.facebook.com/DoveGreece
https://www.facebook.com/Kraft
https://www.facebook.com/KimberlyClarkCorp
https://www.facebook.com/KimberlyClarkCorp
https://www.facebook.com/LouisVuitton

203 | CBS No 445450 4190
https://www.facebook.com/CBS
204 | Capital One Yes 2888262 1584
https://www.facebook.com/capitalone
205 | Best Buy Yes 6759049 11337 200759
https://www.facebook.com/bestbuy
2208780
206 | Xbox Yes 7 152017
https://www.facebook.com/xbox
207 | Coles No 532328 16215
https://www.facebook.com/coles
208 | PNC
209 | Warner Bros. No 1723770 11768 122915
https://www.facebook.com/warnerbrosent
210 | Huawei
211 | Chevrolet Yes 1988694 51679
https://www.facebook.com/chevrolet
212 | Virgin media No 247299 3468 95
https://www.facebook.com/virginmedia
213 | Airbus No 257441 9323
https://www.facebook.com/airbus
Societe
214 | Generale https://www.facebook.com/societegenerale. No 10975 10 8
rs
1918070
215 | Zara No 0 49947
https://www.facebook.com/Zara
216 | Beeline No 1128 36 120
https://www.facebook.com/Beeline
217 | EMC2
218 | Statoil No 10461 181
https://www.facebook.com/Statoil
State Bank of
21 | el https://www.facebook.com/pages/State- No 315486
Bank-of-India/109615492390053?ref=br_tf
Marks &
220 | Spencer https://www.facebook.com/MarksandSpenc e L et B
er
221 | Kroger No 569290 17488
https://www.facebook.com/Kroger
222 | Audi Yes 7198968 206541
https://www.facebook.com/audi
223 | CIBC No 97488 10466
https://www.facebook.com/CIBC
224 | Yahoo! Yes 46376
1112277

https://www.facebook.com/yahoo
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https://www.facebook.com/capitalone
https://www.facebook.com/bestbuy
https://www.facebook.com/xbox
https://www.facebook.com/coles
https://www.facebook.com/warnerbrosent
https://www.facebook.com/chevrolet
https://www.facebook.com/virginmedia
https://www.facebook.com/airbus
https://www.facebook.com/societegenerale.rs
https://www.facebook.com/societegenerale.rs
https://www.facebook.com/Zara
https://www.facebook.com/Beeline
https://www.facebook.com/Statoil
https://www.facebook.com/pages/State-Bank-of-India/109615492390053?ref=br_tf
https://www.facebook.com/pages/State-Bank-of-India/109615492390053?ref=br_tf
https://www.facebook.com/MarksandSpencer
https://www.facebook.com/MarksandSpencer
https://www.facebook.com/Kroger
https://www.facebook.com/audi
https://www.facebook.com/CIBC
https://www.facebook.com/yahoo

225 | 7-Eleven No 3035841 10102 406806
https://www.facebook.com/7Eleven
226 | telenor No 436541 4814
https://www.facebook.com/TelenorPk
227 | Aviva No 443100 27466
https://www.facebook.com/Aviva
228 | U.S.Bank No 1411105 1418
https://www.facebook.com/usbank
229 | Rostelecom No 714 26
https://www.facebook.com/GNC.ALFA
230 | Publix Yes 1795655 63809 31382
https://www.facebook.com/publix
231 | NORDSTROM Yes 2164211 105119 226622
https://www.facebook.com/Nordstrom
232 | Suzuki No 1310328 52598
https://www.facebook.com/SuzukiCycles
. https://www.facebook.com/Medtronic?loc=
233 | Medtronik MDTHomeRefresh_B_InPage SM_MDTC | N° e Lo
orpFacebook Title
234 | Colgate Yes 2765382 9511
https://www.facebook.com/Colgate
235 | Bridgestone https://www.facebook.com/BridgestoneTire NO 847434 3832
S
236 | RWE https://www.facebook.com/pages/RWE/104 No 2516
006036302982
237 | Reliance
1057624
238 | Kohl's Yes 5 148763 364455
https://www.facebook.com/kohls
239 | Fiat No 780503 16820 1509
https://www.facebook.com/Fiat
240 | Vivo Yes 1927986 51074
https://www.facebook.com/vivo
241 | Marubeni
242 | Prudential(UK)
Commonwealth
Bank of
243 | Australia
Media Markt &
244 | Saturn Yes 1101716 26480
https://www.facebook.com/mediamarkt
245 | Bombardier
246 | Citroen No 654374 10383

https://www.facebook.com/Citroen
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https://www.facebook.com/Aviva
https://www.facebook.com/usbank
https://www.facebook.com/GNC.ALFA
https://www.facebook.com/publix
https://www.facebook.com/Nordstrom
https://www.facebook.com/SuzukiCycles
https://www.facebook.com/Medtronic?loc=MDTHomeRefresh_B_InPage_SM_MDTCorpFacebook_Title
https://www.facebook.com/Medtronic?loc=MDTHomeRefresh_B_InPage_SM_MDTCorpFacebook_Title
https://www.facebook.com/Medtronic?loc=MDTHomeRefresh_B_InPage_SM_MDTCorpFacebook_Title
https://www.facebook.com/Colgate
https://www.facebook.com/BridgestoneTires
https://www.facebook.com/BridgestoneTires
https://www.facebook.com/kohls
https://www.facebook.com/Fiat
https://www.facebook.com/vivo
https://www.facebook.com/mediamarkt
https://www.facebook.com/Citroen

247 | NAB No 112295 1740
https://www.facebook.com/NAB
248 | Nescafe https://www.facebook.com/Nescafe.GR?bra NG 7349238 LERALT
nd_redir=1
249 | UniCredit No 175240 884
https://www.facebook.com/UniCreditltalia
250 | Daewoo No 7721 111
https://www.facebook.com/DaewooMotor
251 | Purina No 237829 29845
https://www.facebook.com/purina
252 | HTC Yes 3358959 62502
https://www.facebook.com/HTC
253 | Rogers Yes 507734 2738
https://www.facebook.com/Rogers
254 | Veolia
255 | Sanyo https://www.facebook.com/pages/Sanyo/11 No 7068
1913498825268
256 | SFR No 861602 2167 807
https://www.facebook.com/SFR?ref=br_tf
Royal Bank of
257 | Scotland
The Bank of
New York
https://www.facebook.com/pages/The-
258 | Mellon Bank-of-New-York- No 7810
Mellon/109469545739550
259 | ArcelorMittal https://www.facebook.com/pages/ArcelorM No 25674
ittal/105519386147710
260 | Daimler No 43978 170 2
https://www.facebook.com/daimlercareer
261 | priceline.com Yes 450850 3335
https://www.facebook.com/priceline
China
262 | Merchants Bank
263 | ACS
264 | Suning https://www.facebook.com/HongKongSuni No 5282 104 78
ng
265 | Rio Tinto https://www.facebook.com/pages/Rio- No 6037
Tinto-Group/107680272595308
266 | Safeway No 1008545 8290 130317
https://www.facebook.com/Safeway
267 | Vale No 355632 7123
https://www.facebook.com/vale
268 || BAE Systems https://www.facebook.com/BAESystemsin No 23461 631
[4
Fresenius
269 | Medical Care No 14393

https://www.facebook.com/pages/Fresenius
-Medical-Care/109540292406122
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https://www.facebook.com/NAB
https://www.facebook.com/Nescafe.GR?brand_redir=1
https://www.facebook.com/Nescafe.GR?brand_redir=1
https://www.facebook.com/UniCreditItalia
https://www.facebook.com/DaewooMotor
https://www.facebook.com/purina
https://www.facebook.com/HTC
https://www.facebook.com/Rogers
https://www.facebook.com/pages/Sanyo/111913498825268
https://www.facebook.com/pages/Sanyo/111913498825268
https://www.facebook.com/SFR?ref=br_tf
https://www.facebook.com/pages/The-Bank-of-New-York-Mellon/109469545739550
https://www.facebook.com/pages/The-Bank-of-New-York-Mellon/109469545739550
https://www.facebook.com/pages/The-Bank-of-New-York-Mellon/109469545739550
https://www.facebook.com/pages/ArcelorMittal/105519386147710
https://www.facebook.com/pages/ArcelorMittal/105519386147710
https://www.facebook.com/daimlercareer
https://www.facebook.com/priceline
https://www.facebook.com/HongKongSuning
https://www.facebook.com/HongKongSuning
https://www.facebook.com/pages/Rio-Tinto-Group/107680272595308
https://www.facebook.com/pages/Rio-Tinto-Group/107680272595308
https://www.facebook.com/Safeway
https://www.facebook.com/vale
https://www.facebook.com/BAESystemsInc
https://www.facebook.com/BAESystemsInc
https://www.facebook.com/pages/Fresenius-Medical-Care/109540292406122
https://www.facebook.com/pages/Fresenius-Medical-Care/109540292406122

270 | General Motors Yes 496565 5303
https://www.facebook.com/generalmotors
271 | Michelin No 88120 1192
https://www.facebook.com/MichelinUSA
1507610
272 | Sprite No 9 159663
https://www.facebook.com/Sprite
273 | BBC Yes 3652462 153446
https://www.facebook.com/bbcworldnews
1466573
274 | Heineken Yes 3 226587
https://www.facebook.com/heineken
275 | Raytheon No 20224 397
https://www.facebook.com/Raytheon
276 | QQ
277 | SK Group
278 | Lukoil No 2618 89 82
https://www.facebook.com/LUKOIL
279 | Dish Networks https://www.facebook.com/DISH?WT.svi= Yes 4118243 83937
footer
280 | Staples Yes 741644 9597 62455
https://www.facebook.com/staples
281 | Allstate No 306620 18748
https://www.facebook.com/Allstate
282 | Telcel No 1450200 68193
https://www.facebook.com/Telcel
Johnson
A | CEmTe https://www.facebook.com/pages/Johnson- No 23000 12l
Controls/113202895357749
284 | SPC
285 | Winston
286 | Estee Lauder Yes 1179509 24367
https://www.facebook.com/Esteel auder
. https://www.facebook.com/pages/Groupe-
287 | Casino Casino/1056392161350182rf=1084828525 | 'O 14269
08881
Emirates
288 | Airlines https://www.facebook.com/Emirates?rf=10 Yes 1908159 152225
6228332748708
3489484
289 | Playstation Yes 3 344437
https://www.facebook.com/PlayStation
290 | Aetna https://www.facebook.com/pages/Aetna/10 No 4983
5515602814384
291 | Sprint (Nextel) Yes 1523208 49793

https://www.facebook.com/sprint
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https://www.facebook.com/bbcworldnews
https://www.facebook.com/heineken
https://www.facebook.com/Raytheon
https://www.facebook.com/LUKOIL
https://www.facebook.com/DISH?WT.svl=footer
https://www.facebook.com/DISH?WT.svl=footer
https://www.facebook.com/staples
https://www.facebook.com/Allstate
https://www.facebook.com/Telcel
https://www.facebook.com/pages/Johnson-Controls/113202895357749
https://www.facebook.com/pages/Johnson-Controls/113202895357749
https://www.facebook.com/EsteeLauder
https://www.facebook.com/pages/Groupe-Casino/105639216135918?rf=108482852508881
https://www.facebook.com/pages/Groupe-Casino/105639216135918?rf=108482852508881
https://www.facebook.com/pages/Groupe-Casino/105639216135918?rf=108482852508881
https://www.facebook.com/Emirates?rf=106228332748708
https://www.facebook.com/Emirates?rf=106228332748708
https://www.facebook.com/PlayStation
https://www.facebook.com/pages/Aetna/105515602814384
https://www.facebook.com/pages/Aetna/105515602814384
https://www.facebook.com/sprint

4649725

292 | MTV Yes 4 246982
https://www.facebook.com/MTV
Indian Oil
A | ClpaEie https://www.facebook.com/pages/Indian- No 24040
Qil-Corporation/109548395738918
294 | ABB No 134087 6948 83
https://www.facebook.com/ABB
. https://www.facebook.com/pages/Swiss-
2B | Sl R Re/1060106427640172rf=16260447712688 | O e
2
296 | John Deere No 1752376 32018
https://www.facebook.com/JohnDeere
297 | Infosys No 348776 6133
https://www.facebook.com/Infosys
298 | KT
CNP
299 | Assurances
300 | NEC No 31527 11802
https://www.facebook.com/nec.global
S| [Bleuaies https://www.facebook.com/bouyguesteleco Mg S s
m
302 | Skoda No 606255 12576
https://www.facebook.com/skoda
303 | Westpac No 76665 3978
https://www.facebook.com/Westpac
304 | British Gas No 18168 245
https://www.facebook.com/britishgas
Schneider
305 | Electric https://www.facebook.com/SchneiderElectr No 101051 5788
ic
306 | Cadbury https://www.facebook.com/CadburyDairy i 7052832 105173
Milk
307 | QVC Yes 1210706 26284
https://www.facebook.com/QVC
Southern
308 | Company
309 | OMV No
310 | MTS No 52768 830 171

https://www.facebook.com/mtslogistics
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https://www.facebook.com/MTV
https://www.facebook.com/pages/Indian-Oil-Corporation/109548395738918
https://www.facebook.com/pages/Indian-Oil-Corporation/109548395738918
https://www.facebook.com/ABB
https://www.facebook.com/pages/Swiss-Re/106010642764017?rf=162604477126882
https://www.facebook.com/pages/Swiss-Re/106010642764017?rf=162604477126882
https://www.facebook.com/pages/Swiss-Re/106010642764017?rf=162604477126882
https://www.facebook.com/JohnDeere
https://www.facebook.com/Infosys
https://www.facebook.com/nec.global
https://www.facebook.com/bouyguestelecom
https://www.facebook.com/bouyguestelecom
https://www.facebook.com/skoda
https://www.facebook.com/Westpac
https://www.facebook.com/britishgas
https://www.facebook.com/SchneiderElectric
https://www.facebook.com/SchneiderElectric
https://www.facebook.com/CadburyDairyMilk
https://www.facebook.com/CadburyDairyMilk
https://www.facebook.com/QVC
https://www.facebook.com/mtslogistics

311 | Mountain Dew No 8115369 23962
https://www.facebook.com/mountaindew
312 | Xerox No 116499 3527
https://www.facebook.com/XeroxCorp
313 | TEPCO https://www.facebook.com/Official TEPCO NO 229 &
en
314 | Swisscom https://www.facebook.com/Swisscom.Busi NG L2 el &
ness
International
SN RRADED https://www.facebook.com/pages/Internatio e st
nal-Paper/105463709487035
316 | WellPoint https://www.facebook.com/pages/WellPoin — 4193
t/112966088717730
317 | Aegon No 7196 49 321
https://www.facebook.com/Aegon
https://www.facebook.com/pages/East-
) Japan-Railway-
318 | JR-East Company/1126862954134302rf=14417969 | O 2558
5674027
319 | Pfizer No 74392 882
https://www.facebook.com/Pfizer
320 | ANZ Yes 50914 2204
https://www.facebook.com/ANZAustralia
321 | Hermes No 1318515 10214
https://www.facebook.com/hermes
322 | National Grid No 15477 63
https://www.facebook.com/nationalgrid
323 | Bayer No 94357 2835 5792
https://www.facebook.com/Bayer
324 | Mizuho
Polo Ralph
325 | Lauren https://www.facebook.com/RalphLaurenA No 51882 184 774
msterdam
. https://www.facebook.com/pages/Nippon-
326 | Nippon Steel | g001/1100281090226872r7=107957532566 | 'O B
447
327 | Pao de Acucar No 348796 17267
https://www.facebook.com/paodeacucar
328 | Alcatel-Lucent https://www.facebook.com/ALUEnterprise . 27604 1339
Latam
329 | Prada No 2737804 19384
https://www.facebook.com/Prada
2288042
330 | Victoria's Secret No 3 162616
https://www.facebook.com/victoriassecret
331 | Sears Yes 2838576 25665 254985
https://www.facebook.com/sears
332 | Biore No 473531 2468 10
https://www.facebook.com/bioreskin
333 | DZ BANK No 2172 34

https://www.facebook.com/dzbank
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https://www.facebook.com/pages/International-Paper/105463709487035
https://www.facebook.com/pages/WellPoint/112966088717730
https://www.facebook.com/pages/WellPoint/112966088717730
https://www.facebook.com/Aegon
https://www.facebook.com/pages/East-Japan-Railway-Company/112686295413430?rf=144179695674027
https://www.facebook.com/pages/East-Japan-Railway-Company/112686295413430?rf=144179695674027
https://www.facebook.com/pages/East-Japan-Railway-Company/112686295413430?rf=144179695674027
https://www.facebook.com/pages/East-Japan-Railway-Company/112686295413430?rf=144179695674027
https://www.facebook.com/Pfizer
https://www.facebook.com/ANZAustralia
https://www.facebook.com/hermes
https://www.facebook.com/nationalgrid
https://www.facebook.com/Bayer
https://www.facebook.com/RalphLaurenAmsterdam
https://www.facebook.com/RalphLaurenAmsterdam
https://www.facebook.com/pages/Nippon-Steel/110028109022687?rf=107957532566447
https://www.facebook.com/pages/Nippon-Steel/110028109022687?rf=107957532566447
https://www.facebook.com/pages/Nippon-Steel/110028109022687?rf=107957532566447
https://www.facebook.com/paodeacucar
https://www.facebook.com/ALUEnterpriseLatam
https://www.facebook.com/ALUEnterpriseLatam
https://www.facebook.com/Prada
https://www.facebook.com/victoriassecret
https://www.facebook.com/sears
https://www.facebook.com/bioreskin
https://www.facebook.com/dzbank

General

334 | Dynamics
335 | Mazda Yes 1057312 12346
https://www.facebook.com/Mazda
336 | Rosneft No 244 1
https://www.facebook.com/Rosneft
337 | Thyssenkrupp
Korea Electric
Power
338 | Corporation
339 | Endesa https://www.facebook.com/PortalEndesaBr No 2669 26 889
asil
340 | Camel
341 | Lufthansa Yes 1328630 17603
https://www.facebook.com/lufthansa
2901179
342 | BlackBerry Yes 6 250729
https://www.facebook.com/BlackBerry
343 | edp
344 | Fujifilm
Texas
345 | Instruments https://www.facebook.com/texasinstrument No 34947 1451
S
1828460
346 | KitKat No 9 138257
https://www.facebook.com/KitKatGreece
347 | CIGNA No 6314 302
https://www.facebook.com/CIGNA
Metallurgical
348 | Corp of China
Manulife
349 | Financial https://www.facebook.com/ManulifeFinanc . B 818
ial
C.H.
350 | ROBINSON No 3890 92
https://www.facebook.com/CHRobinsonInc
Singapore
351 | Airlines No 355552 20341
https://www.facebook.com/singaporeair
352 | GMC Yes 934246 14916
https://www.facebook.com/gmc
353 | Wilmar
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https://www.facebook.com/PortalEndesaBrasil
https://www.facebook.com/lufthansa
https://www.facebook.com/BlackBerry
https://www.facebook.com/texasinstruments
https://www.facebook.com/texasinstruments
https://www.facebook.com/KitKatGreece
https://www.facebook.com/CIGNA
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https://www.facebook.com/singaporeair
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354 | Asahi No 109788 1013
https://www.facebook.com/AsahiMalaysia
355 | Shaw
e IRl https://www.facebook.com/rollsroycemotor N Az ez
cars
357 | Cartier Yes 1610767 17658
https://www.facebook.com/Cartier
358 | NYK
359 | Nestle Pure Life No 462887 18242
https://www.facebook.com/nestlepurelife
360 | COACH Yes 4609717 91743 105565
https://www.facebook.com/coach
Green Mountain
361 | Coffee https://www.facebook.com/GreenMountain NO 951251 13001 4044
Coffee
362 | Continental No 230078 8352
https://www.facebook.com/continentaltire
363 | Etisalat No 2079605 39010
https://www.facebook.com/etisalatmisr
364 | CPIC
Chubu Electric
48 | [HEesar https://www.facebook.com/pages/Chubu- No 254
Electric-Power/109372415748006
S0 | eIl https://www.facebook.com/pages/Pall- No 11402 121
Mall/42136681151
367 | George Weston
Dongfeng
368 | Motor
369 | Novartis No 34020 645
https://www.facebook.com/novartis
370 | Hershey's No 6029544 21660
https://www.facebook.com/HERSHEY'S
1593668
371 | Burberry No 4 88784 33333
https://www.facebook.com/burberry
372 | Emerson
373 | ESPN Yes 8915121 270196 26011
https://www.facebook.com/ESPN
374 | Danaher
375 | CSX No 58809 2138
https://www.facebook.com/Official CSX
376 | TELUS No 805576 6644 3185

https://www.facebook.com/telus
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377 | Travelers No 14152 259
https://www.facebook.com/travelers
378 | Delta No 878516 36911 288582
https://www.facebook.com/delta
379 | ENBW No 12088 221
https://www.facebook.com/EnBW
e | el https://www.facebook.com/pages/Adecco- No 193 6
Greece/265768310221738
Scottish and
Southern
https://www.facebook.com/pages/SSE-
381 | Energy plc/3117870621658422rf=10813089921990 | '° 619
8
382 | AutoZone No 520407 3650 66687
https://www.facebook.com/autozone
383 | Champion No 821340 7854
https://www.facebook.com/champion
TIFFANY &
384 | CO. Yes 4358143 92549 72020
https://www.facebook.com/Tiffany
385 | Whole Foods Yes 1386585 14933
https://www.facebook.com/wholefoods
386 | Motorola No 1348726 7604
https://www.facebook.com/motorola
387 | Shiseido No 182405 1316
https://www.facebook.com/shiseido
388 | Ferrovial No 2733 208
https://www.facebook.com/ferrovial
389 | Tyco
390 | Adobe No 156052 4888
https://www.facebook.com/Adobe
391 | Mild Seven
Activision
392 | Blizzard https://www.facebook.com/pages/Activisio No 5655
n-Blizzard/105543169478443
SRE | Coni B https://www.facebook.com/CoronaExtraUS . Ll .
A
Lockheed
394 | Martin No 60013 10100
https://www.facebook.com/lockheedmartin
395 | Glencore
Bed Bath &
396 | Beyond https://www.facebook.com/BedBathAndBe e Sl lese el
yond
397 | Ergo https://www.facebook.com/ERGO.Deutschl No 9965 Az
and
398 | ABC No 2942678 90143

https://www.facebook.com/abcfamily
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https://www.facebook.com/pages/SSE-plc/311787062165842?rf=108130899219908
https://www.facebook.com/pages/SSE-plc/311787062165842?rf=108130899219908
https://www.facebook.com/autozone
https://www.facebook.com/champion
https://www.facebook.com/Tiffany
https://www.facebook.com/wholefoods
https://www.facebook.com/motorola
https://www.facebook.com/shiseido
https://www.facebook.com/ferrovial
https://www.facebook.com/Adobe
https://www.facebook.com/pages/Activision-Blizzard/105543169478443
https://www.facebook.com/pages/Activision-Blizzard/105543169478443
https://www.facebook.com/CoronaExtraUSA
https://www.facebook.com/CoronaExtraUSA
https://www.facebook.com/lockheedmartin
https://www.facebook.com/BedBathAndBeyond
https://www.facebook.com/BedBathAndBeyond
https://www.facebook.com/ERGO.Deutschland
https://www.facebook.com/ERGO.Deutschland
https://www.facebook.com/abcfamily

399 | Nielsen No 41632 365 641
https://www.facebook.com/nielsencompany
400 | STC Yes 1030175 21181 9344
https://www.facebook.com/STC
401 | CAP GEMINI No 26898 204 2136
https://www.facebook.com/Capgemini
402 | Credit Agricole Yes 87122 260
https://www.facebook.com/CreditAgricole
403 | Nomura
404 | Black & Decker https://www.facebook.com/BlackAndDeck No 170889 633
er
405 | Genting
406 | Norfolk
https://www.facebook.com/pages/Central-
i Japan-Railway-
o d el Company/1040658129639147rf=11524887 | "\° 20T
5159720
1134670
408 | Fanta Yes 7 201
https://www.facebook.com/fanta
409 | Danske Bank https://www.facebook.com/DanskeBankDa No 35681 582
nmark
410 | Paypal No 2533055 880635
https://www.facebook.com/PayPal
411 | TUI Travel
412 | MAN No 7548 139
https://www.facebook.com/mancareers
413 | Sandisk No 526737 14265
https://www.facebook.com/sandisk
414 | Oi
415 | Sodexo No 30296 447 1417
https://www.facebook.com/sodexomain
Berkshire
416 | Hathaway https://www.facebook.com/BHHSRealEstat . 3796 1104
€
China Southern
417 | Airlines No 3441 233
https://www.facebook.com/csair.nl
418 | PICC
419 | United https://www.facebook.com/pages/United- No Lo
Airlines-Inc/111931078833510
1126611
420 | Gucci Yes 0 51031
https://www.facebook.com/GUCCI
421
Shinhan
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https://www.facebook.com/nielsencompany
https://www.facebook.com/STC
https://www.facebook.com/Capgemini
https://www.facebook.com/CreditAgricole
https://www.facebook.com/BlackAndDecker
https://www.facebook.com/BlackAndDecker
https://www.facebook.com/pages/Central-Japan-Railway-Company/104065812963914?rf=115248875159720
https://www.facebook.com/pages/Central-Japan-Railway-Company/104065812963914?rf=115248875159720
https://www.facebook.com/pages/Central-Japan-Railway-Company/104065812963914?rf=115248875159720
https://www.facebook.com/pages/Central-Japan-Railway-Company/104065812963914?rf=115248875159720
https://www.facebook.com/fanta
https://www.facebook.com/DanskeBankDanmark
https://www.facebook.com/DanskeBankDanmark
https://www.facebook.com/PayPal
https://www.facebook.com/mancareers
https://www.facebook.com/sandisk
https://www.facebook.com/sodexomain
https://www.facebook.com/BHHSRealEstate
https://www.facebook.com/BHHSRealEstate
https://www.facebook.com/csair.nl
https://www.facebook.com/pages/United-Airlines-Inc/111931078833510
https://www.facebook.com/pages/United-Airlines-Inc/111931078833510
https://www.facebook.com/GUCCI

Financial Group

422 | Aflac No 23610 818
https://www.facebook.com/Aflac

423 | Dollar General No 2442901 31988
https://www.facebook.com/dollargeneral

424 | Cannal+ group

425 | Maersk No 1466965 24011
https://www.facebook.com/MaerskGroup

426 | Lexus No 1963982 54315
https://www.facebook.com/lexus

427 | Hertz No 90993 915
https://www.facebook.com/hertz

428 | Expedia.com No 195406 1355
https://www.facebook.com/expedia.com.au

429 | Lloyds TSB No 40055 203
https://www.facebook.com/lloydstsb

Suez
. https://www.facebook.com/pages/Suez-

430 | Environnment | i 0nnement/1092334290948172rf=1076 | N° el
74552588943

431 | Goodyear No 121030 3695
https://www.facebook.com/goodyear

432 | Schwarzkopf https://www.facebook.com/schwarzkopfgre No 717525 10232
ece?brand redir=1

433 | Gatorade Yes 6490973 100266
https://www.facebook.com/Gatorade

434 | Falabella Yes 1449117 26317
https://www.facebook.com/falabellachile

435 | CN

436 | MINI

437 | Pearson No 10036 181 449
https://www.facebook.com/pearsonplc

438 | KPN No 113103 1903
https://www.facebook.com/kpn

439 | J.C Penney Yes 4307718 58863 447642
https://www.facebook.com/jcp

440 | Telia No 49376 1750
https://www.facebook.com/teliadanmark

441 | Yamada

442 | Pantene Yes 1233312 17734
https://www.facebook.com/PanteneNA

443 | Du Pont No 33676 698
https://www.facebook.com/dupontco

GRUPO
444 | BIMBO No 39424 2336

https://www.facebook.com/GrupoBimbo
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https://www.facebook.com/Aflac
https://www.facebook.com/dollargeneral
https://www.facebook.com/MaerskGroup
https://www.facebook.com/lexus
https://www.facebook.com/hertz
https://www.facebook.com/expedia.com.au
https://www.facebook.com/lloydstsb
https://www.facebook.com/pages/Suez-Environnement/109233429094817?rf=107674552588943
https://www.facebook.com/pages/Suez-Environnement/109233429094817?rf=107674552588943
https://www.facebook.com/pages/Suez-Environnement/109233429094817?rf=107674552588943
https://www.facebook.com/goodyear
https://www.facebook.com/schwarzkopfgreece?brand_redir=1
https://www.facebook.com/schwarzkopfgreece?brand_redir=1
https://www.facebook.com/Gatorade
https://www.facebook.com/falabellachile
https://www.facebook.com/pearsonplc
https://www.facebook.com/kpn
https://www.facebook.com/jcp
https://www.facebook.com/teliadanmark
https://www.facebook.com/PanteneNA
https://www.facebook.com/dupontco
https://www.facebook.com/GrupoBimbo

445 | MAPFRE No 12294 548 0
https://www.facebook.com/Sequrosmapfre
Electronic Arts
446 | (EA) Yes 2409242 27523
https://www.facebook.com/EA
447 | Deutsche Post No 18678 592
https://www.facebook.com/deutschepost
448 | FINAC
Harley-
449 | Davidson No 4779483 198424
https://www.facebook.com/harley-davidson
450 | BB&T No 16230 1827
https://www.facebook.com/BBTBank
Al | kil https://www.facebook.com/pages/Magnit/1 N .
08323835856208?rf=109764329041484
Tropicana
452 | Beverages Yes 881003 37823
https://www.facebook.com/Tropicana
453 | Symantec Yes 38419 214
https://www.facebook.com/Symantec
454 | CCCC
455 | Glaxosmithkline No 81747 620
https://www.facebook.com/GSK
456 | Korea Gas Corp gt;;;?://www.facebook.com/paqes/Korea- No 172
Corporation/105961346101745ref=br_tf
457 | Holcim No 8350 496 1908
https://www.facebook.com/Holcim
458 | Mckinsey No 70684 943 134
https://www.facebook.com/mckinsey
459 | Komatsu https://www.facebook.com/KomatsuEquip No 41180 538
ment
460 | next No 1874741 531
https://www.facebook.com/next
A o https://www.facebook.com/pages/Covidien/ Mg Ly
109552995738601
462 | Subaru https://www.facebook.com/subaruofameric Yes 1544799 16107
a
463 | Lux Yes 3644172 93425 1007
https://www.facebook.com/L ux
1219496
464 | Dior Yes 4 25046
https://www.facebook.com/Dior
465 | Marriott Yes 1377107 37898
https://www.facebook.com/Marriott
i | Ao https://www.facebook.com/RicohMalaysia No el b
Official?ref=br_tf
467 | Xstrata No 199 3

https://www.facebook.com/pages/Xstrata-
Technology/133168929785
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https://www.facebook.com/Segurosmapfre
https://www.facebook.com/EA
https://www.facebook.com/deutschepost
https://www.facebook.com/harley-davidson
https://www.facebook.com/BBTBank
https://www.facebook.com/pages/Magnit/108323835856208?rf=109764329041484
https://www.facebook.com/pages/Magnit/108323835856208?rf=109764329041484
https://www.facebook.com/Tropicana
https://www.facebook.com/Symantec
https://www.facebook.com/GSK
https://www.facebook.com/pages/Korea-Gas-Corporation/105961346101745?ref=br_tf
https://www.facebook.com/pages/Korea-Gas-Corporation/105961346101745?ref=br_tf
https://www.facebook.com/pages/Korea-Gas-Corporation/105961346101745?ref=br_tf
https://www.facebook.com/Holcim
https://www.facebook.com/mckinsey
https://www.facebook.com/KomatsuEquipment
https://www.facebook.com/KomatsuEquipment
https://www.facebook.com/next
https://www.facebook.com/pages/Covidien/109552995738601
https://www.facebook.com/pages/Covidien/109552995738601
https://www.facebook.com/subaruofamerica
https://www.facebook.com/subaruofamerica
https://www.facebook.com/Lux
https://www.facebook.com/Dior
https://www.facebook.com/Marriott
https://www.facebook.com/RicohMalaysiaOfficial?ref=br_tf
https://www.facebook.com/RicohMalaysiaOfficial?ref=br_tf
https://www.facebook.com/pages/Xstrata-Technology/133168929785
https://www.facebook.com/pages/Xstrata-Technology/133168929785

468 | Optus Yes 129548 1664
https://www.facebook.com/optus
S | MBI https://www.facebook.com/pages/Newport- No 331 o 23
Corporation/126374631771
470 | State Street
471 | Cummins No 29547 8053 37
https://www.facebook.com/CUMMINS
472 | POSCO No 95664 10554
https://www.facebook.com/HELLOPOSCO
473 | Vauxhall Yes 26594 1076 7416
https://www.facebook.com/vauxhall
474 | Erste
475 | PSEG No 2103 107 385
https://www.facebook.com/PSEG
International
476 | Power
et Lin https://www.facebook.com/LiptonGreece?b . 4077450 27751
rand_redir=1
ShanghaiPudon
g Development
478 | Bank
479 | ACE No 1574172 25294
https://www.facebook.com/Ace
https://www.facebook.com/pages/Associati
on-of-National-Advertisers-
ANA/124846143827sid=a68f65¢360b68ff08
335e0ada6cf922c5&refurl=http%3A%2F%
2Fwww.facebook.com%2Fs.php%3Fsid%3
Da68f65c36b68ff08335e0adabcf922c5%26
A0 | AR SIc%3DFfth%260%3DANAY%26n%3D- Mg SR =
1%260%3D4%26k%3D1000
481 | VTB Bank No 11815 115
https://www.facebook.com/vtbbank
482 | Nintendo Yes 2289206 20423
https://www.facebook.com/Nintendo
483 | BlackRock No 1233 38
https://www.facebook.com/BlackRock
484 | Johnnie Walker No 2920606 8805
https://www.facebook.com/JohnnieWalker
485 | lIsuzu
486 | Haier
487 | Baidu
Chunhwa
488 | Telecom
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https://www.facebook.com/optus
https://www.facebook.com/pages/Newport-Corporation/126374631771
https://www.facebook.com/pages/Newport-Corporation/126374631771
https://www.facebook.com/CUMMINS
https://www.facebook.com/HELLOPOSCO
https://www.facebook.com/vauxhall
https://www.facebook.com/PSEG
https://www.facebook.com/LiptonGreece?brand_redir=1
https://www.facebook.com/LiptonGreece?brand_redir=1
https://www.facebook.com/Ace
https://www.facebook.com/pages/Association-of-National-Advertisers-ANA/12484614382?sid=a68f65c36b68ff08335e0ada6cf922c5&refurl=http%3A%2F%2Fwww.facebook.com%2Fs.php%3Fsid%3Da68f65c36b68ff08335e0ada6cf922c5%26src%3Dfftb%26q%3DANA%26n%3D-1%26o%3D4%26k%3D1000
https://www.facebook.com/pages/Association-of-National-Advertisers-ANA/12484614382?sid=a68f65c36b68ff08335e0ada6cf922c5&refurl=http%3A%2F%2Fwww.facebook.com%2Fs.php%3Fsid%3Da68f65c36b68ff08335e0ada6cf922c5%26src%3Dfftb%26q%3DANA%26n%3D-1%26o%3D4%26k%3D1000
https://www.facebook.com/pages/Association-of-National-Advertisers-ANA/12484614382?sid=a68f65c36b68ff08335e0ada6cf922c5&refurl=http%3A%2F%2Fwww.facebook.com%2Fs.php%3Fsid%3Da68f65c36b68ff08335e0ada6cf922c5%26src%3Dfftb%26q%3DANA%26n%3D-1%26o%3D4%26k%3D1000
https://www.facebook.com/pages/Association-of-National-Advertisers-ANA/12484614382?sid=a68f65c36b68ff08335e0ada6cf922c5&refurl=http%3A%2F%2Fwww.facebook.com%2Fs.php%3Fsid%3Da68f65c36b68ff08335e0ada6cf922c5%26src%3Dfftb%26q%3DANA%26n%3D-1%26o%3D4%26k%3D1000
https://www.facebook.com/pages/Association-of-National-Advertisers-ANA/12484614382?sid=a68f65c36b68ff08335e0ada6cf922c5&refurl=http%3A%2F%2Fwww.facebook.com%2Fs.php%3Fsid%3Da68f65c36b68ff08335e0ada6cf922c5%26src%3Dfftb%26q%3DANA%26n%3D-1%26o%3D4%26k%3D1000
https://www.facebook.com/pages/Association-of-National-Advertisers-ANA/12484614382?sid=a68f65c36b68ff08335e0ada6cf922c5&refurl=http%3A%2F%2Fwww.facebook.com%2Fs.php%3Fsid%3Da68f65c36b68ff08335e0ada6cf922c5%26src%3Dfftb%26q%3DANA%26n%3D-1%26o%3D4%26k%3D1000
https://www.facebook.com/pages/Association-of-National-Advertisers-ANA/12484614382?sid=a68f65c36b68ff08335e0ada6cf922c5&refurl=http%3A%2F%2Fwww.facebook.com%2Fs.php%3Fsid%3Da68f65c36b68ff08335e0ada6cf922c5%26src%3Dfftb%26q%3DANA%26n%3D-1%26o%3D4%26k%3D1000
https://www.facebook.com/pages/Association-of-National-Advertisers-ANA/12484614382?sid=a68f65c36b68ff08335e0ada6cf922c5&refurl=http%3A%2F%2Fwww.facebook.com%2Fs.php%3Fsid%3Da68f65c36b68ff08335e0ada6cf922c5%26src%3Dfftb%26q%3DANA%26n%3D-1%26o%3D4%26k%3D1000
https://www.facebook.com/vtbbank
https://www.facebook.com/Nintendo
https://www.facebook.com/BlackRock
https://www.facebook.com/JohnnieWalker

489

Dai-Ichi Life

490

KYOCERA

491

Marathon

492

Qualcomm

https://www.facebook.com/qualcomm

No

406000

17868

493

Air China

https://www.facebook.com/airchina

No

5800

1469

494

DnB

https://www.facebook.com/dnb

No

206834

7104

495

JX

496

COSCO

497

Roche

498

Aveeno

https://www.facebook.com/aveeno

No

547889

1300

499

Kansai Electric
Power

Company

500

Sadia
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https://www.facebook.com/qualcomm
https://www.facebook.com/airchina
https://www.facebook.com/dnb
https://www.facebook.com/aveeno

